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THE HIT OF THE SEASON 


by VINER 


SHOES: ‘Vendome’ by Viner Bros 

IN LEATHER : Inc., B 
nc., Bangor, Maine, Colors 
No. 04661, Red with Black Lace 
and Bow. No, 01661, Black with 
Gun Metal Lace and Bow 
LEATHER: Rueping’s TOMAHAWK 
in vibrant red and polished black. 

Rueping's Tomahawk leather is smooth, lustrous 
beautiful...che perfect leather for casuals like these pert 
little barrel heel Vendomes that carry a clever touch of 


fashion to intrigue college and career girls. For the finest 


in footwear plan CO use leather by Rueping 


fine heather for fine titty 


1854 — Our 100th Anniversary —1954 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A 
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CLASSIC 


FOUNDATION 


FOR FINE SHOES 


For an assured foundation that 
gives a new meaning to com- 

fort and longer-wear, specify 
Philson Fitted Insole Strips. . . 

exactingly uniform and custom- 
designed for your own needs. 

Look to Philson for the new 
version in high quality at eco- 


nomical cost. 
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Ae TED INSOLE STRIPS 


REPRESENTATIVE IN PRINCIPAL SHOE CENTERS 


MANUFACTURERS OF FITTED INSOLE STRIPS 
PLATFORM MATERIAL © FELT AND FIBRE PRODUCTS 
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scathing 
from the South 
The report 
that pre 


Monkey shoes. The State 
of Austra! 4 has 
report on footwear 
Australian Health Dept. 
stated, among other tt ings 
ent fashion in shoes suited 
to monkeys than human beings. The 
report was based on a study of some 
12,000 school children, examining 
feet and footwear. The report stated, 
Pointed in the mid 
line, do not accord with the 
of the human foot. A visi 
z00 will show that this is the 
of a monkey's foot. 
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Shoes are basic. Last week in Chi 
cago 4 dormitory house mother found 
a startled young Gl hidden under her 
bed, He wa: 
the shoe: 

police, who 
he had fled 
cept shoes, under the surprised lady 
bed. All of f 
theory: shoe 


stark naked—except for 


s feet, 
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onn sne reportea t 
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leaving his clothes, ex 
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Netherlands 
s increa ing 


Expanding exports. The 
export footwear busines: 


at suc h 4 rate that the shoe industr ys 


Fitting 


Reminder 


6 Important 
Shoe Facts for 
FOOT HEALTH 


A child 6 shee shawl oe hived 





BRING ‘EM BACK more often is the 

novel idea used on shoe boxes. An 

English maker of infants’ shoes has 

the foot outlines imprinted on the 

box to aid parents in determining 

when the shoe is outgrown. Also is 
a list of foot health rules. 


380 factories, employing |7,000, have 
adopted an expansion program. The 
only 22 million pair 
of shoes, slippers and rubber foot 
wear. But four million pairs, or about 
23 percent of total output, were ex 
ported, and valued at $8 millions. The 
U. S., by comparison, exports only 
about one percent of its production. 


country makes 


Mismates. About half of all people 
have mismated feet—one foot larger 
than the other. That's on the author 
ity of Dr. Lawrence E. Morehouse 
professor of physical education at 
U. of California at Los Angeles, who 
found that 49 percent of the 600 
students he examined had mismatched 
feet, the variance ranging from one 
half to 2!/, sizes in each of these 
individuals. He read his report be- 
fore a meeting of the American Co 
lege of Foot Orthopedists. 


Price stability. The genera! price sta 
bility that has prevailed in the U. S. 
hasn't been only national. A United 
Nations economic report on 44 coun 
tries that over the past 
consumer price changes have stayed 
within a range of two percent for al 
these nations combined. 
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for richer-looking _leathers...to help deliver more sales 


you can depend on a N IROL LED 
TIGER BRAND oils and greases. “ORM IETF ATION 


s pf m : t looking, richer- 


Mo e than $1,000,000.00 is being spent feeling ledyh 
. ‘the Leather Industries of America to pro- adjusted for 6 
mote the quality of leather products to the oY 
American public. The quality of your leather ‘ TY ’ 
 €an best be assured with the correct type 
of tannery oils — tannery oils that do the 
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ery gils that are 
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 jOb properly, such as developed and proven OU the Ta iam rung Iduty 


the Salem Oil & Grease Company. 
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We Pause lo Remember 
1901 


Nineteen-four was the year of the Russo-Japanese War, the Baltimore Fire and the 
St. Louis Exposition, It was the year that ‘Teddy’ Roosevelt won his own presidential 
election and the year that New York's refusal to play Boston prevented what would have 


been the first World Series. 


It was in that same year that a young man named Harry TH. Beckwith, possessed of an 
intense conviction and an equally sound idea, opened a small business in South Boston 
to produce his completely new type cork box toe. From such modest beginning the 
Beckwith Box Toe Company's progress became one of constant improvement ino both 


products and manufacturing processes. 


by 1912 the Beckwith payroll had increased to L00 employees and a larger factory was 
secured at Dover, New Hampshire. By then fibreboard, felt, and leather boxes had joined 
the manufacturing line. Next came the Beckwith thermoplastic box, a hot and cold 
formula conceived from watching hot asphalt being used as a binder on granite paying 
blocks, and its accompanying Beckwith engineered heating equipment that were to 
revolutionize contemporary shoemaking. Vuleo-l nit, the registered trademark for this 
box toe innovation, soon proved itself remarkably efficient and economical and was 


readily accepted as modern procedure by leading shoe manufacturers everywhere, The 


company had become the world’s largest user of felt and subsequently established its own 


felt mill to assure a steady supply of high standard, uniform material, In the year 1922 
Beckwith production topped the 125 million pair mark to become the world’s largest 


maker of box toes, a position it has continuously retained to this day, 


In the interim, the Beckwith Box Toe Company, successfully pioneering in allied and 


diversified products, had taken its present narie of the Beckwith Manufacturing Company, 


We look back over this time with satisfaction, not merely at our own accomplishment, 
but at the accelerating technical progress that has made this half century the greatest in 
all mankind’s development. We hope that those who can look back with us to L9OD will 
be amused by the souvenirs that we show on the following pages, and impressed by the 


progress that we all have made together. 


BECKWITH MANUFACTURING COMPANY 
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We expect that most old-timers 

will remember the events, the people 
and the merchandise pictured on 
these pages, but we hardly expect 
them to remember what is so memo 
rable to us the reappearance of the 


first Beckwith advertisement. 
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In 1954 Beckwith’s box toe line includes over 70 
types and weights in thermoplastic, pyroxylin, flannel, 
rubber-filled felt’ and steel. Its other products are 
widely diversified and represented in many fields. 


Subsidtartes 
BOX TOES 


Beckwith Manuractrurinc Co. or Wisconsin, Milwaukee, Wisconsin 
Beckwith Box Tor, Limrrep, Sherbrooke, P. O., Canada 
Arnpen-Raysuine Co., Watertown, Massachusetts 
Sarety Box Tor Co., Boston, Massachusetts 


Sleel toes for heavy industry footwear 


OTHER PRODUCTS 


Kerr Process Co., Rorbury and Cambridge, Massachusetts 


Manufacturing and processing of fells, rubber dispersions. Chemical Research 


Castex Laporarories, INc. 


Rigid Bandage for Fracture Surgery 


Vierory Prastics Co., [ludson, Massachusetts 


Manufactured millions of scabbards and other ordnance requirements for the United States 

irmed Services. Developed and produced the highly acclaimed body armor, Custom molding, 

electronically sealed plastic produels for privale industry and consumer trade. Erlensive 
research facilities 
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Wricnt-GuumMan Co., St. Louts, Missourt 
DeLLINGER Sates Co., Reading, Pennsylvania 
Tue Gro. A. Sprincmerer Co., Cincinnati, Ohio 
Factory Suppiies, Inc., Milwaukee, Wisconsin 
Export: Raven S. Witper & Sons Co., Boston, Massachuselts 
Coun Battery, Port Elizabeth, South Africa 
Lennart Lsuncovist, Stockholm, Sweden 


BECKWITH MANUFACTURING COMPANY 


Dover, New Hampshire 
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WE KEEP OUR GOAL IN MIND 


.. . that goal is a continuous one: to offer the 
utmost in personal service and top-level atten- 
tion to every order no matter how small, or 
routine. This goal, practiced religiously for 49 
years, has resulted in our present, accepted field 
leadership. Next time, why don’t you call ABC? 


li 


BACKING CORPORATION 


HADLEY & MULLANPHY STS, 
ST. LOUIS 6, MO. 


Division of 
AC 
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COMPO gives YOU.. 


COMPO has a press for every shoe need — 
depending on the type of construction and 
materials used. Ask a COMPO Shoemaker 
for suggestions on the best machine for your 
production requirements. 


See Our ALL NEW MACHINES EXHIBIT at the 


Bi 


STATION 


STATION 
“COMPOMATIC” 


COMPO'S NEW and Versatile Two- 
Station Press with such modern features 
as bladderless casings, split second con- 
trols, pneumatic sole attaching cycle. 
Ideal for use with COMPO Short Term 
Tack or Long Term Tack Pressure Sen- 
sitive Adhesives. 


“PERMAMATIC”’ 


A "Rotary" type six station Sole Attach- 
ing Press. This versatile space-saver fea- 
tures interchangeable jacks for men's, 
women's or children’s shoes. Approxi- 
mutely 30 seconds dwell time. Use in 
combination with COMPO Heat Acti- 
vated Flexible Shoe Adhesives or Pres- 
sure Sensitive Types. 


SEE OUR EXHIBIT — PARLORS E & F at the FACTORY MANAGEMENT CONFERENCE 


For 25 years the Leading Manufacturer of 
Machinery and Adhesives for All Types of 


Cement Process Footwear 
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Syslem 


the Right soe ADHESIVE 


Are you producing slip lasted, Compo's, 
Littleway's, welts — children's, men’s. or high 
style women's novelties? COMPO has the 
right adhesive for every shoemaking need. 
Let us help you "shoe engineer’ our adhe- 
sives for your production. 


Midbtow. tat sy te tn 
STATION CONVEYOR 


The industry's most widely used machine 
for high production of quality shoes 
made with either leather or rubber 
soles. Provides important dwell time 
for safety and gives needed contorm- 
ing and levelling to shoe bottoms. Use 
COMPO Flexible Shoe Adhesives or 
Pressure Sensitive Types. 
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STATION CONVEYOR 


For maximum dwell time in your Sole 
attaching operation and for levelling 
and conforming. Shoes under pressure 
for 7 to 9 minutes. Best used with 
COMPO Solvent Activated Pyroxylin 
Adhesives, or with any other COMPO 
shoe adhesive. 
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ANY Sole Attaching Operation: 


National Shoe Fair, October 24th to 28th, Booths 12, 13 and 14 at the Palmer House 


COMPO SHOE MACHINERY CORPORATION 


150 CAUSEWAY 
Auburn, Me. « Chicago + Cincinnati - Harrisburg, Pa. « Haverhill, Mass, - Los Angeles 


STREET 


* BOSTON 14 
+ Montreal « Nashville 


VY More than a billion pairs of cement shoemaking experience 
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vv Versatile adhesives 


Vi A broad background of nationwide:service 


ola 


fom OO) a Ommiclalela, 


juced by ( OMPO's Chemie 


dustry 


' ' > > 
» Ine snoée 


MASSACHUSETTS 
New York - St. Lowls - 


Toronto 





EDITORIAL 





The Shoe Industry May Be 
Stable But It’s Never Static 


God Gave Every Industry A Sound Pair Of Selling Legs; 
They Can Be Used For Standing Still Or For Moving Ahead 


A, the recent Boston shoe show a 
leading shoe manufacturer privately 
made this highly pertinent comment: 
“There are times when all our cre- 
ative and sales efforts seem to click 
successfully and we sell a lot of shoes. 
Then at other times the same amount 
and quality of effort hits a stone wall 
and is wasted. We've tried to make 
a thorough analysis of this phenom- 
enon. The answer we've found ap- 
pears to be more discouraging than 
we'd like to admit. It’s simply this: 


“We're a hot-and-cold indus- 
try. We blow hot one year, cold the 
next, then back to hot again. Look 
at the factory production and sales 
records of the industry over recent 
years: an amazingly consistent pic- 
ture of high-level output and sales 
followed by a low-level pattern. 

“Our reluctant conclusion is this: 
If the industry is due for one of its 
inevitable good years, all our efforts 
as a company prove profitable. If, on 
the other hand, we’re due for one of 
those inevitable tough or famine 
years, then all our efforts — even if 
more intense than in the good years 

seems to be of little avail.” 


Though this man’s comment seems 
rife with pessimism, it nevertheless 
contains a substantial element of 
truth — at least on the surface. For 
example, in the fiscal period July 
1952 to July 1953 our output was 
around 525 million pairs. In the 
next 12 months it fell to around 475 
million pairs. In short, feast follow- 
ing famine, and vice versa. Certainly 
the industry’s products and efforts 
were as good in the low-output period 
as they were in the high-output year. 
Why, then, was there a difference of 
50 million pairs in production and 
sales between those two periods? 


This has become an issue of in- 
creasing disturbance among a grow- 
ing number of shoemen. The most 
ominous feature of such a philosophy 
is that if it becomes ingrained it can 
have a demoralizing effect by infus- 


14 


ing a what’s-the-use attitude among 
many shoemen. So now is the time to 
put this “theory” under the micro- 
scope. 

There is a challenging question that 
poses the strongest rebuttal to the 
“theory”: what would happen to pro- 
duction and sales if the industry 
didn’t make a vigorous effort to main- 
tain or increase business when facing 
an “inevitable” poor year? 

If, for example, we have a relatively 
poor year with only 480 million pairs 
when we should have a minimum of 
500 million isn’t it possible that 
without promotional effort we may 
have produced and sold only, say, 
450-460 million pairs, or less? 

It can be safely stated that to a 
substantial degree, the amount of re- 
turns is in proportion to the amount 
of effort put behind the job. It’s sim- 
ply the age-old law of cause and ef- 
fect. 


Look at it from another aspect. 
It’s estimated that about half of all 
our shoes made and sold in a given 
year are bought for basic needs. The 
remainder are purchased on the basis 
of impulse, fashion appeal, additional 
needs or wants, etc. The so-called 
extra-pairage sales are far greater 
than much of the industry realizes. 
For basic or utility needs, a per cap- 
ita consumption of about 1.5 pairs 
would be sufficient. These shoes are 
bought. All the rest of the shoes are 
sold, 

There’s a big difference between 
“bought” shoes and “sold” shoes. 
The sold shoes some 250 million 
pairs of them — move off shelves be- 
cause of aggressive promotion and 
merchandising. If we put less cre- 
ative effort behind our product, and 
less selling energy, simply because 
we face an “inevitable” poor year, 
we'd sell as many basic shoes, but 
we'd no doubt sell a lot less of that 
vital extra-pairage. 

Now, one thing most 
seem agreed upon: if we're to build 
a higher annual plateau of sales, that 


shoemen 
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extra business must be built pri- 
marily upon shoes other than those 
classified as “basic.” In short, new 
business will stem chiefly from fash- 
ion or semi-fashion items. 

Let’s cite an example. Take men’s 
hightop workshoes. That’s a_ basic 
item. Sales are strictly on a replace- 
ment basis; a new pair is purchased 
only when the old pair is worn out. 

Now, let’s toss style into this work- 
shoe picture. The recent trend, for 
example, toward dressier yet still 
practical work clothing—what is 
being termed casual workshoes. 
These are low-cut, comfortable, ser- 
viceable, yet contain an element of 
color and style. 


Big things are expected of these 
shoes sales-wise. Thus we may well 
see increased sales of workshoes as 
a result of fashion playing a more 
important role. It’s still a basic—but 
now a basic plus. 

A salesman is destroyed 
pessimism walks in. As many busi- 
nessmen know, industry has neglected 
its selling job in its fetish fascination 
with production. For example, eight 
times as many research dollars go 
into improving manufacturing as go 
into improving distribution. 

This applies as well to the shoe in- 
dustry. For example, the industry 
has the physical capacity right now 
to produce 700-800 million pairs 
but it’s able to sell only 500 million. 

According to Ben Edscorn, direc- 
tor of marketing research for Inter- 
national Shoe Co., in 1953 all indus- 
tries combined spent only 4.2 cents 
out of every research dollar for mar- 
ket research. To quote him: “That’s 
as much as saying that the salesman 
needs only four percent of the help, 
while 96 percent is needed for pro- 
duct and process research. Is it any 
wonder that this country’s ability to 
produce goods fast is tasking its 
ability to distribute them?” 


when 


It all adds up to this. An atti- 
tude that says it’s no use bucking 
the tide may be justified if the sub- 
ject is oceanography—but not when 
the subject is the consumption of 
goods in an ever-expanding America. 
Shoe business may be a stable in- 
dustry but never a static one. As one 
philosopher said, “Experience isn’t 
what happens to you but what you do 
with what happens to you.” 

And so with shoes, too. 
aren’t something that come to us but 
rather what we make come to us. 


Sales 


Reprints of the editorial at nomina! cost 
Up to 100, 10¢ each; 200-500, 5c each; 1000 
3000, 2\%c each; 5 or over, 1%c each 
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—f its kind... 
UNEERE KA 


The full-grain leather with 
above-its-class distinction 
UNEEKA 


UNEEKA is among the most distinguished of all 
is soft and pliable. 


leathers, regardless of price class. 

As produced by Lawrence, UNgEKA is mellower 
than most side leathers . . . livelier... full-grain... 
and uniform in color. It is made from specially se- 
lected skins, chrome-tanned and hand finished. This 
yields a leather superior in scuff-resistance, service- 
ability and smoothness — qualities seldom combined 
in a single leather. Naturally the quantity is limited 
but what there is brings true satisfaction to all who 
touch it. 

JNEEKA in white for baby’s shoes, in Youth 
Brown for children’s shoes and in fashion-right 
shades of brown and tan for men’s dress shoes. Send 


7 i 
for swatches. \ PA r UNEEKA 
is scuff-resistant. 


naan 


ine 


fs. 2 


A.C. Lawrence Leather Co. 


A DIVIGION OF BWIFT &@ COMPANY |INC) 


PEABODY, MASS. 
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Is ‘heart trouble” 
killing your 
Shoe business ? 


The “heart” of every shoe is the insole. And in 
every shoe, a stout “heart” or insole is more im- 
portant than outer beauty. A shoe can have its 
face lifted, but when the insole weakens the dam- 
age is permanent. 

In the past 15 years, over a billion pairs of bet- 
ter shoes have been built with ONCo Insole-ated 
“hearts.”’ And long after the out-soles and uppers 
of these shoes wore out, their insoles of ONCO were 
still alive and healthy, enabling the shoes to be 
repaired and reconditioned. 

ONCO Insole-ated is made of special basic fibres 
—unique pulps made only by Brown Company 


utole >] /) B ROWN 


00 SHOES 


to meet exacting insole specifications. That is why 
Onco was the first and is still the only insole to 
provide this 6-Way Balance of Qualities essential! 


to perfect shoe performance: 


@ Flexibility e Uniformity 
e Comfort Depth 


© Strength 


e Transverse Rigidity 
@ Cellulose Breathe-ability 


Don’t let weak insoles cripple your shoe busi- 
ness. Build more business by building your shoes 
with ONCO Insole-ated—"‘The Heart of Good 
Shoes.” For samples and information write Dept. 


HC-10 at our Boston office. 


COMPANY, Berlin, New Hampshire 
CORPORATION, La Tuque, Quebec 


General Sales Offices: 150 Causeway Street, Boston 14, Mass 


Dominion Square Building, Montreal, Quebec 
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SOLKA-FLO NIBROC PAPERS NIBROCG TOWELS 


NIBROC KOWTOWLS « NIBROC TOILET TISSUF «+ BERMICO SEWER PIPE AND CONDUIT 
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In tock: 


Grey, Fawn, Woterlily, 
Pastel Green and Pink. 
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AS A BADGER BRUSH 


TOUGH 


AS A 5-DAY BEARD 


TOUGH because it's not surface-flocked. 
Made by an exclusive process which first 
buries the flock in a tough rubberous com- 
pound and then mechanically suedes the 
surface to the permanent gentle softness of 
antelope. NEW because of a brand new 
formula that makes possible uniform pro- 
duction of lush colors without mottle. 


Velvety soft, easy to look at, and so abra- 
sion-resistant that it can't wear naked. 
Sample it, abrade it — wet or dry — with 
a key or coin, and see for yourself. 


Magnify Kafsuede and the best gen- 
vine split you can find. Honors will 
go to Kafsuede for superior uniform- 
ity of color and surface texture. 


STEDFAST RUBBER COMPANY, INC. 
Mattapan, Boston, Mass. 
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Shoe manufacturers rely on “Celastic” to reproduce 
the fine toe character of the last and to provide 


wrinkle-free toe comfort for the life of the shoe. 


‘ 


UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 
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SYSTEM 


THE UC SEAM REDUCING MACHINE — MODEL A 
gives you backseams of hand-rubbed quality, 


at a high rate of production — MWe 
This new United machine will reduce backseams by removing Me = h 


a small portion of stock from both edges of the upstanding 
section of the seam. The remaining stock is rubbed down and 
over to effectively reduce the seam. In the finished shoe, it has 
a smoothness and evenness heretofore unobtainable except by 





arduous hand work. 
**Snakey’’ backseams are overcome even though quarters are 


not matched for texture or weight. Strain on stitches in this 
IMPORTANT MECHANICAL FEATURES 


Positive feed mechanism ... treadle operat- 


operation is eliminated and strain on the seam at lasting is 
ed deflector for right or left dog-ear backstays 
. inside of machine splash lubricated... 


greatly reduced, thus overcoming the problem of broken back- pre lubricated external bearings. 
seams, 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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Want faster, smoother production in your Fitting Room? 


use HEMBOBS* 


ready-wound 


ALL-NYLON BOBBINS 


no other bobbin has this unique construction! 


=. 


Shoe manufacturers are amazed at their tremend- Z NO CORE! 


ously increased production when they switch to 
HEMBOBS, all-nylon bobbins. These U.S. Patented, 
ready-wound bobbins... 
® give up to 50% more yardage 
@ save seconds, minutes, hours of wasted 
bobbin- changing time 
@ enable operators to turn out more shoes 
in less time 
® save money...every bobbin is 100% per- 
fect—every yard is productive...no metal 
shells to purchase, no winders to adjust. 
May we prove this to you? One of our Shoe Tech- 
nicians will be glad to call on you with free HEMBOB 
samples to test on your own machines. 


SEAMS BETTER BECAUSE IT IS BETTER 


EMINWA? 
i ARTLETI 


The Heminway & Bartlett Mfg Co, 500 Fifth Avenue, New York 36, N 
Sales Offices: Chicago, Philadelphia, Boston, St. Louis, Cincinnati, Dallas 
San Francisco, Los Angeles, Charlotte, N.C, Lynchburg, Va, Gloversville, NY 
Foreigr Agent Turner, Halsey Company, Inc 40 Worth Street, New York 
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KANTSTRAND 
BRAID sews 


ES. Lh 
high ye “ae right into the shoe 


(Y For that decorative touch, tor that high-style, high- 
sell look in the tormal or casual shoe, KANTSTRAND 
Ki fi, is the big thing. Used tor outsole and moccasin plug 
stitching operations, it can be relied on to sew a trim, 
i tight sole consistently. 


KANTSTRAND BRAID is engineered to resist 
stranding. It is uniform, strong and smooth ... assures 
economical, efficient operation. 


It you have a sole-sewing problem...it you want 
samples ot KANTSTRAND BRAID — or any other 
Barbour thread— our research staft and salesmen are 
at your service. 


BARBOUR’S THREADS—Sinew - Internationa! and Thread Lasting Linen Thread - Backseam 
“Closing” Linen + Kantstrand and Pioneer Braided - Nylon - Red Hand - Littleway 
* Thread Lasting Cotton + Shurseam «+ Supertite Liberty + Gold Medal - Queen 
* Castle and Passaic - Ready Wound Bobbins for Littleway and Goodyear Stitchers 
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: Take our UY/WASOAM for instance 


This amazingly soft chlorophyll treated foam rubber 
combines with sturdy, flexible LYNFLEX to produce 
an innersole that means extra sales at the fitting- 
stool. Yes, extra sales and more profit to you. 


A boon to the production man, it handles with in- 
finite ease as a regular operation in the making of 
the shoe. 


REMEMBER LYNN—THE RECOGNIZED LEADER 
IN MODERN SHOE MATERIALS. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. ALLSTON, MASS. 


REPRESENTATIVES: OINN., Ohio — Ernie Furstenau; LOS AN- 
iE. ; ST. LOUIS — Ell ‘‘Pete’’ Schwartz; NEW 
‘cohen; PENNSYLVANIA — 


Hy Ph » Dave A 
CHICAGO: Phil J. Ott, Jim Ott; NASHVILLE—Ben W. 
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SHOE 
FASHION 
NEWS 


Sharp, Distinct Trends Shape Up Spring-Summer Picture . . . 


Designs, Colors, Leathers, Fabrics Have Dramatic Appeal 


. . . Creative Styling Emphasizes New Footwear Fashion Era. 


8 Definite trends are now in focus as spring-summer 
shoe lines are readied for display at the National Shoe 
Fair, The most outstanding over-all trend, which will 
have a tremendous impact as retailers view the new lines, 
s the widely expanded and intensified range of colors. 


Shoe manufacturers express opinions that this could be 
beginning of new era of footwear fashion. Wider use 
of color, plus strong consumer preference tendency for 
new soft tannages of leather with special suppleness and 
surface appeal and similar qualities of softness, surface 
appeal, texture interest in shoe fabrics have given more 
inspiration to shoe designers and more latitude in cre 
ating really fresh ideas than ever before 


— 


\ 

3 In men's shoes, three trends are particularly out- 
standing. (1) Low toplines . . . acclaimed by majority of 
men's shoe manufacturers as the most significant styling 
development since laceless gored oxfords. Pattern variety 
is extensive and several makers will introduce a few 
through very formal styles. 


(2) The Italian influence . 
ashion significance in men's footwear for next five years. 
Top-flight makers show special interest. Patterns are low 
slung, streamlined, finely detailed, light and flexible 


: expected to have strona 


(3) Fewer eyelets .. . single, double and triple eyelet pat 
terns have gained ground steadily in past two seasons 
and expectations are that gain will be even greater in 
spring-summer 1955. Patterns cover entire range of casual 
lower-than-low styles. 


—_— 
= In women's footwear, special attention is called to 


three trends that apply to styling on high, medium and 
flat heels, {illustrations on opposite page show high and 
medium heels, but flats are also influenced by same 
trends.) 


(") Barebacks . . . already successful in some areas, bare 
ack styles are slated for further rise in sales. Makers in 
practically al! price ranges will feature bareback patterns 

.. and on all heel heights from pancake flats to sky-high 
heels. 


(2) Sculptured slings . . . halter types that are secured at 
the quarter; and styles that swing from the quarter line 
on one side, back around the heel and up to the vamp 
on the other; and T-strap slings . . . all very open. . 
comprise another silhouette trend. 


(3) Trimmed pumps . . . closed pumps dramatized by fine 
dotailing and smart trimming treatments. Rather than 
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just plain opera or shell pump of past, new pumps are 
hightighted with some accent . . . whether merely fine 
stitching or piping around the throatline, lacing treat 
ments, or special bow or button decor. 


& In boys’ footwear, three of most prominent trends 
are: (1) Fewer-eyelet patterns . . . single, double, and 
triple eyelet styles gaining rapidly here, say leading mak 
ers. Young boys seem to like ease of getting these pat 
terns on foot and ease in tying shoe. Expanded ranges 
in casual, school and dress styles. 


(2) Streamlined saddles . . . genera! streamlining of all 
staple types has given new fashion appeal to patterns 
formerly classified as ‘sturdy staples.'’ Two-eyelet saddle 
patterns, U-wings, long-line wings, and raglan blucher 
pattern treatments are few ideas utilized in dressing up 


staples. 


(3) Bright moccasins . . . soft, lightweight, flexible shoe 
tor play wear in bright colors will be highlighted by 
number of manufacturers. Using light glove-type leather: 
»r buck-types, these producers feel market is tremendou 
for this type footwear as an answer to competitive rubber 


canvas sales. 


SN In girls’ footwear, trends follow closely the same 


trends in women's footwear. Three of most outstanding 
are: 


(1) Trimmed strap shells . . . single strap shell styles con 
tinue as number one silhouette in dressy footwear. Trim 
ming is light and very feminine . . . floral trims are among 
favorites. Lightness in appearance and actual weight 
continues to have strong influence in styling here. Pastel 
colors expected to rival black patent, although black 
patent still maintains top spot. 
(2) Open play sandals . . . strong interest evidenced in 
new play patterns with emphasis on open types. Most 
makers stressing gay colors or multicolor combinations 
. pastels rate high. Sandals are light and flexible 
but maintain fit and durability qualities of more closed-up 
sturdier patterns formerly featured. 


(3) Convertibles . . . shoes that can change personality 
with addition or removal of kiltie tongue or button-on 
flap, etc. Emphasis on convertible apparel and versa- 
tility in mix-match clothing has stimulated some really 
creative ideas in little girls’ footwear. Such ideas a 
additional straps, reversible collars, button-on ornaments, 
removable bows are only a few. 
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THE RANDALL PRECISION BAND KNIFE SPLITTER 


Because of its many exclusive Randall en- 
gineering features, this machine can split 
leather and other materials with speed and 
accuracy never before possible, thus mater- 
jially reducing production costs. 


Independent Feed Roll Control which makes it possible to stop Micrometer Adjustment for determining exact thickness of 
the feed rolls instantly and reverse them if necessary. the split. 


Individual Motor Drives for each unit. This eliminates com- A 2-speed Gear Box for operating Feed Rolls. 

plicated gearing, thus reducing vibration to a minimum and ; y 

making the machine practically noiseless in operation. A Universally Adjustable Head to insure accurate alignment 
of the Feed Rolls with the Knife. 

A Tension Device to keep the knife taut. 

A built-in Diamond Dressing Tool for the grinding wheels, 


A Knife Tension Indicator to provide visual means of deter- 


mining correct knife tension. Sectional Feed Rolls to insure uniform split. 


COM PARY 
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The Magazine for Executives 


SHOE BUYING BOOM? 


National Shoe Fair May 
Set Record Spring Buying 





Shoe Fair Officials Base Forecast On Low Retail 
Inventories Plus Optimism Of Business Outlook 


Tu 1954 National Shoe Fair, 
world’s largest shoe show, is all set 
to play host to 15,000 visiting shoe 
buyers and retailers in Chicago, Oc- 
tober 24-28. Shoe Fair officials say 
that due to the relatively low-level 
consumer buying, “it is possible that 
this year’s Fair may set a record for 
spring shoe buying. 


“Shoes to refurbish retail 
stocks and meet consumer demand 
Tens of thousands of 
new spring-summer styles to inspire 
a higher level of consumer buying 
will be on exhibition. Altogether, the 
conditions and timing are ripe for 
one of the most active buying Fairs 
on record,” 

Over 700 shoe manufacturers rep- 
resenting approximately 97 percent 
of the nation’s shoe production, and 
conceivable _ price 
range and type of footwear, will ex- 
hibit their new lines in more than 
1.300 sample rooms in four of Chi- 
cago’s leading hotels: the Palmer 
House, Conrad Hilton, Morrison, and 


Congress. 


are needed. 


covering every 


Registration for all visiting shoe 
men will take place in the above 
hotels, and will start Saturday noon 
until 5 P.M.: Sunday 9 A.M. to 5 
P.M.: on Monday, Tuesday and 
Wednesday registration will also be 


from 9 A.M. to 5 P.M. 


The official opening of the Fai: 
will start with the Breakfast Meeting 
on Monday, October 25. at 8:30, in 
the Grand Ballroom of the Palmer 
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House. Tickets are $2.90 each, and 
will be available at the registration 
desks of the Palmer House, Conrad 
Hilton and Morrison hotels, and also 
sold at the entrance of the Grand 
Ballroom, fourth floor, Palmer House, 
starting Monday morning at 8 A.M. 

Featured speaker at the Monday 
Breakfast Meeting will be Zenn Kauf- 
man, one of America’s top-notch 
sales consultants. He is noted as one 
of the most impressive speakers in 
his field. The delivery of his topic, 
“Showmanship In Selling,” is guar- 
anteed to stir and inspire every lis- 
tening shoe man. 

On Tuesday morning, October 26, 
at 8 A.M., Amos Parrish, celebrated 
retail merchandising consultant, will 
be aided by an expert corps of asso- 
ciates in presenting the “Shoe Retail- 
ers Workshop.” The Parrish Com- 


W. Maxie Jarman 
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pany, noted for its Fashion and 
Executive Clinics, will offer a dra 
matic program of down-to-earth re 
ommendations for building more 
profitable volume in retail shoe stores 
This presentation, long in careful 
preparation, will cover every major 
phase of a profitable shoe retailing 
operation, 

Tickets for the Tuesday 
breakfast and Amos Parrish show, 
also priced at $2.90 each, can be ob 
tained at the registration desks o1 
in front of the Ballroom, 
Palmer House, preceding the break 


fast, 


morning 


Grand 


Due to the tremendous interest 
and preparation given to the two 
Breakfast Meetings this 


banquet has been scheduled 


year, no 

Empha 
sis is being placed this year on met 
chandising and business features 
rather than social affairs. 

The popular free bus service op 
erated between the exhibiting hotels 
will again be available to all register 
ing shoe men, with free tickets avail 
Char 
tered bus service will operate on a 
7-minute schedule in front of the 
Palmer House, Conrad Hilton and 
Morrison hotels. The service will 
function daily, starting Sunday, Or 
tober 24, from 10 A.M. to 6 P.M 
and on Monday, Tuesday and 
Wednesday 9 A.M. to 6 P.M 

Both exhibits are located on the 
fourth floor of the Palmer House 
Exhibition Hall. Over 100° allied 


trades firms will display many new 


able at the registration desks. 


products of profitable interest to 
visiting shoe men 

All manufacturers and retailers are 
being notified that only 87 working 
days remain between the opening of 
the National Shoe Fair and the “New 
In Shoes” The “New In 


Shoes” opening have 


opening. 
semi-annual 
brought gratifying results due to the 
enthusiastic support of manufacturers 
and retailers. The program, still 
rapidly expanding, PPP OTiiise sto bring 
even larger returns next spring as a 
result of increased industry participa 


tion 





Charline Osgood brings forth a virile and excitingly fresh 


concept in tootwear and footwear fashions. She calls this new 


type of footwear 


can probably be traced back into antiquity. 


foot gloves." Like most ‘new 


ideas its origin 
Foot gloves’’ likely 


date back to the earliest civilizations—but since forgotten in 


tne wr rling 


' 
changes of fashion turnover through the centuries. 


It is not only the idea itself that is fascinating but the sequence 


of reasoning and logic behind it. 


It makes wholesome fashion 


sense. Whats more, it's real and alive—as evidenced by the 


extremely interesting four soft-shoe creations by four leading 


European shoe 


designers, on the opposite page. The theme 


graphically enhanced by showing these shoes on and off the foot. 


The sketches 


are by Margaret Clark. 


“Foot Gitoves”’— New FASHION CONCEPT IN FOOTWEAR 


W, have been in an era of the naked 
shoe. It started after the war, in 
Italy, and now, nine years later, is 
volume here. | believe it will con- 
tinue to be the number one silhouette 
for three or four years, because it 
gives the woman complete foot free- 
dom in shoes. 


The American woman, when 
she is working around the house, is 
wearing flat bedroom scuffs — or 
going around barefoot. This is her 
only retaliation toward the shoe in- 
dustry for giving her stiff, hard 
shoes, 

In the shoe industry, 
woman complains about a pair of 
shoes, we think she’s crazy. If she 
insists enough, we give her a new 
pair, chalk it up to losses, and go on 
making shoes the same way we have 
always made them, 

We, as an industry, spend millions 
of dollars yearly on shoe returns, 
rather than make any effort to im- 
prove our product and give women 
what they want in shoe freedom. 


when a 


All fashion is change. Silhou- 
ettes at top fashion must change for 
extra buys. The change has to be 
something new, different and excit- 
ing. There is now a trend from the 
naked look to the half-naked look. 

Not long ago, Life magazine and 
Harper's Bazaar came out with the 
covered-up look in bathing suits. 
High necks and bare arms, low necks 
and covered arms and even hoods. 
The idea was to cover up in some 
places to make other places look 
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By Charline Osgood 
Kid Leather Guild 


For the woman who is 
wants an 


more bare. 
fashion-conscious, who 
extra bathing suit for variety, she 
can’t resist this for an extra buy, 

If we are going to follow the cover- 
up trend in the shoe business, we 
must cover feet in an entirely dif- 
ferent manner. Actually, the naked 
shoe has done a wonderful thing for 
the American woman. It has emanci- 
pated her feet. It has given her the 
first foot freedom she has ever 
known. 

Now, if we are going to cover up 
her shoe, we must cover it like a 
glove on the foot. We must give her 
the same ease and graciousness of 
the open shoe, in the closed shoe. 


If you have ever seen a Dior, 
a Fath or a Balenciaga creation 
hanging on a hanger, you know it 
looks like anybody’s dress. It takes 
the body of a woman to bring that 
dress to life and then you are able 
to see the beauty of line and detail 
that makes a couture dress something 
special. 

Shoes should be the same way. 
You should be able to stack them in 
bureau drawers like gloves or carry 
them in your purse. They should not 
have to look like anything but a 
glove, until the body of the foot gets 
into them and brings them to life. 
To achieve this, will mean a change 
in tannages of leather: a change in 
lasts as we know them: and a big 
change in the retailing and mer- 
chandising of shoes. 

On the opposite page are four 
shoes from Europe which exemplify 
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the foot-glove theme with all its 
beauty, soft luxury, comfort and 
svelte grace. Contrast is shown with 
the shoe off and on the foot. 


Here we have Derigu (see No. 
1) in a black suede and blue smooth 
Kid pump. Open on the outside, 
closed on the inside. We have asked 
our tanners for five years to take the 
glaze off the Kidskin. Now, they are 
doing it. Kid is the silk of the leather 
business, and it can do anything that 
fabric can do if we have the courage 
to do it. Glazing makes the skin 
wrinkle like an old woman’s skin. 
I want young wrinkles. So we are 
working on a glove tannage, mellow 
and soft with a minimum of stretch. 


Here is a pump by Valentino 
(see No, 2)—-blue suede with a cera- 
mic buckle holding the gathers of the 
high-riding vamp. See how this shoe 
hugs the heel at the back and moves 
forward. This shoe has a soft top- 
line and a skived leather counter 
soft, so that ugly bump at the back 
of many women’s feet will disappear. 

Run your fingers over this suede: 
it changes pattern and texture and 
leaves finger marks as you move it 
in one direction and another. This 
is the second change I want in Kid. 
I want an antelope-glove Kid suede 
for shoes, like the beautiful antelope 
gloves our mothers used to wear. 
\ suede that is softer than what we 
have now, and that changes its pat- 
tern and texture as you touch it. We 


will have it soon. 
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Here is a Morosila flat. (See 
No. 3)—A tapered toe, high throat, 
no toe box, no quarter. It falls flat 
on the sole. The foot silhouette 
makes the shoe. I understand that 
300 pounds of pressure is used in 
the lasting of a shoe. This is too 
much pressure. I believe that no 
more pressure should be exerted in 
the lasting process than the average 
weight of a woman. 

Shoes are kept on the last any- 
where from 10 days to 3 weeks. | 
think a shoe should be on the last 
only 48 hours. Otherwise, you have 
a stiff, hard shoe that is a coffin for 
the foot. In this shoe, you can see my 
toes move. Why should we deny our 
toes? The ready-to-wear industry 
has not denied any parts of the body 
that they cover. Why must the shoe 
stand up? My dress doesn’t stand 
up by itself. If it did, I couldn't 
wear it; it would be a piece of armor. 
Salesmen must be taught to sell this 
kind of shoe. Retail habits must 
change. 


Rosina Ferragamo makes a tex- 
tured Kid flat (see No. 4) with a 
sturdy leather sole and an outside 
arch. Look at it—the Kid falls to 
the sole. It’s a glove. The shoe pat- 
tern is not pretty, but it has so much 
to it. 

See how the foot moves. It be- 
comes expressive, a mobile part of 
the body. You can see the toes move. 
I want to see toes move. They must 
move like the rest of our body does. 
This shoe wrinkles on the foot like 
a dress does when the body moves. 
Stiff shoes are a coffin for the feet 
like our mothers’ whalebone corsets 
were coffins for their bodies. 

In fashion, we have become more 
and more functional; and in our 
everyday living we are surrounded 
by testimonials to man’s ability to 
make life easier and better. It is said 
that you can tell the progress of a 
civilization by its fashions. Fashion 
has freed our bodies for the kind of 
life we lead. Everything but our 
feet. We must emancipate them. 


This idea of the kid glove for 
the foot is not a new idea, certainly. 
Many people in the shoe business 
believe in it. Let us have shoes that 
gap and that wrinkle and that have 
personality—that move as we move 
and that are not coffins for our feet. 
Men don’t object to women’s neck- 
lines gapping when we bend down. 
Let the shoe gap. It will fit in cer- 
tain places and be free to move in 
other places, like our clothes move 
over our bodies. Let the shoe move 
sensuously over the foot like the kid 
glove does on the hand. 
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WHAT’S AHEAD? 





Shoe Output And Sales 
Expected To Hit Peak Level 


Production May Reach 525 Million Pairs Over Next 
12 Months Due To Low Stocks And Normal Buying 


Shoe production over the next 
12-month period, November 1954 
through October 1955, may reach 
the high figure of approximately 525 
million pairs. For the similar fiscal 
period of 1953-54, production ran 
about 490 million pairs. Therefore, 
the industry can expect an increase 
of around 35 million pairs in the 
forthcoming period. 

That's the consensus of industry 
economists and analysts. These esti- 
mates are considered quite realistic. 
The shoe industry has ad only two 
previous periods when shoe produc- 
tion surpassed 525 million pairs. That 
was for the year 1946 (529 million 
pairs), and the fiscal period July 1952 
to July 1953 (about 527 million} Thus 
the industry may now be facing the 
third-highest 12-month shoe output 
on record, 

Chief basis for the bright outlook 
for a high level of shoe production is 
retail inventories, Shoe retailers, who 
several months ago and earlier were 
feeding consumer buying primarily 
from their shelves, have recently 
been finding it necessary to turn to 
factory in-stock departments for in- 
ventory replenishments. This has 
represented much of the stepped-up 
factory orders from August through 
to the present. 

It is deceptive to analyze inven- 
tory conditions on the basis of an- 
nual production, For example, 1952 
had a production of 508 million 
pairs; for 1953 it was 501 million; 
and for 1954 an estimated 495-500 
million pairs. While this level of an- 
nual output fell a little short of “nor- 
mal” output of about 3.15 pairs per 
capita, it still did not indicate any 
serious inventory shortages. 

However, analyzing production 
on @ fiscal basis reveals a quite dif- 
ferent picture about retail inven- 
tories. For example, output from 
July 1952 to July 1953 amounted to 
about 526 million pairs-—a level high 
enough to keep retailers stocked for 
some time, This was demonstrated 
by the serious production decline over 
the next 12 months, into July 1954, 
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with only about 475 million pairs 
produced, 

Meanwhile, throughout this whole 
period consumer buying continued 
at a normal clip. Retailers were 
simply feeding off their own heavy 
inventories. Thus there was a pro- 
duction difference of 51 million pairs 
between the high level and low level 
fiscal years. 

By last July, retailers began to take 
a more realistic look at their inven- 
tories, now showing real holes. By 
August, and facing a more optimistic 
upbeat in business, they began to 
come to market for replacements out 
of factory in-stocks. August was the 
first month of 1954 to surpass the out- 
put of the corresponding month of 
1953. It went ahead by a whopping 
seven percent. It was the first con- 
crete and encouraging evidence that 
retailers were ready to admit that 
their stocks had hit bottom and then 


some, 


All the figures make sense in 
pointing to low-level retail inven- 
tories, For example, output for the 
first nine months of 1954 has been 
only 376,500,000 pairs, as against 
391 million for the same period of 
1953, That’s a 15-million-pair dif- 
ference. If the industry is to meet 
the anticipated 500-million-pair mark 
for 1954, output for the last three 
months will have to be increased ap- 
preciably. 

Some 124 million pairs will have 
to be produced in the last three 
months of the year to meet the 500- 
million mark for the year. Can it be 
done? For the last three months of 
1953 the industry turned out only 
112 million pairs. But for the same 
period of 1952 it produced 139 mil- 
lion pairs. That was at a time when 
the industry was making shoes at an 
all-time record pace. 

Thus the industry will have to turn 
out somewhere between the 1952 and 
1953 last-quarter figures in order to 
meet the “required” 500 million pairs 
for 1954. The 124-million-pair fig- 
ure cited above is, therefore, a quite 
realistic one as an output mark for 


LEATHER and SHOES 


the last quarter of this year, and one 
very likely to be achieved. It means 
this: shoe factories will be substan- 
tially busier the last quarter of this 
year than they were for the same 
period of 1953. 

All of this points up a fact of tre- 
mendous significance for the shoe 
industry: retailers not only sorely 
need shoes, but are coming to market 
in substantially increasing numbers. 
September shoe output was a grati- 
fying seven percent higher than for 
the same month of 1953—43 million 
pairs as against 39 million for last 
year. November and December are 
also expected to show increases over 
the same months of 1953—and per- 
haps by as much as 10-12 percent. 

Production for the first half 
of 1955 has good chance of coming 
close to setting a new record for a 
first-half shoe output. These are not 
speculations but are estimates based 
on a traditional pattern of “inventory 
reaction” in the industry over the 
years. “Inventory reaction” is simply 
a fat lush term meaning that under 
given inventory conditions, retailers 
can be expected to react or respond 
in a predetermined manner. 

Consumers have continued to buy 
footwear on a “normal” basis, give 
or take a few percentage points, over 
the past year. Retailers have not 
been re-stocking shoes at the same 
rate they have been selling them. The 
arithmetic is obvious: If outflow is 
greater than inflow, there reaches a 
point where the rate of inflow must 
be stepped up. 

That is just the point now reached 
by America’s shoe retailers. It has 
been clearly indicated in their fill-in 
buying for the past two-three months. 
However, the big push is still ahead: 
spring buying of new lines, new 
shoes, as contrasted by the fill-in 
business of recent months. 

It is expected by industry an- 
alysts that buying activity at the 
large shoe shows in the weeks ahead 
will be substantially above average, 
and that post-show buying will be 
even stronger. 

In fact, a growing number of man- 
ufacturers are already expecting de- 
livery problems to crop up when the 
mass movement to market takes 
place. Many retailers tend to inter- 
pret this as a “cry wolf” tactic—an 
effort to get them to buy sooner and 
buy more. Sometimes they’re quite 
right, Sometimes they’re not; and 
this is one case where such thinking 
is not only unjustified but may create 
some disappointments on deliveries. 

Consumers, meanwhile, show no 
signs of reducing their normal level 
of purchases of footwear. Prices 
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have remained quite stabilized for 
a long time. Shoe factory prices av- 
eraged $3.67 in 1953. Today they 
stand at about $3.60. There may be 
shadings of a few pennies, one way 
or the other, in the weeks or months 
ahead, but to no extent that will make 
any real difference in shoe prices, 
factory or retail. 

Consumers, as a_ recent study 
shows (see L&S, Sept. 18), are ac- 
tually paying 57 percent less for 
their shoes today, in ratio to average 
per capita income, than they were 
at the pit of the depression in 1933. 
Between 1933 and 1953, average per 
capita income rose 407 percent as 
compared with a rise of only 134 per- 
cent in factory shoe prices. 

In 1933 per capita spending 
for shoes amounted to a total of 
$7.30, as compared with $20.50, a 
rise of 181 percent in dollars. How- 
ever, in 1933 the percentage of per 
capita income spent on shoes 
amounted to 2.15 percent, whereas 
in 1953 it amounted to only 1.18 
percent. In short, consumers are 
buying about the same number of 
pairs per capita today as they were 
20-25 years ago, but the shoes, in 
proportion to their income, are cost- 
ing them much less. Shoes, there- 
fore, really are proving to be the 
excellent dollar value which the in- 
dustry has long been claiming. 

The stability of shoe prices of a 
long period has given shoe retailers 
a full confidence in “the market” at 
this time. Manufacturers report little 
quibbling on prices. And retailers 
are planning their buying on the 
basis of confidence in current prices 
rather than on speculative policies. 

The recent industry comment about 
“softening” prices of hides, with 
likely effects on leather prices, is get- 
ting less support now than at first. 
It was thought that this would bring 
about appreciable changes in shoe 
costs and hence shoe prices. 

But industry economists feel 
that leather prices have hit about 
bottom, It is now generally realized 
that leather prices have beneath them 
a solid floor of substantial wage costs, 
overhead, distribution costs, profit 
requirements, etc., that are either 
fairly well fixed or showing year-to- 
year increases. Thus, unlike as in 
the past, leather prices are not so 
much governed by hide prices. The 
conclusion seen by the economists is 
that even with softening hide prices, 
leather prices will tend to remain 
fairly firm. 

From practically whatever view 
the “shoe outlook” picture is seen 
over the months ahead, the answers 
seem to converge on a single signifi- 
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cant conclusion: excellent business 
ahead for the shoe industry. A_pe- 
riod of fairly high shoe factory ae- 
tivity, of substantially stimulated 
supply business, and at least a nor- 
mal level of retail sales and con- 
sumer buying. 

There is a feeling that important 
things are happening in the industry 
that can make this a concrete realiza- 
tion—things that will be in evidence 
at the National Shoe Fair. For ex- 
ample, a sudden “revolution” has 
hit the men’s shoe industry, a rela- 
tively low-per-capita-sales — branch. 
The revolution of color acceptance, 
of lighter weight and more flexible 
shoes, or more casuals, of drasti: 


changes in patterns such as fewer 
eyelets anl the low-line. 

\ similar revolution is taking place 
in boys’ and youths’ footwear, also a 
low-sales group. Then there is the 
still-rising role of fashion in chil- 
dren’s and misses’ shoe. Again, new 
basic types, more color and more 
fashion variation in infants’ shoes. 
Some important fresh fashions are 
making their debut in women’s shoes. 

Add to this the glove-leather trend; 
and the use of new leathers 
shrunken grains, llama grains, ani- 
lines, ete. 

These are but a few of the im- 
portant stimulants coming into shoe 


business. 








fOU SHOULD KNOW 


YOUR LEATHER A 


NACROMER OFFERS AN UNLIMITED RANGE OF EFFECTS. A 
coating of lacquer containing a small quantity of Nacromer on 
your leather or leather products will make a world of 
difference in beauty. The range of colors and effects obtainable 
with the use of transparent pigments or dyes is unlimited. 


NACROMER IS SIMPLE TO USE. Just a little Nacromer is 
mixed with lacquer and applied by spray, brush or dip. It’s 


easy and fast. 


NACROMER IS LOW IN COST. Since the quantity of Nacromer 
and lacquer used to obtain unusual beauty is so small, 
and the cost of materials so low, the extra cost of the 





finished product is negligible. 


CAN YOU USE NACROMER? If your sales can benefit from a 
distinctive, different kind of leather finish... you can use 
Nacromer. To see the difference yourself...use the handy 
coupon below to obtain a demonstration sample of a 


Nacromer finish on leather. 


“World's Largest Producers of Pearl Essence” 
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TH) Please send a demonstration sample of a | 


my Nocromer finish 


the Meat! corporations 
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Company 
p Address 
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153 Waverly Place * New York 14,N.Y a 





IT’S STILL SPINACH 





Footwear Fashions Are Fabulous— 
But Maybe There Oughta Be A Law 


So Thinks A Noted Fashion Authority Whose New Fun- 
Poking Book Will Get A Rise From Even The Most 
Complacent Shoe Men 


When it comes to fashions, Eliza- 
beth Hawes is an outspoken and 
sometimes angry woman. But when 
she speaks she speaks with authority 
of knowledge pe pace experience 
regarding the world of fashion. 

Several years ago her book, "Fash- 
ion Is Spinach,” created a volcanic 
eruption in fashion circles and brow- 
raising hilarity among tens of thou- 
sands of other readers. 

Now, in a just-published book, 
"It's Still Spinach,” she does a repeat 
performance with lots of fresh ver- 
sions and embellishments on the 
original. 

With special permission of the pub- 
lishers (Little, Brown & Co., Boston) 
we present here a condensed ver- 
sion of the chapter, "Barefoot Boy 
With Cheek," which deals with foot- 
wear. 

Miss Hawes’ views are at times 
amusing, controversial, common- 
sensical, iconoclastic and even hair- 
raising. But they're mighty refreshing. 
So hold on to your hat—and shoes— 
as away we qo. 


Anatole France once said that if, a 
hundred years after he’d ascended 
into heaven, he could have but one 
book to tell him what was going on 
in the world, he’d choose one which 
showed him how people were dress- 
ing. 

More than any other single article 
of dress, the shoes people wear can 
tell how they feel about life and what 
it all adds up to. Most people are 
sublimely ignorant of this fact. They 
undress their feet for sheer animal 
pleasure, but few ask: Why was | 
wearing these particular shoes, or 
any shoes, in the first place? 


Men today have very little 
choice of footwear, and yet it’s per- 
feotly amazing how much you can tell 
about a man by his shoes if you study 
the matter a bit. 

Men whose oxfords, however 
otherwise designed, have the widest 
toes, are more open, secure, com- 
fortable characters than those who 
prefer more pointed-toe shoes. It 
may be that in Medieval times the 
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long pointed toes of shoes were 
phallic symbols. The Freudians see 
them as sex symbols today. Sheer 
nonsense! Modern __ pointed-toed 
shoes, for either sex, came along in 
our day because they differentiated 
the wearer from the common laborer 
who simply couldn’t bind his (or 
her) feet and still get his work done. 

Men who wear oxfords with more 
pointed toes are in some way tight 
and insecure about their social posi- 
tions. There are a few super-refined 
American males who consciously as- 
sociate slimness of foot with greater 
elegance and deliberately choose 
pointed4toed shoes. But the vast ma- 
jority of the more-pointed-toe group 
unconsciously associate long slim 
feet with being aristocratic. 


Perfectly fine sandals and com- 
fortable moccasin-type shoes are 
available for men today. But it is 
still not considered manly to wear 
sandals except for beach or country 
sports. Even so, most American males 
wouldn’t be caught dead in a sandal. 
Sandals, the footgear of millions of 


> 


males for centuries, are just not mas- 
culine enough for American men. 

The moccasin-type shoe is a fine 
thing in a way because it stretches 
fast and gets like bedroom slippers. 
But when men have tried wearing the 
moccasin type when they are sup- 
posed to be “properly dressed” there 
are those around them who exclaim, 
“Oh, how sloppy!” 

The majority of American men 
wear unnecessarily stiff, heavy and 
ugly shoes most of the time. Either 
they are afraid of losing their jobs 
or their manhood; or, as they so 
often assert, they need “support” 
from their shoes. 

Most people have fantastic mis- 
apprehensions concerning the healthy 
functioning of the human foot. They 
not only willfully see to it that their 
toes are pinched, but honestly believe 
it is the arch of a shoe that keeps 
the arch of the foot in place. 

When I had my big custom-made 
dressmaking establishment, we also 
use to design and sell accessories. 
We made to order little soft suede 
shoes with absolutely flexible elkskin 
soles about an eighth of an inch thick. 
Except in winter some of the cus- 
tomers, including myself, seldom wore 
anything else even for mountain 
climbing. Foot Gloves, we called 
them. 


I took my Foot Gloves once to 
a well-known manufacturer of play 
shoes, who agreed with me that the 
shoes were perfectly fine. He knew 
about feet. Yet his play shoes had 
narrow toes and stiff soles. My shoes 
were much better than his, said he, 

(Concluded on Page 36) 


ELIZABETH HAWES, the lady of "Fashion Is Spinach" fame, has some 


startling views on shoes, as brought forth in take-it-or-leave-it manner in her 


latest book, “It's Still Spinach." 
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VISIT US AT THE 
NATIONAL SHOE FAIR 
PALMER HOUSE, CHICAGO 


BOOTH 54 
OCT. 24—OCT. 28 


“Look-alikes aren't good enough’ 


A wedge heel is a complex arrangement of 
lines and surfaces, curves and cross sections. It 
must match the shoe exactly at every point 
Tiny variations, invisible to the naked eye, can 
cause troubles that are magnified many times 
in the finished shoes. 


A variation in the sides of the wedge can 
cause wrinkles and bubbles in the wrapper. 
Variation in the curves of the cup can move 
the heel out of position, causing a shabby back 
line... an ugly gap between sole and upper 
at the point of the wedge. The smooth, uni 
form distribution of weight and pressure is 


broken. This in turn causes the heel to rock 
and split under the sole layer and underfoot, 
loosening seams, nails, and cements. 


Wilner wedge heels are machined to 1/5 
thousandths of an inch, the closest tolerances 
ever used on wedge heels. To achieve this kind 
of precision, Wilner technicians designed their 
own special equipment. In production, these 
tolerances are constantly checked and double 
checked against the patterns. And it means heels 
that are easier to cover that fit every time 
They don’t merely /ook alike. They are alike 


How are your heels fitting these days? 


World’ Largest Manufacturer of Wedge Heels ' i ne r 
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NORWAY. MAINE NORWAY 480 ST LOUIS OFFICE 410 NORTH FOURTH STREET CHESTNUT 1.0927 
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SEND IN THIS COUPON NOW FOR MORE INFORMATION 


MACHINE COMPANY 


Manufacturing Trade Department * Branches In All Principal Cities 


Dept. L$-103 
Singer Sewing Machine Company 
149 Broadway, New York 6, N.Y. 


Gentlemen: 


Please send me free illustrated leaflets on 
the new SINGER Formica-Top Insert 
Tables and the new SINGER Transmitters. 
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Get Away 
from Your 
Desk... 
but stay 
on the job! 


Did the doctor ever tell you 
you should relax more . . . and 
did you say, under your breath, 
“Yeah, but who's going to do 
my work?” 


Why not do both? Why not 
get away from your desk for a 
few minutes every day but still 
stay on the job? 


Take time off to laugh—that’s 
the greatest relaxer in the world 

and here’s how you do it: Get 
a copy of “Shoeman’s Holiday” 
at $1.50 (soft cover) or $2.50 
for the hard cover. 


Keep it on your desk, It'll give 
you the daily “breather” you 
ought to have and help you see 
the lighter side of shoe business. 


Save doctor bills. Order your 
“Shoeman’s Holiday” today — 
the book that makes business 


easier. 


% 


$ 


‘iM 
Go om yal aY 


Published by 


The Rumpf Publishing Co. 
300 W. Adams Street 
Chicago 4, Illinois 








but since his were selling like hot 
cakes, there was no reason in the 
world that he could see for making 
any improvements. 

Later I tried to get the justly famed 
Mr. Delman to make my shoes. He 
took me to his factory, and one of 
his shoemakers, after examining my 
shoe curiously, said, almost aloofly: 
“If you told me, Mr. Delman, these 
things were dug up in Europe back 
in the sixth century, | wouldn’t be 
surprised.” 

In case you don’t care to go bare- 
foot, and are a woman, you can find 
lots of very decorative, flat, open- 
toed sandals, The only trouble with 
them is that they have stiff soles. You 
begin to hate the feel of that rigid 
thing keeping your foot more or less 
immobilized. 

There is also a fair selection of 
ballet-type shoes, which a lot of 
young ladies wear in both summer 
and winter. The tops are fairly soft 
and the soles somewhat flexible—but 
not soft or flexible enough. Also, 
these shoes have fairly pointed toes. 
One can’t really dance or walk com- 
fortably through life with one’s toes 
pinched, 


This type of ballet shoe, surely, 
is the forerunner of others, better de- 
signed, softer, more flexible, and with 
soles the shape of real feet. And since 
the shoes of children of both sexes 
are becoming wider and roomier and 
are required to be worn less and less, 
we can expect both sexes in coming 
generations to demand, and receive, 
some very comfortable coverings for 
their feet. And this footwear will be 
beautiful, once the principle is es- 
tablished, 

The high heel, which men gave up 
wearing with the death of the French 
kings, is certainly dear to many 
American women. Some say they 
can't wear anything else. Some of 
them have simply adapted a handy 
method of making it impossible to 
do any heavy work, or anything 
which requires them to stand for 
long. Their high heels notify the 
world that they don’t have to do this 
sort of work. 

A good many women can. shift 
with ease from high heels to low 
heels to bare feet, and do. Why do 
they wear high heels at all? 

After reading a best-selling novel 
about a woman by a woman, I en- 
countered the author. To my aston- 
ishment she wore three-inch spike 
heels. They absolutely did not go 
with the mind that had created the 
hook. My curiosity increased so much 
in the following days that I wrote to 
ask her why she wore those heels. 


LEATHER and SHOES 


She responded with the brief but 
pointed explanation: “All the men I 
know who are really male want their 
women to look hike whores.” 


It is a rather shocking surprise 
when anyone tells you the bare- 
faced truth, especially if you're dis- 
cussing high heels. American women 
are more touchy about high heels 
than about Dr. Kinsey’s report on 
their sex lives. There is obviously 
something shady about these heels in 
the minds of most of the wearers, or 
they wouldn't get so cross when you 
ask their reasons for wearing them. 

A female in high heels appears 
more helpless than one in low heels. 
High heels signal that the American 
female can’t run away so fast and 
doesn’t even want to. The idea is 
that he, in his heavy shoes, should 
feel stronger and more capable than 
she on her fragile stilts. 

Some women wear high heels at 
times for the same reason other 
women wear “falsies.” There is noth- 
ing more seductive to most American 
makes than a female gotten up in a 
pair of fragile high-heeled sandals, 
a simple wide-skirted or slim house- 
coat or tea gown, and with some knit- 
ting in her hands. It apparently gives 
a girl everything a man wants: fra- 
gility, grace, and all the attributes of 
a kind grandmother. 


Finally, there is one point | 
feel should be brought up for discus- 
sion in mixed company by all women 
who are interested in the effect their 
dressing has on men. This is the 
female shoe, with either high or low 
heel, which has a hole in the toe just 
big enough to let the big toe protrude. 
According to my research, most men 
do not like these shoes. The Freudian 
symbolists say the hole with the toe 
sticking out is a phallic symbol and 
that American males are embarrassed 
by it. The sight of a big toe feeling its 
way out of a too-short ‘shoe is so 
esthetically displeasing. I think we 
don’t have to go any further to ex- 
plain why the American male dislikes 
such shoes. 

What in the world would Anatole 
France deduce from the assortment 
of female footwear we could show 
him? He might point out that we 
have in America a greater psycholog- 
ical variety of women than men, since 
no one has forced women to have so 
many varieties of shoes. Women need 
many kinds of shoes because they 
behave in many ways and do many 
different jobs. Anatole France would 
be pleased to note that from their 
shoes it is obvious that women engage 
in everything that goes on in the 
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England Walton 
sole leather 
is "naturally better" 


in more ways than you can count on one hand.., 
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. . . but that’s not all. For all its superiority, Lawrence’s England Walton Sole 
Leather costs no more. The 100 years’ experience in making fine leather is a no- 
cost quality bonus for both you and your customers. Customers get more satis- 
faction. You get more profit. Specify! 


ENGLAND WALTON BENDS, CUTSOLES, SOLE LEATHER 


A. C. LAWRENCE LEATHER COMPANY 


Boston + Peabody + Columbus «+ Elizabethtown + Milwaukee + New ants 
St. Louis . Los Angeles . San Francisco . Ashland, Ky. : 


Nashville, Newport, Tenn. + Hazelwood, N. C. 


A DIVISION OF SWIFT & COMPANY (INC.) j 
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MEN’S SHOES 


Alan Goldstein 
Plymouth Shoe Co. 


With the advent of slip-on and lo- 
line shoes, a new trend in styling of 
men’s footwear has been established. 
Style shoes for men are neat, trim 
and spirited in every detail, The new 
silhouette is opposed to the five- 
eyelet bal and blucher with bolder 
detail usually referred to as staples. 


These basic shoes now fall into a new 
category in a new era of the sil- 
houette outline with neater detailing 
than heretofore reflected in bal 
straight tips, wing tips, or moccasins. 
Today a two-eyelet overlay flat moc 
in black, charcoal brown or light 
tan calf is as basic, or more basic, 
than a five-eyelet blucher moc. 

Also, we have the very definite 
color trend of black and charcoal 
brown as one extreme, and at the 
other, maple and butternut shades. 

We have adjusted our entire think- 
ing and planning toward merchandis- 
ing our new line of shoes, both make- 
up and in-stock, to fit into this new 
era, This new era thinking con- 
sists of dynamic styling, casual ap- 
pearance, low-line comfort, with a 
range of materials to satisfy the new 
style awareness and needs, In order 
of importance for Spring, the follow- 
ing are the major groups reflecting 
these new-era trends: 

(1) Genuine handsewn mocs; (2) 
Two-eyelet lo-line llama and lhama- 
type, and smooth veal welts; (3) 
Tassels; (4) Two-eyelet lo-line mesh 
in solid as well as tweed combina- 
tions; (5) Two-eyelet lo-line wovens; 
(6) Two-eyelet lo-line black and 
white and brown and white combi- 
nations; (7) Two-eyelet lo-line form- 
agard casuals; (8) Two-eyelet gen- 
uine glove (baseball) casuals with 
crepe or cushion crepe outersoles. 
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SPRING-SUMMER FASHIONS 


Stanley Bozaich 
Roblee Division 
(Brown Shoe Co.) 


The color picture in men’s shoes 
for Spring and Summer shows a defi- 
nite swing toward deeper shades such 
as charcoal grey, charcoal brown and 
black. These colors will synchronize 
with the strong trend toward the same 
colors in men’s clothing. 


The trend to dark tones in 
men’s apparel—counter-balanced by 
sharply ‘bright accessories is having 
strong influence on footwear, consid- 
ered the most important of all acces- 
sories, 

While the above shades will be 
available in smooth leather, they will 
be even more so-available in softer 
tannages, both grained and boarded, 
because the trend in men’s footwear 
is definitely toward softer and more 
flexible shoes. Another important 
part of this trend is the lightweight 
look. The total impression of such 
is that they combine comfort, easy- 
on feel, smart styling lines, coolness, 
and an informal-yet-dressed-up look. 

The big, outstanding pattern trend 
is toward the low, streamlined styles 
in one and two-eyelet ties which could 
represent as much as 40 to 50 per- 
cent of the men’s shoe business in 
the coming season. This shoe was 
the real news for the past six months, 
and will continue to be the big news 
in spring-summer footwear, 


The increased sales in men’s 
casual clothing will be reflected in 
a substantial increase in the sales of 
casual footwear. These shoes will be 
available in quite a spread of colors. 

Perhaps at no time in the recent 
history of men’s shoe business has 
color played such a prominent role; 
not alone in the variety of color but 
in the more daring use of brighter 
color employed in good contrasting 
taste against black and other conven- 
tional shades. With increasing male 
acceptance of color in footwear, this 
factor may well open new styling and 
sales vistas for men’s shoes. 

Likewise, the trend toward casuals 
in apparel and footwear in the men’s 
field can likewise have a favorable 
effect upon sales. Such footwear, by 
becoming supplementary purchases 
and items in the wardrobe while dress 
shoes retain their position, can give 
a real and needed lift to men’s per 
capita consumption of footwear. 
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Henry Lipton 
J. P. Smith Shoe Co. 


The spring style outlook in men’s 
shoes for 1955 is keynoted by the 
expanded range of colors that will 
be seen. The most popular colors 
will be black, the lighter browns, and 
the blue tones with white also show- 
ing wide acceptance. 

Charcoal colors in leathers will 


have tremendous potentiality with 
charcoal browns, greys, and blues 
leading the fashion favorites. These 
charcoal tones, which have excellent 
coordination features with charcoal 
tones in men’s apparel, will be used 
mainly in “customized” footwear. 

The pattern picture shows some 
very interesting variations. More 
popular shoe patterns will be slip-ons, 
two-eyelet ties and one-eyelet ties. 

In leathers, the favorites for the 
coming season will include smooth 
calf, crushed calf and several com- 
binations such as suede with calf. 

There is special significance in 
lasts for new men’s shoe lines. Among 
the most interesting in casual foot- 
wear is the medium toe moc last and 
formal footwear toe lasts will be 
called for more often, 


Lighter weight shoes are com- 
ing into prominence strongly and 
will be in much greater demand this 
spring than in previous seasons. Most 
lighter weights will be in better grade 
shoes, which in addition to being 
lighter in actual weight will also 
have smarter, closer edges. 

The growing importance of the 
casual trend in men’s apparel places 
special emphasis on handsome casual- 
dress footwear. Aniline leathers in 
medium shades will attain greater 
prominence because they blend in 
handsomely with the soft, flexible 
casual styles, 
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GENUINE SHELL CORDOVAN BUTTS 


Imitated but never equalled. The outstanding aniline leather—soft for comfort, long wearing, 
lasting beauty. "Horween Cordovan" is specified by leading manufacturers and retailers. 


SIDE LEATHERS 
Finest Quality Grains —"GLENGARRY" ANILINE and CORRECTED 


Beautiful finish, rich appearance, and unusual wearing qualities. High grade leather for high 


grade footwear. Nae eles: ATHLETIC GOODS LEATHERS 
“CHROMEXCEL” RETAN, WATERPROOF AND ANILINE WATERPROOF In Baseball, Football, Soccer, 


VEGETABLE CALF — “it's timber-tanned” Golf, and Archery 


NEW YORK,38 
HERMANN LOEWENSTEIN, Inc 


HMorween vt atwer C0. serene 


BOSTON, 11 
yl0) ee 00) OO Oe eC Or 


KAYE & BARNES, Inc 


93 SOUTH ST 
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MEN’S SHOES 


H. E. Lynch, Ill 
Howard & Foster Co., Inc. 


The three colors will be, in smooth 
leathers, the charred chestnut in an 
Aniline finish; charcoal grey; golden 
tan, 

The top three leathers will be a 
continental type boarded; shrunken 
grain types; smooth calf. 

The top last would be a short 


modified custom toe with a pump 
back. This last not only lends itself 
to a variety of patterns in the low-top 
lines and three-eye raglan types; it 
also carries well various types of 
moccasin fronts as well as wings and 
plain toes. 


The most outstanding feature 
that will dominate men’s dress and 
casual shoes for Spring will be many 
new versions of shoes carrying the 
new lower outline. Starting this 
Spring season and carrying out to 
the next four or five seasons we will 
see the inception of a growing trend 
of the influence of Italian shoemak- 
ing on our American styles. This will 
show up as an even lower top line 
and lighter and trimmer details, and 
surprising enough a_ revelation in 
fit. 

The most outstanding single fea- 
ture and the one we are hitching our 
wagon to is the brand new woven 
leather which was originated by our 
firm, in this country, and developed 
jointly with American Hide & 
Leather. This material lends itself to 
a limitless number of colorful com- 
binations as well as solid colors. It 
makes a very distinctive shoe, amply 
ventilated, and as comfortable as an 
old slipper. The loomed leather can 
he woven of exactly the same calf 
skin as is used in the trim. This is 
not possible with imported leathers. 
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Spring — Summer Fashions 


Duke Rose 
General Shoe Corp. 


The success of the low silhouette 
and long opening two-eyelet ties will 
be carried over into spring 1955. It 
should be a much bigger success for 
spring with all the variations that 
“low-lines” offer. There will be ven- 
tilated patterns, woven patterns, mesh 
patterns and about every treatment 
that has proven successful in regular 
shoes the past few seasons. 


The ‘‘low-line’’ look will no 
longer be restricted to two-eyelet 
bluchers but will be seen in three- 
eyelet bals, gores and even ghillie ties. 
These lend themselves to strong pro- 
motions in dress type as well as casual 
type shoes. 

Nylon mesh shoes will continue to 
be good for summer 1955 and amount 
to a substantial amount of business. 
With the trend to darker colors in 
other men’s wearing apparel, darker 
meshes should slowly replace the 
wheat that has been so good in sea- 
sons past. Charcoal browns and greys, 
pink and black, helio and black are 
some of the new colors to go with 
this dark trend. 


The trend of past seasons of darker 
colors will centinue stronger. The 
charcoal tones in men’s business and 
casual apparel will make it necessary 
to have more black, charcoal brown, 
blue and grey in casual and street 
shoes. The younger men will wear 
pink, helio or red contrasting treat- 
ments with these blacks or charcoal 
greys. These colors must be subdued 
to the black. 

The cashmere grains or soft llama 
grains will continue strong. The new 
look in men’s shoes will be a modifi- 
cation of the Italian look of narrower 
toes and low-lines on the quarter. 
This is a definite step to closer trims, 
lighter weight, more flexible shoes. 
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M. Robert Shaffer 
International Shoe Co. 


Black will be the important fashion 
item for dress shoes, with charcoal 
gray in Cashmere-type leathers an 
important adjunct. The second color 
will be a medium shade of brown in 
Cashmere-type leather and smooth 
leather. The third will be maple or 
toast Cashmere-type leather. 


The top two patterns in dress shoes 
will be the two-eyelet low silhouette 
with moccasin-type treatment on the 
vamp, and the same pattern with a 
plain toe effect. 

The last will be the new modified 
brogue last, especially developed for 
the low silhouette, tassel ties, etc. The 
outstanding feature in dress shoes 
will be the Cashmere-type leathers in 
low silhouette patterns of all kinds. 

Casual shoes shape up as follows: 
top three colors will be maple or toast 
Cashmere-type leather and maple or 
toast softy. Second, a warm medium 
shade of brown in Cashmere-type 
grain and in smooth leather. Third, 
a smoked Elk in both Cashmere+ype 
and smooth Elk leather. 

Patterns will be the traditional 
loafer-type and the new low silhou- 
ette. 

The top last for casual shoes will 
probably be the typical hand-sewn 
loafer last with slightly modified toe 
expression. 

The outstanding feature for casual 
shoes will again be the low silhouette 
in Cashmere-type leather in a variety 
of treatments. 

Looking ahead to spring-summer 
1955, we are enthusiastic about men’s 
shoe lines. New styles, new colors, 
new leathers—all should provide 
strong selling features that will stimu- 
late active business for the coming 
season. The new lines shape up to be 
more stimulating than in many sea- 
sons past. 
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TEMPERATURE COMVERGION TAGLES 


SUPERGRIP 
CEMENTS 


are Laboratory Tested 
for Your Added Protection 


Under United’s methods of “quality control” 
the bond strength, flexibility and performance 
of Supergrip cements are laboratory tested. 
This means added protection for you when at- 
taching your soles. 

Supergrip cements are stronger than the ma- 
terials they bond when used properly. They are 
manufactured from the finest raw materials 
obtainable, and permanentiy blended under 
carefully controlled conditions to make sure 


Testing the strength and durability of Supergrip 
Cements. Small strips of material are cemented 
together and subjected to a constant pull from 
suspended weights. Under conditions of high 
temperature the samples slowly separate. The 
rate and degree of separation are measured 
against known standards as one of the many 
tests to control Supergrip quality. 





that each and every batch meets United’s high 


standards. 


In hundreds of shoe factories, the strength and 


performance of Supergrip sole attaching cements 


have proven that they are consistently reliable 
, 4 


Call your nearest United Branch 
today and make arrangements 
to trial test the Supergrip 
number that meets your individ 
val shoemaking requirements. 


SUPERGRIP Sole Attaching Cements 


Product of B. B. CHEMICAL CO. 


DISTRIBUTED BY 


UNITED SHOE MACHINERY CORPORATION 


Boston, Massachusetts 
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MEN’S SHOES 


G. C. Loucks 
Weyenberg Shoe Mfg. Co. 


The outlook for men’s shoe busi- 
ness for spring 1955 is most optim- 
istic. Colors, pattern lines, leathers 
and materials are broad in scope and 
should provide a powerful buying 
incentive for the male consumer. 


The changes taking place in our 
way of living today, the increased 
a new, proved line o Ws amount of leisure time or time away 


from our jobs—time to do as we 
§ 0 LV F N T T Y p please, the strong emphasis on 
special-purpose apparel for the wid- 
ening range of new activities and 


C E M 7 N TS occasions that have come into prom- 
the last few years, and 


inence in 

* FOR MACHINE OR other social and economic factors 
BRUSH APPLICATIC have brought about significant 
changes and new opportunity for the 

footwear industry. 
De Men’s clothing, for example, has 
! E. ‘, taken on a newness about it that 

* 

Te , *REdy r J apparently appeals to the male con- 
Te + oa ECTS ‘ 8s - ‘ | said | s v3 has a 
rom ~ eve umer and said consumer has _ re 
NG RH acted most favorably and _ whole- 
80 ty heartedly to the high-fashion ideas 
Fe” and wide range of color, in general, 
» Tack il showing a new interest in his wear- 
i ing apparel. Colors, styles and ma- 
{ Se terials popular in men’s apparel to- 
‘ day include many ideas that were 


= 
r unheard of for men’s apparel several 


exTENdt 


att 
years ago. 


> _e 
USE / Pr CEMENTS a aki ’ 
F : Similar thinking runs into men’s 
OR A HESE OPERATIONS... footwear. Growing acceptance is 


7 ° ° 
‘ forecast for some new ideas’ in 

..» fof permanent Sole attaching 
) leathers, colors and patterns that 


.. Agr Sole laying heretofore were insignificant or un- 

, ; heard of in men’s shoes. The male 
Ti oy Coenen Sele-leyinp consumer is attuned, evidently, for 
smartly styled footwear with fresh 
; ‘ design treatment and new ideas in 
{4- for Heel Breast cementing colors, leathers and materials that 
: bring shoes into prominent focus in 


Lf for Wrapper lasting 


. for cellulose or lacquered covered heels 
the cver-all apparel appearance. 


‘ 
VF -GRIP* d . 
- ean daauaiee When the shoe industry com- 


light in color, too. . 
9 , bines the pleasing new nylon weave 


See Nearest Representative 
effects, the many handsome woven 


’ 
Or Write Us Direct od : 

TUF GRIP meets the popular de- and embossed ventilated combina- 
Manufacturers mand ...stands up and is thoroughly tions in the new low silhouette pat- 


ofa dependable. Yes, it’s ‘TUF!’ tern lines which will gain special 


Complete Line prominence this coming season, it is 
of SEND FOR SAMPLES presenting to the American public 


EDGE INKS — at shoes with new and appealing inter- 
ond ' est for men and in tune with “this 
were veee is living” either at work or at play. 
SPRAY DRESSINGS 4 | 
e e Repeating our initial statement, we 
are glad to be able to honestly say 
All Types of . . ev aes ost Pe 
that our leelings are most optimusti 
LATEX oe TYPE S14 CALVARY AVE. © ST. LOUIS 15, MO. for men’s shoes for spring 1955. 
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\vmstrong - 
ork Bottom ‘filler 


Build lasting | Ss] comfort 


into Goodyear welts 


cntative ol \ te 


offer all the flexibility your Armstrong repre 


Make sure your Goodyear welts 
how long ( orl ( Ompian Industrial Division 


and comfort theyre known for—no matter 


6110 Drur 
Bottom nue, Lancaster, Pennsylvania 


Killer. Because it’s non-thermoplastic, this filler alway 


in the shoe cavity. It won't creep 


they re worn. Fill them with Armstrong Cold 


stays flat and springy 
Or bune h up evel whe a) used with light hh ole 
Cold Filler is easy to use, too. It needs no pre 


ditioning, so your operators just open the pail ind Y a mstrong 


to work. This filler wets on contact, spreads smooth! 


and sticks tight. And it won't bleed through to di vie COLD BOTT 
light uppers OM FILLER 
For a trial supply olf Armstrong 
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There's been a lot of talk about clickers lately; 
whether to buy them outright or to rent them. We 
say, however, regardiess of what you have in mind, 
it will pay you to compare before you choose. 


Before you make up your mind about clickers, let's 
see what makes the BATA CLICKERS different from 
other clickers. The new Bata Clickers Mk. | have... 


POWER TRIPPING, a new tripping device, that 
actually reduces tripping effort by 75%. The 
result? Less fatigue, more speed and increased 
output! 


LOW COST. When you figure cost, output and long 
range performance of this outright-purchase clicker, 
you'll realize that your savings are considerable! 


LOW MAINTENANCE COST, TOO. One of our cus- 
tomers now operating more than 40 Bata Clickers 
tells us that each Bata clicker has cost him less 
than $1.00 per month in service and parts! 40 
years of manufacturing clickers and other shoe 
machinery is our guaranty that you, too, can have 
low cost maintenance. 


REDUCED NOISE AND VIBRATION. Noise causes 
fatigue. Fatigue reduces output. Bata Clickers 
have been constructed with this in mind. Every 
effort has been made to eliminate or reduce noise 
of the Bata clicker and the result is a machine 
with a noise level considerably lower than other 
similar machines! 

Shock to floor and operator and vibration has been 
greatly reduced with the result that 99 of 100 Bata 
clickers can “ve installed without the aid of shock 
absorbers. 

Write to-day for full information on this cost- 
reducing, output-increasing clicker. 


CLICKERS 
the New in Shoemachinery 32st" 


BATA ENGINEERING °Y°srcnccstinne”“"Y BATAWA, ONTARIO, CANADA 


Column has thrust 


ball bearing which reduces friction consider- 
In most 


LEATHER and SHOES October 16, 1954 





Fiywheel can be 
reraoved without wheel puller, of 
course. Clutch parts, too can 
easily be exchanged. => 


Bata’s reliable 
Clutch is now operating on more 
than 5000 clickers throughout the 


word. => 


A slight 
pressure on the handle is all you 
have to do IN ANY POSITION OF 
THE SWINGING BEAM. rT 


Made from special Aluminum 

Alloy this Cutting Beam is 

durable, yet easy to swing. Ball 

Bearings in Column aid in 
Gen reducing friction. 


ENGINEERING 


DIVISION OF BATA SHOE CO. of Canada Ltd., 
BATAWA, ONTARIO, CANADA. 


| WISH YOU TO... 


| | send me full information 


| | have your representative call 


| tell me about your 30-days trial plan. 


. 

'o . 
’ 4 e 
Saneas t? “em @ 
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_ y * : nfl Uence 
Fond Prestige Miller 


= of color... in all the artistry of Carr-Calf 
craftsmanship is embodied in the above illustrated wom- 
en's advance Spring shoe creation, Outstanding shoe de- 
signers chose Carr's NEW CHERRY RED smooth calf, 
with its rich, high gloss and color-fast, semi-aniline finish, 


for this original Spring shoe design. 


LEATHER ... . IS BETTER 
FOR The distinctively fashion-right) glossy sheen, which 

ALL SHOEMAKING PURPOSES makes this season’s Carr-Smooth calf a standout in the 
world of shoe fashions, is but one of many tanning ae- 

complishments. These cover over 50 years of specializa- 

tion in the art of calfskin tanning, processing, coloring 


and finishing. 


CARR LEATHER COMPANY 


TANNERY, PEABODY BOSTON OFFICE, 183 ESSEX ST. 
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WOMEN’S SHOES 


Ruth Klump 
Valley Shoe Corp. 
Daring and baring nude shoes just 
a few months ago were considered 
fashion. Now the 
consumer has accepted them as a 


extremely high 


staple item in her wardrobe. 

Twists of delicate stripplings stay 
on the foot without any visible means 
of support. In styling, you will find 


that manufacturers have used tricks 
of ingenuity on bare backs that put 
these sophisticated silhouettes com- 
pletely at ease with tailored clothes 
as well as after-five apparel. 


We believe this season will be 
divided equally between the open 
look and the closed shell pump. The 
shell outline will be most important 
when decorative touches and whim- 
sical trimmings that belittle the length 
of a vamp are designed with artistry. 
We like vamp motifs that take deliber- 
ate aim to capture the roving eye. 

The rising T-strap, slashed toe 
openings, halters, swing strap slings 

all will have fresh appeal for the 
consumer. 

Material-wise surprise finishes on 
calfskin, kid and reptiles run the 
gamut of shimmering tones, creating 
sparkling accents for the most basic 
ready-to-wear. 

Lustre in combination with suedes 
and fabrics or in all-over delicate 
shoes will hold the Number One po- 
sition of fashion importance. 

Patent leather will still be the basi« 
Spring material, particularly when 
gently detailed with soft underlays or 
fine stitching. The pale range of pas- 
tels, the chiffon to brandy 
platinum, bright blues and saucy red, 
will add spice to the retail stocks. 
heels on all heel 


tones, 


Slim shapely 
heights are most necessary. Modified 
toes on little low heelers to skys¢ raper 
will be consumer demand items. 


October 16, 1954 


Faie Joyce 
Joyce, Inc. 


Since all design is total relation- 
ship between form, texture, color and 
function, it is difficult to forecast the 
importance e of any one of these quali- 
ties dissociated from the others. 
However, within those limitations, 
here are a few trends which seem 
important, 

Color-wise, the violet range seems 
like an inevitable successor for popu- 
larity to last year’s omnipresent pink. 
In answer to “Who'll buy my vio- 
lets?” [Td say just about everybody 
The shirt-tail set will buy them as 
natural companions to the fabrics re- 
flecting the lilac-violet-heliotrope in- 
fluence in men’s shirts and ties and 
socks. Their mothers will buy them 
for a fresh, accessory accent and 
their grandmothers for their feminine 
flattery. 

Pastels in sturdy unlined leathers 
are a natural follow-up of our 
“sweater shades” in Shag. 


Newest of textures seems the 
“cashmere” finishes in sueded leath- 
ers; the dull, glove-like smoothness 
of soft tannages of calf; the rich 
character of aniline llama-grains. In 
fabric, we like the look of gunnysack 
tweeds, woven Italian cotton suitings 
and coarse-weave straw cloth, 


Sandals look better than ever 
backless contour treatments and mini- 
mum straps and strippings offer in- 
exhaustible variations. In fact, the 
entire field of footwear fashion has 
become so vast that a forecast of 
particulars seems futile. I'd rather 
express the belief that casual shoes 
in general will stress fun as much as 

and that women who 
investing in peach and 


function 

are today 
vanilla automobiles will decide that 
the pretty shoe is the practical pur- 


chase for spring.” 
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SPRING-SUMMER FASHIONS 


Bernice M. Shaftan 
Hamilton Shoe Co. 


In women’s dress shoes, the three 
top colors will be a soft, medium 
brown; a bright clear red; and the 
new lighter versions of navy. Due to 
the success of graphite grey this Fall, 
a lighter tone of this color should sell 
this Spring. 

In fabrics there is a dyeable crystal 


<—— 


straw which should be a volume item, 
some excellent nubby straws, and, of 
course, the colorful silk prints in 
muted tones as well as gay, bright 
figured designs. Embroidered mate- 
rials and printed pique are of great 
interest. 

Shoes will look less contrived with 
a slender appearance achieved 
through design and through the last 

Symmetrical designs are coming to 
the fore and there will be more re 


straint used in regard to trims. 


Barebacks will be more impor- 
tant than ever for day wear as well as 
evening in all heel heights. They will 
be available in all leathers, materials 


and in all silhouettes. Halters have 


become as classic as pumps. There 


is renewed interest in closed-back 
open-toe shoes done in new ways. 

Ornamentation will not be in sharp 
contrast to the color or texture of the 
shoes, but in most instances, will be 
an integral part of the design. 

There is real need for fashion shoes 
on medium heels—shoes designed ex 
clusively for the medium heel last 
which are not simply high heel de 
signs adapted for medium heels 
(which never look just right). The 
high-heeled shoes will have tapered, 
heels to 
slenderness of design 

“Keep it light,” can be the motto 
for Spring. Shoes light in weight, in 
foe). 


shoes everyone will buy 


graceful accentuate the 


in color, in design—are the 





WOMEN’S SHOES 


Betsy Yeomans 
General Shoe Corp. 


White, black and navy will lead 
the volume sales of colors. But new- 
est fashion colors to watch will be 
gray (a lightened version of graph- 
ite); the blond-to-medium-brown 
family; a new bright red; and a new 


brighter-than-navy blue. These are 
the promotional colors that mean 


extra sales. 


For dress shoes, patent leather, 
calf, and variations of straw appear 
to be the top selling materials, with 
glove leathers and kidskins remaining 
tremendously important for more 
casual footwear. 

The opened, bare 
reaching their peak in popularity. 
Bare backs, halters, delicate stripping 
sandals all look good, with the halte: 
back that has a symmetrical wide toe 
opening, leading in volume. The 
modified slender pump silhouette is 
replacing the broader, more rounded 
one, 

In keeping with toe characters, 
heels also must have a look of grace- 
ful slenderness. While the slim 21/8 
or 22/8 heel still leads in sales, the 
17/8 or 18/8 heel, pared down to 
fashion proportions, and with fash 
ion treatments, is expected to enjoy 
its biggest season. 

The “H” silhouette in clothes, con- 
troversial as it is, will have its impact 
on shoe designs. Designers verbatim, 
or, whether modified to less extreme 
proportions, its influence of simplicity 
of line will be felt in the design of 
clothes, and as a result, will affect 
the detailing and treatments of shoes. 

The incoming footwear look is one 
of luxury, achieved through the use 
of metallic or pearlized leathers, 
jewelled ornaments or buckles, and 
elegant detailing, all adding up to a 
custom look. 


sandals are 
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Johnie Walsh 
Camille Designs Shoe Mfg. 
Co., Inc. 


Pinks and the mauves will make 
headlines for women’s casuals. How- 
ever, the natural family (panama, 
beiges, pale tans and sand colors), 
although not ballyhooed, will prob- 
ably be the leading color group. 

For resort footwear: two-tone ef- 
fects of shock colors with white trims: 
orange, purple, turquoise, light royal 
blue, coral, kelly green ... as well as 
avocado or medium grey with white. 

Several new colors, introduced in 
basic nylon straw mesh. offer endless 
color combinations. 

Milan straw braid is next in new 
Mauve again surges ahead, 
in such combinations as mauve-pale, 


{ olors. 


grey-white. 

Three-strand braided jeather, in 
allover shoes from flatties to high 
heels, good in natural or saddle tan 


( olors. 


Suede 5-ounce weight impor- 
tant in unlined softie shoes, mostly 
flatties, with various lacings, rope 
stitching, perfs, moccasin effects. 


Clear vinylite with various trims 
or strippings also is in the picture. 
Straweloth, of course, in natural and 
dyeable colors. 

Leading silhouettes: (1) Flatties: 
(2) skeletonized shoes . . . mere strips 
of shoes with padded insoles: 
(3) Barebacks, from flats up to 21/8: 
(4) Regular sliplasted casual types 
with comfort features; (5) Clogs of 
cork, wood or lucite. For a really 
skeletonized clog . . . lucite clog with 
upper of vinylite stripping. 

The single most outstanding fea- 
ture in spring casuals will be the new 
padded insole construction used in 
14-inch flatties all the way up to high 
heels, as well as on cork. wood and 


luc ite ‘ logs. 
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Spring— Summer Fashions 


A. J. Brauer, Jr. 
Brauer Bros. Shoe Co. 


Color is the one outstanding fea- 
ture in the fashion footwear field for 
spring-summer 1955; more color, to 
serve in a manner long familiar to 
the American woman, that is, in con- 
trast to her coat, suit or dress. And 


color used in a new way, as a blend- 
ing factor in the creation of a head- 
to-toe costume. 

In our Paradise Shoes, Paradise 
Kittens and Confettis, we evaluate the 
individual spring colors after black 
in the following order: 

The blues: spring navy for volume 
and cornflower blue as both a con- 
trast and a blending color. 

The tans: high in consumer accept- 
ance and a continuing promotional 
color range. 

The grays: 
platinum. 

The reds: both the familiar Basque 
and the brighter Scarlet, which we 
believe can revitalize the consumer's 


spring graphite and 


lagging interest in red. 

Avocado: because of its favorable 
position in consumer acceptance, in- 
dicated by its performance for fall 
and because of the many fabric pat- 
terns and shades with which it will 
blend this spring. 

The pastels: pale pink, periwinkle 
blue, Bubble blue, the yellows, pale 
to deep, Circus Orange and White 
Poinsettia for resort and summer. 


In shoe silhouettes, we empha- 
size the pump as the continuing num- 
ber one volume factor with the mule, 
the T-strap and other sandals as ex- 
amples and the open-look. 

In leathers. we see lustre calf and 
kid; calf, patent, straw-cloth, attain- 
ing special fashion significance. 
Other materials we feel will be prom- 
inent include vinylite and our Forget- 


Me-Knot mesh. 
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WOMEN’S SHOES 


Jack Rogers 


Miami Footwear Corp. 
The cruise 1954-1955 season, and 
spring-summer of 1955, will prob- 
ably be the most interesting and 
successful for the wedge heel phase 
of the shoe industry. The uncovered 
look in patterns, the beautiful and 


wide range of colors in leather, the 
broad and attractive array of fabrics, 
materials and the exciting variety of 
ornaments give fresh appeal to new 
shoe silhouettes. 

The color picture for cruise wear, 
I feel, will line up somewhat like this: 
(1) the beige family; (2) the pinks; 
(3) the light blues; (4) red of the 
flame family; (5) white. For late 
spring and summer there will be a 
shift and white will jump into the 
number | spot. 

Leathers and materials that have 
special significance for the coming 
seasons are: (1) lustre calf; (2) 
calf; (3) kidskins; and (4) a wide 
variety of new fabrics. Fabrics will 
jump ahead into number 2 for late 
spring and summer. 


The styles that will be most 
prominent in the wedge heel pic- 
ture will closely follow the fashion 
trends to be seen in regular heel busi- 
ness. Backless types will rate top 
fashion news and halters and ankle 
straps will also get a good amount of 
interest in wedge heel styles. 

Heel heights play a very important 
part of the new line-up for the com- 
ing seasons. The tendency seems to 
be equally divided between 18/8 and 
21/8 heights for first place. 

Wedge heel shoes are coming into 
the fashion spotlight more this resort 
season and spring-summer 1955 than 
in the past few seasons. They have 
come out of the dark corners of the 
closet and occupy a prominent place 
on the shoe shelf of every woman. 
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Walter Braun 
California Cobblers 


Viewing the women’s casual shoe 
business for spring-summer 1955, we 
feel that the color picture will be par- 
ticularly outstanding and will cause 
a lot of excitement and stimulate ad- 
ditional sales, 

Among the favorite colors for 
closed-type shoes with or without 
platforms, we feel Bamboo, Goldrush 
(Banana) and White will be in strong 
demand in soft aniline leathers. 

Colors used for sandals and 
skimmer-type flats will be led by 
Panama, the light pastels, and some 
of the newly fashion important colors 
such as Avocado and Carousel 
(fuchsia). 

Leathers due for special prom- 
inence in the coming season will be: 
(1) glazed kid for the skimmer-type 
pumps and open sandals; (2) soft 
anilines for slip-lasted sandals, slip- 


lasted closed shoes and for some 
pump-types,. 

The leading silhouettes, as we 
see it, will be trimmed skimmer 
pumps and flat single-soled Italian- 
type sandals, which have been gain- 
ing so much attention and interest. 
feature in all 
casual shoes will be a lot of new ac- 


The outstanding 


cents never seen before and consist- 
ing of various detailed trimmings 
or special details in the uppers. In 
general, California Cobblers will 
show more variations and a larger 
choice than ever before. Due to the 
new colors, designs, leathers and ma- 
terials and trims in our spring line, 
and also due to the fact that the in- 
ventories on casual shoes at the retail 
level are low, we are expecting a 
banner season for spring and summer 
1955. 
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Spring — Summer Fashions 


Victor Colton 
Colton Footwear, Inc. 


Looking ahead to the spring- 
summer season of 1955, we find sev 
eral specific trends gaining increased 
attention and it is expected these will 
come into even clearer focus as buy- 
ing becomes heavier within the next 


few Ww eeks. 


Colors for spring have a special 
freshness and seem to make new foot- 
wear styles really come alive. They 
will definitely brighten up retail shoe 
stores and departments. In my opin- 
ion, the top three colors in spring 
leathers will be: black patent, pink 
and ice blue. 

Top fashion news in leathers will 
be: the lustre leathers in kid or calf, 
patent leather, and the aniline leath- 
ers. All have definite surface appeal 
and give footwear a custom-made ap 
pearance, 

Silhouettes that will attain promi- 
nence for the coming season will 
tend to be open-types, revealing the 
graceful contours of the foot, Halter 
styles and barebacks will be particu- 
larly noteworthy and will do much 
to dramatize and flatter a_ pretty 
ankle. 

Heel heights run a complete gamut 
for spring-summer 1955 and custom- 
ers will have a wide selection to 
choose from in purchasing new addi- 
tions for their shoe wardrobes. De- 
signers have given concerted atten- 
tion and effort in developing special 
styles and designs for specific heel 
heights. In my opinion, the most 
important heel heights will be 18/8 
and 23/8. Of course, for later in the 
summer the biggest sellers would be 
5/8 heels and flat heels. 

Also, among the most outstanding 
features for the spring-summer s8é€a- 
son. as I see it, will be the decorative 
vamp trims and smart touches of 


jewels and embroidery treatments. 
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WOMEN’S SHOES 


Archie Bregman 

Risqué Division 

Brown Shoe Co. 
The casual shoe business as we 
| have known it since 1945, and _ its 
innersole splits colossal and unprecedented develop- 
ment on a national scale, is being 
MADE AT OUR MERCERSBURG TANNERY DIVISION challenged. Its future depends upon 
the ability of the manufacturer and 


backed by the name that — jr ite fr a 
stands for higher quality which the casual business has given to 


the industry. 


Solid and firm tannage, but mellow enough 
to channel well. 


@ Uniform natural light color. 
@ Closely sanded flesh side. 


Consistently well-trimmed and uniform 
weight. 


Meets all chemical and physical require- 
ments for making a comfortable and 
long-lasting shoe. 


AA Loewengatrt so cons 


Manufacturers of Gahna Leathers 











This will be done only if we are 
able to educate ourselves, the retailer 
and the shoe clerk on the function 
and the purpose of the casual shoes. 

If we think in terms of supplying 
only the essential footwear needs to 
the consumer, the casual shoe busi- 
ness does not have a very bright fu- 
ture. If, on the other hand, we sin- 
cerely believe that the casual shoe is 
a way of life, helps stimulate the 
fashion influence for a specific pur- 
pose, and serves as a vehicle for extra 
sales, then the casual shoe has a 
bright and glowing future, providing 
it is keyed to freshness, newness and 





creativeness. 

The opportunity to take advantage 
of emotional impact and impulse buy- 
ing is greater in casual footwear than 
in any category in our industry. 


LEATHER & SHOES, 300 West Adams Street, Chicago 6, IIL. Looking ahead to the spring: 


summer season of 1955, the outstand- 


() Send us Leather & Shoes for one year at $5.00 

() Two years at $8.00 (Including 800 page industry 
directory.) 

Cy} Cheek enclosed. [] Send bill. 


ing trends in women’s casual foot- 
wear, as I see the style picture, in- 
clude... (1) softness of leather. 
of design, of construction; (2) gaiety 
of colors; (3) heel interest (Risqué 
will promote two new heels, namely, 
Address | the Princess heel and the Countess 
City & State heel—dainty, delicate, new-looking) ; 
. (4) in silhouettes. the backless shoe 
Company Your title becomes a more important category 


a 
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Speed that gives greater pro- 
duction and genuine savings 
and at the same time makes 
a better, more trouble-free 
shoe ... that’s what you get 
with the Puritan Pre-Welt 
Stitcher. Ask us how other 


shoe manufacturers are cash- 


ing in on this opportunity. 


PURITAN 


MANUFACTURING CO. 


210 SOUTH ST., BOSTON 


AGENTS: 
R. L. BURNSIDE CHANDLER SALES 
Milwaukee DOLLIVER & BRO. MANUFACTURERS McDOWELL & LINCOLN Ltd & SERVICE CO 


L. G. FREEMAN CO, San Francisco, Los Angeles SUPPLIES CO. Montreal, Kitchener 245 Seventh Ave 
Cincinnati, O. Seattle, Portland, Ore. St. Louis, Mo. Quebec New York |, N. Y 
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TEENAGE SHOES 


Thelma C. Neunuebel 
Deb Shoe Co., Inc. 


We think the teenagers are more 
responsible for fashion influence to 
a much larger degree than they have 
heen given credit for. 

Color will be more in order for 
teenage shoes than any season in 


the past. Basic black, navy and red 
will receive the lion share of sales. 
But promotion-wise we think panama 
beige will be first, then pink and 
blue. Lilac in the young circles. 


The soft leathers — kidskin in 
the soft shell flats should still head 
the list of materials as it will be used 
much in the pump with the little slim 
heels that the young girls like so 
much, Smooth leathers in prefer- 
ence to sueded or grained, Straw or 
a crochet mesh could be interesting 
in the right shoe but only in basic 
colors. 

Heels are important. They want 
2/8 to 4/8 in the leather-stacked flat 
heels. There is interest in a little 
12/8 Louis heel and real enthusiasm 
in the 14/8 to 17/8 group. These 
are always the very slim pointy little 
heels sometimes with flatbacks. 
Teenagers have very definite ideas 
as to what kind of heels they want 
and in mid-heels they are always the 
skinny shapes. 

Pumps, tailored and plain, but al- 
ways soft, are most popular, Sandals 
rank next to both flats and midheels. 
Nothing in between these silhouettes, 
no heavy ornamentations only 
treatments that are simple, light and 
very fresh. 

The most outstanding feature will 
be the increased use of color—new 
and different combinations will de- 
velop. The use of color in every ap- 
proach to the young sale will be their 
fashion news. 
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Jack Sandler 
Sandler of Boston 


Spring 1955 and teen-age shoes 
will blossom together as never be- 
fore. The record population of this 
group, high standards of living, 
great promotional efforts by the in- 
dustry and the abundance of proven 
constructions, lasts, tannages, heel 
heights and bases assure this. 

In dress wear, I look for blacks, 
blue and beiges to be the mass 
colors, whereas in sportswear the 
brown-to-beige family would lead, 
followed by red and black. 

Smooth leathers will dominate the 
scene, supplemented by suedes and 
patents. 

The classification of trimmed pump 
or step-ins with closed toes and 
backs has taken the lead from 
strapped patterns and will probably 
advance further. 


The full life seems to be always 
more receptive to flats—2/8-6/8 for 
sports, dress and casual wear, but 
the young-lady look of the alert teen 


ager brings forth the heeled dressy 
shoe in increasing volume—a 13/8 
to 16/8 slenderized type. 

Recognize that although the above 
may cover the backbone of the busi- 
ness, spicing with high colors, inter 
esting silhouettes, special materials, 
new shapes and specialized heels 
fashion is the making of successful 
operation. 

The teen-age market, whether in 
apparel or footwear, is perhaps the 
most volatile and vibrant of all 
groups. It is not only a huge market 
(over 7,000,000 teen-age girls, ages 
11-16, and nearly 6,000,000 in the 
sub-teen group, ages 7-10) .. . but 
an extremely fashion-alert market. It 
knows what it wants and will take 
nothing less. 
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Spring — Summer Fashions 


Edith E. Henry 
Lucky Stride Shoes, Inc. 


The rapidly expanding teen-age 
segment of our population today, and 
their growing style-and-fashion- 
awareness create new opportunity 
for the shoe industry. 

For spring-summer 1955, we feel 


this “appeal” will be centered around 
pretty, dressy flats shoes with a 
touch of dainty femininity. If one 
outstanding feature were to be se- 
lected as being the most prominent 
feature in the teen-age footwear pic- 
ture for the coming season, we would 
definitely say it will be the greatly 
expanded range of pretty, dressy flats. 
Colors in teen-age footwear should 
prove an additional sales stimulant. 
Pastels and brights will spark spring 
lines with fresh appeal. The top three 
colors for spring, we believe, will be 
white, pink and red. At Easter time 
top colors will be navy, red and bene- 
dictine. 
Leathers for 
teen-age footwear will be headed by 
mellow calf, soft kidskins, and lux- 
urious suedes — all with surface in- 
terest and eye-appeal that dramatize 
the silhouettes and colors in the 


spring-summer in 


shoes. 


Silhouettes which we feel to be 
most outstanding in sales volume will 
be simple pump types and moccasin 
vamp styles, which have been teen- 
age favorites for many seasons and 
show no signs of lessening in sales, 

The two most popular heel heights 
for teen-agers, in our opinion, will be 
3/8 and 5/8. These little flat heels 
have become increasingly fashion 
significant not only for teen-agers but 
for all women who find youthfully 
styled apparel and footwear such a 
necessary fashion in their wardrobes 
today. 
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YOUNG MEN’S SHOES 


E. A. Craver 

Bates Shoe Ci 
Here are our views on 
shoes for the market of men who are 
our best customers. We refer to the 
university age group and the older 


spring 


men whose choice of apparel is in- 
fluenced by university fashions. 


The color picture for the new sea- 
son is perhaps more stimulating than 
ever before. Real news in color will 
he in the charcoal tones brown. 
grey, blue and some mixing of pastel 
colors pinks, helio, avocado, 

In leathers we see a continued 
growth in the acceptance of shrunken 
(cashmere type) grains and in soft 
tannages of smooth leathers. Suede 
finished leather may be due for a 
comeback. 


Low-line patterns will be offered 
in all types of dress and casual styles 
and are becoming increasingly sig- 
nificant with the development of fresh 
and handsome pattern trims, fittings 
and entirely new pattern design ideas. 

The one outstanding new idea in 
men’s footwear may come from the 
Italian influence, which is receiving 
prominent atention from men’s shoe 
stylists. On the other hand, the ae- 
ceptance of low-line styles by con- 
sumers gives the industry a new sil- 
houette for men. For the first time in 
many years we have a shoe pattern 
idea that ties in with the lighter 
weight trend in men’s apparel. The 
men’s shoe industry has a chance to 
capture the pairs we've been missing 
for many years, a real spring shoe 
style to bridge the gap between win- 
ter and summer styling. 

New ideas in design, color and ma- 
terial utilized in creating spring shoe 
lines for men certainly should stimu- 
late considerable interest from con- 
sumers and build good sales. 
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Gordon J. Wilson 
Winthrop Shoe Ci 


The important colors for Spring 
in dress shoes will be maple, charcoal 
grey, and black with some renewed 
interest in black and white combina- 
tions. Maple, tan, and black will also 
be important in casual footwear. 


Shrunken grains will again be 
prominent with aniline-type kip leath- 
ers and calf for the dress type of 
footwear. A new leather with less 
nap than the shag leather that was 
used in the past will be introduced 
in two colors, along with the soft 
glove leathers in casual shoes. 


The low silhouette will continue to 
he the important style in lasts. With 
the growing importance of Bermuda 
shorts and the continued trend = to 
lighter, more comfortable summer 
clothes, shoes will be lighter in 
weight, restrained in detail, and in 
a variety of shades of tan as well as 
black and charcoal grey. 

Nylon mesh should hold its own 
and possibly increase, and will also 
he helped by new conceptions of color 
and texture of the nylon itself. The 
return of woven and ventilated styles 
should be of increased importance, 
when combined with the new low 
silhouette. 

New leathers which are ventilated 
and embossed to simulate woven 
leather material by several tanners 
and similar effects may provide one 
of the important new items 


Casual shoes will show the strong 
European influence in slip-ons, and 
two and three-eyelet bluchers, made 
of soft grain leather with cellular 
crepe soles, 

Handsewn moccasins on last 
heretofore considered too narrow fo1 
this type will be shown with an en 


tirely different and new look. 
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Spring — Summer 


Fashions 


Gordon T. Ferrie 
W hyve rine Shoe & T mMning 
Corp. 


The big shoes to watch will be the 
casual type in one, two and_ three 
eyelets. Leather of soft glove lype 
tannage, full grain with the big color 
Indian Tan. The shoes will be un 


lined with many of them without box 
toes or counters. The counters that 
will be used will be small inserts be 
tween quarter and kicker type back- 
stay. The top lines will be folded 
and French bound; the latter very 
hig. 

The next big casual to watch is the 
roughy-type or shag type of leather. 
The color is a beige. We are making 
it out of pigskin. This leather does 
not crock and is cleaned with mild 
soap and water. We are covering 
these shag leathers in one, two and 
three eyelet types unlined 
with crepe bottom; very light’ in 
weight and very cool. 


blucher 


Also big, and will be bigger this 
year, is the hand-sewn loafer with 
kicker foxing. Biggest new leather 
color is the Cordo-burgundy to re 
place cordovan, This will be around 


Black is the 


vig color in the loafer also, will be 


with us a long time. 


I 
bigger this year. 


The low-top dress shoes are still 
in the number one spol and are going 
to stay there. These shoes will be 


covered mesh  underlays, woven 
leather underlays, perforated under 
lays, U-wing and moccasin foreparts 

In lasts, trend is to medium type 
brogues with the new pump type 
hac kpart to take care of the new low 
top dress oxfords 

The big thing to watch this season 
is the trend for the new work oxfords 
and 6” shoes. These shoes are going 


to be all dressed up. 
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COME OUT of the "== 
CLOUDS of TROUBLE 





COMPOSITION BLOCKS & PADS 


OND OR BLAC 


and NEW ERA SUPER WEAR BLOCKS 


(BLACK ONLY) 


INDEPENDENT and NEW ERA DIES 


Cutting * Perforating * Embossing * Marking 
BEVERLY DIES too! 


No Better Combination to Show the Way to 
Longer Block Wear and Fewer Die Troubles 


The Perfect Self Healing Blocks & Pads 
Any Desired Size in Black or Blonde 


Try Geo or ere Totey INDEPENDENT DIE AND SUPPLY co. 


Jeflerson, $1 Louis 4. Mo, Phone: Grand 2143 


neor 


BE CONVINCED! 


NEW ERA DIE CO. Red Lion 


A ' 


York County, Penna 








(Advertisement) 


“YOU'RE WASTING YOUR TIME” 





The man said we were wasting 
our time talking about pulleys 
on sewing machine transmit- 
ters. Nobody has much interest 
in that, he said. We don’t agree, 
we said, Especially about man- 
ufacturers who’ve had pulley 
trouble, Because it can be a 
very irritating and costly thing. 
The reason is simple. No pulley 
operation, no transmitter opera- 
tion, No transmitter operation, 
no sewing machine operation. 
No sewing machine operation, 
pretty soon no manufacturer. 


Probably the biggest pulley 
problem is shearing. That's 
when the part which locks the 
pulley to the shaft loosens 
under strain and then shears 


off. It’s impossible for that 
sort of thing to happen on a 
SINGER* 52 or 53 transmitter. 
Because first of all the pulley 
flange is splined on the shaft. 
Then this flange is locked in 
place with a special screw. Then 
the pulley is locked to the flange 
with a special nylon nut. If it 
can be made any more secure 
and still permit taking apart, 
we'd like to know how. 


This is just one of many impor- 
tant money-saving features of 
the SINGER 52 and 53 trans- 
mitters that no other transmit- 
ters on the market have. Why 
not write or call SINGER right 
now to find out more about 
them. 


*A Trademark of THE SINGER MANUFACTURING COMPANY 
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YOUNG MEN’S 


Walter J. Johnson 
Pedwin 
ted Mer [ 
(Grown Shoe Co.) 

Our forecast for young men’s 
shoes for the spring 1955 season 
leads off with the special significance 
of the casual footwear picture. 
Casuals, we feel will be the most im- 
portant category for the coming sea- 
son. These include two-eyelet and 
three-eyelet ties as well as slip-ons, 
especially gore types. Moccasin fronts 
will be the most important—followed 
by plain toe styles. 


The light colors such as smoke and 
beech will be most outstanding, with 
dark shades of brown also showing 
strong interest. 

Most of these patterns will be made 
with cush-n-crepe soles. Also of 
special significance is the fact that 
there will be more colors used in 
cush-n-crepe soles than in previous 
summers brown, black, blue and 
red will be the leaders. The natural 
color will not be shown as much as 
in previous seasons, 

The leading silhouette—of course 

will be the “low-liner.” This will 
be shown in a wide range of pattern 
treatments, colors and leathers. Plain 
toes, moccasin toes, wing tips, etc. 
will be among the new pattern ideas 
in these “low-liner” silhouettes. 

Both smooth leathers and crushed 
grains will achieve good sales for 
spring 1955. They will be featured 
in allover patterns as well as in com- 
binations with mesh and buck for 
contrast texture interest. 


The colors in this category 
will vary from the extreme light to 
the extreme dark, giving further em- 
phasis to the fashion importance of 
this silhouette. In the light family, 
maple will predominate as the lead- 
ing color—and in the dark family, 
charcoal will be outstanding. 


October 16, 1954 








ae —=© ©& 
©@eeeeeaeeogeeeeeeesd® 
©@ee@e eee eoeeoeeeeeoeeoseesd ® 
©@@ eee Ce @oeeeeeeeesd® 
eee oeo eo eoeGedseoedee@ee8200 


in 2-COLOR COMBINATION BROGUE 


Featuring a combination of ARROMOC colors 
302 and 217, this new brogue presents a striking 
example of smart styling and good looks. 
ARROMOC is tanned and finished to bring out 
the finest qualities of beauty and long wear . . 


to make good shoes better. 


HERCULES SHOE MANUFACTURING COM- 
PANY of Brooklyn features this sturdy brogue 
in its most recent line of boys’ shoes... in color 
combinations that will bring extra pairs to 


your volume. 


HOWES LEATHER COMPANY, Ine. 
321-325 Summer Street, Boston Salesrooms, 181 Essex Street, Boston 


AGENTS: Irving Pines, New York; M. A. Sweeney, C. $. Howell, Chicago; J. H. Tipton, A. C. Utrecht, St. Louis; A. C. Utrecht, Cincinnati; 1. F. Carfagne, 
Hanover, Penn.; Charles A. Simpson, San Marine, Cal 


America’s Fastest Growing line of Side leathers 
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LITTLE GIRLS’ 


Fred J. Weber 
Weber Shoe Co., Inc. 

Qur outlook for Spring 1955 is 
terrific; with more children to wear 
our shoes we have an enlarged mar- 
ket, we also have another season 
where style and color will be more 
important than ever before. Thanks 


to television, radio, and the maga- 
zines, we have youngsters who like 
shoes as much as their mothers do, 
and who are interested in the color 
to go with their clothes, in co- 
ordination from the age of five on up. 


Our three best colors will be 
black patent, white, and blue. We 
feel that the white trimmed in the 
pastel shades will be more important 
this summer, and we expect to see 
more pastel shoes sold than in the 
past. 


We expect to continue with our 
single in-step strap as our biggest 
individual pattern, However, pumps 
are going more and more. We have 
several outlines including a square 
throat which makes a very lovely 
pump. This is capturing the little 
girls’ fancy. 

Along with our white calf and 
black patent leather, we have some 
new lustre finished in pastel shades 
which make up in beautiful shoes 
for little girls. These are particularly 
good in the large child’s and small 
misses’ run; also for the young ladies 
who are wearing a pastel pink or 
blue or yellow dress, and have a sup- 
plementary shoe, either the same 
shade, or contrasting colors. This 
should certainly outfit the little girls 
fairly well, 

The tailored effect is also to be 
prominent, Along with our continu- 
ation of pearls, rhinestones, and such 
treatments, we expect to have a few 
bows of interest in the line. 
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SHOES 


Robert F. Gerwin 
Schawe-Gerwin Co. 
Analyzing the style picture for 
little girls’ footwear for the spring- 
summer 1955 season, we find the 
color factor to be more stimulating 
than in many recent seasons, The 
colors that we feel will predominate 
in volume for spring will be black 
patent, first in sales; white, second; 
light blue, third; and a very light 
flame red will be fourth, close to blue 
in sales; and fifth will be the pastels. 
Pink, blue, and yellow in that order, 
black patent, blue, red and white will 
predominate prior to Easter, while 
the white and pastels will predomi- 
nate in sales of little girls’ footwear 
after Easter. 


Outstanding trends in the leather 
picture reveal that certain leathers 
will continue to lead in volume, but 
there is a definite increase in the in- 
terest evidenced in other types. For 
example, black patent, red patent, 
blue calf, red calf, white calf or elk 
will lead in leather but there will be 
growing interest in white glazed kid, 
red glazed kid, and pastel glazed kid, 
in addition to black glazed kid. 

Silhouettes and pattern treatments 
for girls’ footwear illustrate many of 
the prominent fashion trends seen in 
more grown-up footwear. Detailing 
and trimmings have a feminine qual- 
ity and add new fashion appeal to 
simple-line silhouettes. The leading 
basic patterns for spring-summer will 
be the shell line one-strap and side 
buckle Mary Jane with various vamp 
treatments that give a fresh fashion 
accent to these popular favorites. 
Pumps will predominate the misses’ 
and growing girls’ picture for the 
coming season, while strap types will 
be the best selling shoes in the smaller 
sizes, 


The growing style-consciousness 
of juvenile shoe customers has 
strongly influenced customers and 
creation of new footwear styles. More 
attention has been given to colors, 
materials, silhouettes that will have 
special appeal for these youngsters 
as they have become particularly influ- 
ential in selecting their own shoes at 
the point of sale. Formerly the de- 
cision was made most often by the 
parents, but today the child has devel- 
oped a keen fashion mind and has 
special wants and likes in footwear, 
80 shoes must appeal to both parents 
and children, combining fashion and 
functional qualities. 
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Spring—Summer Fashions 


H. C. Levy 
Dale Footwear, Inc. 
Colors in spring-summer shoes for 
little girls will rate as follows: black 
patent, blue calf, red calf, white 
smooth, light pastel pink, pale pastel 


yellows, soft pastel blue—followed by 
gray in the middle tones (such as 
dusk gray suede or gunmetal patent). 

The two outstanding patterns will 
be the one-strap, semi-shell rounded 
or V_ throat, followed by the *%%4 
straight topline pump. The fancy 
straps-—particularly V types because 
of their excellent fitting qualities 
remain a desired semi-staple. The 
espadrille influence is on the rise. 

As to leathers, the volume items 
will be black patent, colored calf, 
followed by suedes. The softy types 
in the tan, red and beige tones, as 
well as pastels, are gaining ground. 
There’s some interest in perforated 
basket weave prints. 


The finer tapered toe, as com- 
pared to the blunt, squared last, has 
evidently arrived, except in infants’ 
size ranges. Foreign shoes are bear- 
ing an influence. I believe they'll 
stimulate adoption of a modified 
square toe in growing girls, then in 
the smaller sizes. The design of 
these lasts will have to eliminate the 
long forepart of the spoonbill and 
the heaviness of the barge lasts. 

There are three outstanding fea- 
tures in this field for next spring- 
summer: (1) the pastel pinks in 
allover or trims on black patent; (2) 
The strong bid of the espadrille to 
replace the capizzio-type low shell 
one-strap; (3) the change in the 
“feel” of children’s 
supple and medium weight that pro- 
vide all the ideal elements of flex- 
ibility, lighter weight, dressiness, 
health features, plus a good wear. 


shoes: soft. 
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LITTLE BOYS’ SHOES 


Joseph McCaffrey 
Vaisey-Bristol Shoe Co., Inc. 


Forecasts, for many of us in the 
children’s shoe field, are now more 
solid than ever before. Modest office 
libraries containing the latest figures 
on population, retail and manufactur- 
ing sales, production and inventories 


etc. have replaced the crystal-ball type 
of planning. Our library offers con- 
crete figures to influence more effort 
to the little boy’s shoe wardrobe. 
Reason: in the age group from three 
years through six years, there are 
approximately 6,900,000 boys and 
6,000,000 gals. Yet, the littlke Queens 
have a considerably greater variety 
of pert styles and colorful leathers 
from which to choose. A lady’s privi- 
lege? 

For this spring, King Junior should 
get more consideration, and we know 
he'll be pleased. Of course, we're 
kind of partial to our own thinking 
and these are our choices: 

A soft deep tone in brown smooth 
will still be the little boys’ number 
one favorite with the combinations 
of brown-white and brown-natural 
becoming a closer second and third. 
The bamboo, light maple and sea 
shell shades will show quite an im- 
provement over last spring. 


Mesh types for the little males 
will not be as important as previous 
spring seasons. In patterns, there 
will be greater promotion and more 
acceptance on the two-eyelet raglan 
oxford. Loafers will also be on the 
plus side and the ideal choice for a 
double sale. Moccasin vamps, both 
raised and flat seams, will dominate 
the fitting details. 

Bottoms? The light bouncy crepes 
are musts and each month, regardless 
of the season of the year, increased 
sales prove their growing popularity. 
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A. S. Kreider, Jr. 
A. S. Kreider Shoe Mfg. Co. 


In our opinion, the boys’ spring- 
summer 1955 style picture should re- 
veal several significant trends insofar 
as our own lines are concerned. 

Popularity of certain colors differs 
with types of leathers used. For ex- 
ample, in smooth leathers we expect 
the principal demand will be for a 
bright shade of brown, black and 
burgundy. In softee grain leather we 
expect that there will be good interest 
in a medium shade of brown, blue 
suede, and white nubuck. Also among 
the leaders will be combinations such 
as brown or burgundy with wheat or 
British Tan nylon. 

New interest is evidenced in the 
pattern styling of boys’ footwear. In 
addition to the conventional blucher 
patterns and moccasins, which we 
feel will make a strong showing, 
there is another pattern which we 
feel will have a high rating for spring- 
summer, This is a two-eyelet tie pat- 
tern, which we expect will be very 
important. We also anticipate a cer- 
tain amount of business on gore ox- 
fords and loafer patterns. 

Among the many styles, colors, and 
leathers that will be seen in the new 
spring-summer lines for boys, we feel 
that perhaps the most outstanding 
styles for boys should be a softee 
grain leather, supple and flexible, in 
the newly fashion significant two- 
eyelet tie pattern with a continental 
trim. Also, among the top favorites 
should be the plain toe style white 
nubuck blucher oxfords with a red 
sole. 

Shoes for boys for the coming sea- 
son will also reflect more attention 
to masculine detailing, such as stitch- 
ing, continental trims, and two-eyelet 
tie patterns that illustrate the same 
fashion trends seen in more adult 
styling. Growing popularity of cer- 
tain styles in men’s footwear has a 
strong influence on what boys will 
want to wear. Little boys particularly 
like to wear shoes which they feel 
are just like older brother's or just 
like dad’s. 

Conventional styles will still make 
up the biggest volume of sales, but 
there are definite new trends coming 
into view and within the next few 
some marked 
changes in the styling of boys’ foot 


seasons we may see 
wear, 
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Spring— Summer Fashions 


E. M. Culver 
Culver Mfa. Co., In 


There is a tendency toward a rich 
brown, slightly Army 
Russet and with a redder, warmer 


lighter than 


tone. This color has life and greatet 
eye-appeal which is beeoming a fac 
tor in little boys’ shoes. 


Burgundy is still a good color 
for little boys’ shoes from Denvet 
west, especially in the San Francisco 
area. Sales of Admiral Blue boys’ 
dress shoes in the higher price range 
show improvement in the Chicago, 
Detroit, Cleveland, and East Coast 
areas, 

The advent of Charcoal and Black 
into the men’s field is starting to 
reflect itself in boys’ shoes for fall 
and winter, but it is not likely to 
carry into spring shoes 

Combination tan smooth finished 
leathers continue to lead, The llama 
grain type of leather is coming up 
fast, and will be very good for spring 
selling in light brown shades 


The new two-eyelet style, when 


properly constructed and fitted, is 
ideal for the youngster always in a 
hurry to get in and out of his shoes 
More styles are being added to give 
boys’ loafers a more “mannish” look 
and this style shoe is rapidly gaining 
in favor. This is a factor to watch 
for once a youngster starts wearing 
loafers he is not anxious to return to 
laces. 

New loafer numbers are being in 
troduced by several manufacturers 


that combine lacing with goring 
This style of shoe is laced into propes 
fitting position like an ordinary ox 
ford, but thereafter, the youngster 
can get in and out without bothering 
to tie or untie the laces. This com 
bination is the ideal answer to proper 


fitting and easy wearing 





for better marking use 


FOR MARKING PRODUCTS, PARTS, 
PACKAGES, TAPES, TAGS, LABELS— 
FLAT, CURVED, IRREGULAR SURFACES 


THE MARKEM METHOD 
Markem machines, types, and inks constitute a better method for 
marking the products of industry. Markem equipment is engineered 
to solve special marking problems. Behind the Markem method lies 
nearly half a century of marking experience which may be applied to 
your marking problem. 


MARKEM MARKING MACHINES 

There is a Markem marking machine for practically every markin 

purpose — for direct marking of product packages, products, and prod- 
uct parts — for imprinting labels, tags, tapes, and special gummed, 
pressure-sensitive or heat-seal backed material, or for producing 
complete labels. Makes up to many thousand durable imprints per hour 
on almost any kind of material. No special skill needed to operate. 
Legend and color of imprint quickly and easily changed. 


MAKE YOUR MARK WITH MARKEM 

Whether you make saws or sox, spark plugs or shoes, TV tubes or tachometers, 
drugs or hand grenades — whatever your marking problem — find out how 
easily and economically the Markem method can handle it. Just send a sample 
of the item to be marked and details of your needs to Markem Machine Com- 
pany, Keene 14, New Hampshire. 


wtok 
BETTE AR KING SINCE ron, 














r 





a 


Always Call * 


For the SEAL TANNI NG 
SALES CORP. 
SEAL 105 SOUTH ST. BOSTON 


of * 
‘ P ; © ; The ba ; , 4 f ‘s 
APPROVAL KIPS SIDES SPLIT 
Representing Seal Tanning Co. 


* 





LEATHER and SHOES 








LITTLE BOYS’ 


Roblee McCarthy 
Robin Hood Division 

{International Shoe C 

Color and style are continuing to 
gain importance in little boys’ shoes. 
Whatever is good for big brother is 
definitely proving to be a big seller 
also for the little boy. Cherry tone 
is the “number one” color for boys 
and is now definitely established as 
the “number one” color for little boys. 
Smoke and amber tone will step out 
this spring as volume selling colors. 


Smooth dress leather still number 
one leather. Mesh shoes for little 
boys should be as big this spring as 
they were a year. ago. The tweed 
mesh has definitely proved itself to be 
more acceptable than the plain mesh. 
Tan and natural tweed is the “num- 
ber one” combination with blue 
smooth and blue tweed the “number 
two” combination, I predict that elk 
leathers in casual types of shoes (two 
or three-eyelet tie) will be of increas- 
ing importance. 


Patternwise, almost without 
exception, any shoe that is good for 
big boys will also be good for little 
boys or youths. A moccasin or “U” 
wing mesh oxford will probably be 
number one little boys’ pattern for 
spring. Moccasin oxford conventional 
wing tips and “U” wing tips will stay 
up front. Following the trend of the 
bigger boys, the finger-gore loafer is 
now established as a “must.” 

The trend away from neuter shoes 
in the 1214-3 size run is now com- 
plete. All little boys’ shoes must have 
the same styling and masculine de- 
tailing used in boys’ and men’s shoes. 

Sole treatments must follow boys’ 
and men’s styling, but avoid too many 
shoes with extremely heavy weltings 
and soles, as these may tend to make 
the little boys’ feet look clumsy. 
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INFANTS’ SHOES 


J. B. Reinhart, Jr. 
Trimfoot Co. 


Fashions for the high-chair set have 
undergone a change lately that is 
nothing short of fabulous . . . replac- 
ing standard “bootee and diaper” 
sameness weve seen for so many 


years. We find fashion on a level 


with adult couturier creations: new 
elegance and sophistication and a far 
greater variety for the delighted 
mother’s selection. 

Bright on the Spring horizon is the 
cheerful use of more color in infants’ 
and babies’ shoes. While white is 
basic for very young children, pastel 
trim on shoes coordinates perfectly 
with the dresses and suits which are 
the basis of tiny tots’ wardrobes. 
White with pastel trim, black patent 
and blue represents the Spring color 
picture, 


The conventional high blucher 
shoe, with multiple lacing, is quickly 
giving way to shoes with less com- 
plicated fastenings . . . shoes that are 
lighter, simpler and that become sig- 
nificant costume-wise. Blue oxfords 
with inset suede plugs together with 
saddles in tiny sizes make a more 
interesting selection for little boys. 
Little girl shoes with their straps, 
delicate trimmings, tiny bows, narrow 
braid, minute pearl buttons, are good 
examples of the feminine yet simple 
shoe. 

While black patent leather will 
continue to provide the sparkle for 
Spring, it will appear in lighter 
weights for softer footwear. Kidskin 
lends itself, in both texture and 
weight, to the flexibility and soft 
touch that mothers are seeking for 
tiny tots. 

Top-selling shoes will be those de- 
signed to emphasize the huggable. 
loveable qualities so evident in the 


very young. 
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D. H. Kreider 
W. L. Kreider's Sons Mfq. 
Co., Inc. 


The color picture for spring 1955 
for children’s Welt shoes will be the 
brightest and most colorful that we 
have seen for many years. I look for 
a lot more pastel colors in children’s 
shoes than in the history of the in- 
dustry. Color will be perhaps more 
important than style for spring. The 
colors shown so far for spring are 
very strong on the pastel shades. 

For Welt shoes the leading patterns 
will be primarily sport oxfords with 
plenty of color Also saddle oxfords 
will be very big in a variety of colors; 
also moccasin types in softee or 
crushed leathers in pastel colors, par- 
ticularly in two-tone combinations. 

We look for a lot of crushed leath- 
ers and also soft smooth leathers; 
also we find a growing demand for 
white suede leather; also, we cannot 
overlook the nylon mesh, growing 
every year, all indications point to 


more of this used in spring 1955 than 
ever before. 


I do believe that the thing that 
is going to be uppermost in the minds 
of most children and their parents 
in buying their spring shoes will be 
not only to buy them attractive and 
sporty looking shoes but comfort 
above all else. There will be a lot 
of gore type oxfords and loafers used 
mostly in the soft leathers. 

Naturally, there will be a lot of 
patent leather shoes sold for spring 
in children’s footwear, but primarily 
in the cemented type shoes. 

The thing I feel will be most out- 
standing for spring will be the color 
picture. The colors are going to be 
so important that it may well be the 


feature for the coming 


runaway 


spring season. 
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Spring-Summer Fashions 


R. J. Potvin 
R, se Potvin Shoe 2. 


With 11,000,000 more babies in 
the three-months to three-year age 
group, color and style will be a big 
actor in increasing the volume in our 


segment of the shoe industry to 


10,000,000 pairs for 1955. which | 
feel is the potential to aim for. 


While white will be the domi 
nant volume color in the baby field, 
it has been our experience that when 
ever a retailer stocked other basic 
colors such as red, brown and smoked 
elk his white pairage would remain 
constant on a given style but that he 
would pick up as much as 25 percent 
more pairs on each additional color 
stocked. 

Whenever a retailer recommends a 
colored shoe as a secondary pai for 
the play-pen after selling a white pair 
for dress, he Is successful in doing ao 
more often than not. 

This particularly applies in the 
Spring where the opportunity of the 
extra-pair sale is even greater with 
sandals and oxfords because of their 
lightness and greater flexibility 

Fashion is playing a steadily in 
creasing and surprisingly strong role 
in infants’ and babies’ footwear. The 
expanding use of colors, of enlarging 
variety of patterns and types, and 
the broadening realization of parents 
that infants’ shoes also fall into dif 
ferent functional categories, just as 
in adult shoes, 

This means not only frequent 
change of shoes as the foot grows, but 
the availability of two or three differ 
ent pairs at a time for different ocea 
sions or functions, particularly when 
the child starts the walking stage. It 
all adds up to a fine promotional op 
more infant 


portunity ; shoes per 


capita 





FASHION COORDINATORS Spring—Summer Fashions 


Dorothy Adams 
Fleming-Joffe, Ltd. 


Because texture is increasingly im- 
portant, talked about im fabrics, 
talked about in leathers, it gives an 
added boost to naturally textured 
Lizards and Snakeskins (Alligator 


never needs a boost), Small grains 
in particular, we observe, such as 
the Chandori Lizard & Makassar 
Snakeskin, are growing in popularity. 
Softness and suppleness and smooth- 
ness are constantly improved, too, to 
meet demand for these qualities, 
So many colors are selling. Every- 
one asks for white; snowy white alli- 
gator; white Lizard; white Snake- 
skins (if we can), ete. The pastels are 
selling chiefly with pearl lustre: 
mother-of-pear! first, followed by 
Cameo Pink pearl, Ice Blue, Lemon, 
Champagne, Mauve. Brights include 
blue, red and violet among the top 
sellers. In volume, our medium- 
brown perennial, Burnt Mocha; 
bright Cherry our volume red; Avo- 
cado continues through the spring 
season, Shiny black reptiles are sell- 
ing more and more, and Blue Grey 
is our established medium grey. 


But the real news this year is 
in the finishes and the lovely tones 
available in these finishes. In addi- 
tion to the pearl lustres, the spangled 
Snakeskins and Lizards are especially 
promotable for resort shoes in Pink 
Opal, Blue Diamond, Java Gold and 


silver, 


The light shoe, open and airy and 


dainty in silhouette, with slender 
heel, whether high or mid-high, is the 
big shoe for spring. 

The bare-back mule and the halter 
sling, the two silhouettes of spring, 
look newsy and fashion-right in these 
dressed-up reptile leathers. 


60 


Dorothy W. Anderson 
American Hide & Leather Co. 


Spring 1955 will mark the begin- 
ning of a new era in shoe fashions, 
The established slim silhouette places 
a focal emphasis on shoes and their 
relation to the costume as a whole. 
It will result in such changes as: 


1. A greater concentration on 
shoes with a medium heel. To- 
day’s silhoyette has a_ better 
balance on a medium heel. 
Many 
but with a deft lightness 


more closed-up shoes, 


Greater simplicity of line in 
shoes that have a more “dress- 
maker look” 

A wider variety of textures and 


colors. 


The Spring color story breaks 
down into clearly defined groups: 
The blues, the beiges, the reds. All 
are of basic importance. 

The blues: Navy; Flight Blue 
ahead of Admiral, with a trend to- 
ward lighter Navy. Blueblend, a 
chameleon-like medium blue _ that 
blends so beautifully with the sea- 
son’s softer blues. 

The beiges: includes the medium 
browns, a Spring must. One of the 
more yellow or orangy casts of tan 
such as Ginger and Benedictine in 
lower-priced shoes. Varied, more 
subtle interpretations being used pro- 
motionally to replace them in better 
shoes. Also a neutral beige the 
more neutral in tone, the better. 

The reds: a bright red such as 
Flame Red being the leader. 

Promotional colors that look im- 
portant to us: Avocado green, in the 
volume ranges. A new pinkier Lip- 
stick Red, in the better market. A 
Hot Pink; Bright Yellow; Oriental 
or Ming Blue; Purple. 
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Eleanor Eisendrath 
B. D. Eisendrath Tanning Co. 


The two leading promotional colors 
are Driftwood, a gentle grey-beige, 
and Topaze, a tawny tan aniline. 

The leading volume colors are 
black, Flight Blue, and bright red. 


Black should be considered the num- 
ber one fashion color. 

The two leading heels are the high, 
thin needle heel, and the gracefully 
shaped, illusion medium heel. 

In dress the opened-up, 
nude, bare-minimum shoe competes 
in popularity with the delicately- 
detailed, trimmed pumps. 


shoes. 


In casuals, the light-as-air, glove- 
soft flat is the favorite. 

The leading last in dress shoes is 
the moderately tapered pump. In 
casuals, the soft flat continues in high 
favor. 


From the tanners’ viewpoint, 
the outstanding feature in women’s 
footwear fashions for next spring is 
the super-abundance of color. This 
year tanners have created new colors 
with opulence and imagination and 
taste that have never been equaled in 
leather before. In every type of 
leather, smooth or textured, and in 
every finish, polished, metallic. Also, 
(new again) the custom, mat look. 

The profusion of glorious new col- 
ors will appeal to every color-hungry 
feminine soul. For spring, 1955, if 
our lady wants a pale, soft pastel 
for her new, soft relaxed-in-feeling 
clothes, or whether she prefers the 
shock of an oriental bright color 
whose brilliant appeal is as old as 
Egypt or the ancient courts of Siam, 
or if she favors the deep rich tones 
of the Italian Renaissance—this year 
every woman should find in leather 
the irresistible color of her dreams. 


October 16, 1954 





FASHION COORDINATORS Spring—Summer Fashions 


Barbara Trent 
Hermann Loewenstein, Inc. 


There will be three distinct group- 
ings of color for resort, spring and 
summer 1955 the pales, the 
brights, the muted medium tones. 
For spring volume, the yellowed-tans 


in Beech hues and Avocado green to 
be the big leaders. Also important, 
lighter-than-bright navy blues, wedg- 
wood blue, mid-metallic gray. Pro- 
motionally the spotlight is on one of 
the new pink-toned browns to suit 
the geography of the retail store... 
a pinky beige for Southern climes: 
brown for more Northerly 
points, As a companion Spring pro- 
motional favorite, one of the bright 
new reds with orange undertones. 


a rosy 


As Spring lengthens, other colors 
enter. First, the bright off-beat blues. 
Then sharp yellow, a new counter- 
point color in shoes. The pale look 
follows with the warm weather: much 
white, much pink, much pastel blue 
with champagne, soft yellow, lilac 
and whisper-gray. 

In heels, newest heights are the 
19-20/8 range for a slightly higher 
and dressier medium heel; the 14- 
15/8 range receives greater empha- 
sis in soft light patterns, particu- 
larly pumps. 

The open look will be the look. 
The fashion news is open-toe halter 
slings, open-back mules and interest- 
ing sandals. These will spark sil- 
houettes in tailored and dressy pat- 
terns. 

In casuals, two extremes are se- 
lected. One is covered, closed at heel 
and toe but always coupled with de- 
tails of soft construction and glove- 
soft leathers. The other is all open 
with dramatic 
or strips or pleats or drapings. 


plac ements of bands 
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This spring will see the begin- 
ning of what may be one of the 
strongest trends to appear in foot- 
wear in many moons: leathers which 
look, act and feel like fabrics. New 
textures in leathers with sensational 
“feel” quality like luxurious im- 
ported antelope suede... or finely 
pebbled like a superb silk crepe, Or 
consider the Polka patent with. its 
bold white dots on classic black .. . 
beautiful for heel and a 
matching vamp ornament. Certainly 


the lustre calfskins look for all the 


covers 


world like silk satin; and satin patent 
with its subtle metallic cast and en- 
chanting depth of color. Fashion 
linings for interior decoration bor 
row from the fabric market, too, with 
their stylized hound’s tooth checked 
pattern in’ tone-on-tone or contrast 
colorations, 

This is only the beginning. Our 
trend intensifies to include more and 
more leathers which borrow’ un 
ashamedly from the fashions of the 


fabric world 
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SMOOTH AND ELK 


“ RANCH-TAN 
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Best WHITE ELK 


ELK SIDES —CHROME SPLITS 
AMDUR LEATHER CO.., INC. 


Tanners 
7 SPRUCE ST., NEW YORK, N. Y. 
129 SOUTH ST., BOSTON, MASS. 


TANNERIES — Peabody & Woburn, Mass. 


SELLING AGENTS 
©. D. Kepner Leather Co., Boston, Mass. 
L. Chase Kepner, Lancaster, Pa. W. H. Grafe, Cincinnati, Ohio 
Liebman & Cumming, Los Angeles, Calif. Chicago Tanning Co., Chicago, UI. 
Lieb ‘ ing, San Francisco, Calif. John G. Mahler Co., Dallas, Texas 
Thomas F. Dorrity, Rochester, N. Y¥. 


Allen Leather Co., St. Louis, Mo. 
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Coming Events 





Oct. 24-27, 1954— National Shoe Fair. 
Sponsored by National Shoe Manufactur- 
ers and National Shoe Retailers Associa- 
tions, Palmer House and other Chicago 
hotels. 


Oct. 26-27, 1954—-Fall Meeting, National 
Hide Association. Edgewater Beach Hotel, 
Chicago, Ill. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 


Oct, 31-Nov. 3, 1954—Michigan Annual 
Shoe Fair. Sponsored jointly by Michigan 
Shoe Retailers Association and Michigan 
Shoe Travelers Club. Hotels Statler and 
Sheraton-Cadillac, Detroit. 


Nov. 14-17, 1954 —~Semi-annual Parker 
House Shoe Show. Sponsored jointly by 
Parker House, Boston, and Boston Shoe 
Travelers Association. 


Nov. 28-Dec. 2, 1954—Popular Price 
Shoe Show of America, Inc., for Spring 
and Summer 1955. Sponsored jointly by 
New England Shoe and Leather Associa- 
tion and National Association of Shoe 
Chain Stores. Hotels New Yorker and 
McAlpin, New York City. 


Jan. 15, 1955—-Annual Banquet of New 
England Shoe Superintendents’ & Foremen’s 
Association. Hotel Statler, Boston. 


Jan. 16-19, 1955.—4lst Annual Mid- 
Atlantic Shoe Show, sponsored by Mid- 
dle Atlantic Shoe Retailers Association. 
The Benjamin Franklin, Philadelphia, Pa. 


Feb. 19-22, 1955—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherland 
Plaza Hotel, Cincinnati, O. 


Feb. 27-March 2, 1955--Allied Shoe Pro- 
ducts and Style Exhibit for Fall and Winter 
1955. Hotel Belmont Plaza, New York City. 


March 1-2, 1955 — Official showing of 
American Leathers for Fall and Winter 
1955, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 


April 24-27, 1955—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufactur- 
ers Association. Leading St. Louis hotels. 


May 22-25, 1955 -— Annual Convention, 
American Leather Chemists Association, 
New Ocean House, Swampscott, Mass. 


June 13-14, 1955—Annual Spring Meet- 
ing of National Hide Association, French 
Lick Springs, French Lick, Ind. 


Aug. 28-31, 1955—-Allied Shoe Products 
and Style Exhibit for Spring and Summer 
1956. Hotel Belmont Plaza, New York City. 


August 30-31, 1955--Official showing of 
American Leathers for Spring and Summer 
1956, sponsored by Tanners’ Council of 
America, Waldorf-Astoria Hotel, New York 
City. 
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Shoe Fabrics— Spring-Summer 
Fashion Report 


by Lucille Haley 


A. S. Burg Co. 


\ 
Th. couturiers of the world along 
with fashion authorities are dictating 
that the female figure be a smooth, 
uncluttered and sleek one. Conse- 
quently shoes take on a new sparkle 
and daring through the use of fabric. 
Creative pencils are sketching an ele- 
gant but simple shoe silhouette 
pure line and pure design, giving the 
designer the added impetus of de- 
tailing this new shoe in one of the 
many new magnificent fabrics. 

Everyone recognizes the growing 
importance of fabric—the manufac- 
turer because of cutting, the retailer 
because of quick turnover and the 
customer because it is so decorative. 

Exploring the new fabrics for 
spring and summer, there is special 
fashion significance in the following: 

Straws. Among the many interest- 
ing interpretations we find straw 
cloth with great shine and sparkling 
glitter popular for spring-summer 
due to the predicted continuance of 
shine in accessories after a big sea- 
son of satin in ready-to-wear. Very 
smooth straw with a lustre finish also 
has fashion significance. Straws with 
texture and elegant nubbiness—dye- 
able, are definitely volume. Straws 
resembling milan millinery braid are 
newly fashion-right. 

Jacquards. From the looms of 
master craftsmen of France and Italy 
comes a great development in fabric 


artistry. This handsome material is 
subtle, often polished with the look 
of tapestry or tracings, sometimes 
reversible but always textured and 
beautiful. Jaequards will be par- 
ticularly important in dressy and 
evening shoes, Geometric, dimen- 
sional, and floral treatments creating 
much interest. 

Prints. Today the market is set 
for a tremendous boom in prints of 
all types: florals, geometrics, conver- 
sational patterns or modern ab- 
stracts. Of special interest are wall- 
paper patterns like 
rambling rose designs and a striking 
variety of silk interpreted 
from European fabrics. 

Piques. This season, whether it be 
in silk or imported cotton, pique has 
texture through stripes or mottled 
effects. 

Vinyls. 
of patterns will be seen as inserts, 
bands. 


rosebuds or 


prints 


\n imaginative new array 
heel covers, vamps and 
Glitter and lacy patterns will be seen 
in profusion. The clear vinyl still 
proves to be important as a means to 
anchor delicate strippings in a skele- 
ton sandal. 

Meshes and laces. A book could 
be written on that controversial ques- 
tion, “Is mesh going to be good?” 
In essence, the answer is, yes, if it 
looks new and pretty. A fresh ap- 
proach are the meshes with dimen- 


sional effect of re-embroidery on del 
icate mesh. Lacy mesh is particularly 
appealing in the backless silhouette 
or as an overlay on pastel silk or 
satin pumps. Woven and open mesh 
has the appearance of fishnet, de 
rived from Italian rafhas. 

Inside Intrigue. Enough emphasis 
cannot be stressed on the importance 
and selling appeal of “sole decora 
tion” (better known as sock linings) 
With the shoe becoming a mere con 
fection of strips plus a heel, it is the 
inside that catches the eye and pro 
vides 


yrovocative appeal to this 
PI 


of a slipper. Linings 


“nothing 


printed, striped or embossed, en 
hance the pump as well as the flat 
and create additional sales. 

Extra sales loom everywhere for 


both the manufacturer and retailet 


who makes up his mind and puts his 
finger on the types of material that 
will prove important for his line or 
store. For the man who starts a 
trend and stops confusion is re 
warded by an established fashion 
reputation, satisfied customers and 
the steady ring of the cash register. 





The Most Colorful Line of 


In black and a complete range of fashionable shades 





IN MEN’S AND WOMEN’S WEIGHTS 
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Suede Linings. 


All Colors 


GORDON-GRUENSTEIN, INC. 


82 FULTON STREET, NEW YORK 38, N. Y. 
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Shoe Fabrics For Spring-Summer 1955 


By Sylvia Davidson 


J. Einstein, Inc. 


I, is the aim of the shoe fabrics 
people to create fabrics that will ap- 
peal to and stimulate shoe designers 
and shoe manufacturers into styling 
shoes that will be fashion right and 
have appeal to the retailer, who, in 
turn, best understands the emotional 
pulse of his female consumer. So 
sales for the extra pair, the special 
pair of shoes are born. This is the 
function of the responsible shoe 
fabric firms in this great industry, 
and it is not an easy one. 

For Spring-Summer 1955, the fol- 
lowing trends seem established in 
shoe fabrics: 


Fabrice Cruise and Resort 
Shoes: Since many more manufac- 
turers are paying heed to this run, 
it could very well be the harbinger 
of the summer scene. 


Straw fabrics are of particular 
importance, The most significant are 
those of Nylon and Straw, These 
Nylon-Straw fabrics have a wonder- 


ful strawy texture, a quality of crisp- 
ness, are cool and airy. The patterns 
range from the fancy lacey to the 
lovely, simple crocheted glove knit 
patterns. This is the fabric for the 
functional summer shoe. Shoes made 
of this fabric will appeal to the popu- 
lar price bracket particularly. Shoes 
made of the burnt straw color, 
trimmed with neutral leathers or with 
the radiant fashion colors, are so 
attractive and will complement a host 
of summer costumes. These Nylon- 
Straw fabrics are also available in 
pastels and staple colors. 

Then there is the group of Bela- 


straw fabrics, incorporating the new 


ceramic metallic yarns, which have a 
pleasing opaque glimmer to them, in 
the palest of pinks and blues on white 
backgrounds, in stripe patterns with 
a dash of black for emphasis, and in 
hieroglyphic patterns (Egyptian in- 
fluence). The pink and blue colors 
have most fashion interest, with the 
black and white and red and white 
following. Pretty shoes, casual as 





Piggysuede is a_ soft 


styling. 


Piggysuede now 
comes in a wide 
range of 16 
colors. 





mellow 
developed by us to fit the requirements of spring 
No wonder that important shoe manufac- 
turers all over the country will 
want it for the new season. 


DREHER LEATHER MFG. CORP. 


404-4th Avenue 
Tanners of Fancy Leathers New York i6, N. Y. 


FRAN) YANK 


leather especially 








LEATHER and SHOES 


well as daytime pumps, will appear 
as cruise offerings to the holiday- 
bound traveller shortly. 


Linen Fabrics with Straw 
Weaves for the casual and spectator 
shoes will also be in evidence. The 
straw color is most important, with 
a lightened navy, black and white 
following in order mentioned. The 
linen straw weave fabrics have a mel- 
low lustre, make attractive shoes for 
the consumer who particularly likes 
linen. It is linen with a new face, a 
straw face. 


Prints will be important again in 
ready-to-wear. Shoes of printed 
fabrics with handbags to match com- 
plement and add a gay, free touch to 
solid color costumes. Prints in silks 
and linens with floral motifs and 
classic motifs such as polka dots 
featuring the current fashion colors, 
pink and lavender, orange and mus- 
tard, avocado and brown on white or 
natural grounds in casual as weil as 
dress shoes. 


Linens luxuriously embroidered 
with imported yarns in self color and 
multicolor and pastel colors on white 
and natural grounds are also avail- 
able. The embroideries done in self 
color, natural on natural, white on 
white are elegant. 


Silk Piques with interesting sur- 
face texture for afternoon shoes will 
have appeal particularly in the high 
style category in the whole gamut of 
pale whitened pastels yellow, 
pink, blue, turquoise, beige and dye- 
able white, as well as dark colors. 


Nylon meshes at this point seem 
to be a paradox. It is difficult to 
understand the repeated requests re- 
ceived from shoe manufacturers for 
new effects in nylon mesh. Whatever 
the reason, nylon meshes in fancy 
and in new simple dainty weaves with 
emphasis on lightness have sampled 
very well indeed for women’s shoes. 
The ensuing months will unfold the 
answer. 
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Canadian Fair Biggest Yet 


Faure Says Foreign Shoe Imports 
Cause of Concern To Manufacturers 


Hundreds of Canadian shoe buyers and industry execu- 
lives from coast to coast were given their first look at 
new styles for spring and summer 1955 when they con- 
verged early this month in the Sheraton-Mount Royal 
Hotel in Montreal for the 1954 Canadian Shoe and Leather 


i | 


NEW OFFICERS of Shoe and Leather Council of Canada 

are, left to right: J. V. Horne, secretary; John Braive, vice 

chairman; Harry D. Greb, chairman, and John Hanna, 
treasurer. 


New officers elected to the Shoe Manufacturers’ Asso- 
ciation are: Dominique Bertrand, president; H. D. Greb, 
first vice-president; Arthur Tetrault, vice-president; and 
John Hanna, Guy Lefebvre, Lucien Corbeil, C. R. Kidner, 
W. J. Ranahan, Paul Samson, A. M. Pettit, directors. 

The Tanners’ Association of Canada at its annual 
meeting elected the following officers for the ensuing year: 
Charles Robson, president; Lucien Blouin, of Edgar 
Clement, Quebec, vice-president; W. J. Beatty, of Beard- 
more & Co., Acton; H. W. Davis, of A. Davis & Son, 
Kingston; H. W. Lucas, of Edwards & Edwards, Cobourg, 
Ont.; K. L. Montgomery, E. L. Owram of Collis Leather 
Co., Aurora; J. R. Payan, of Payan & Duclos, Montreal; 
C. S. Riley, Jr., and R. A. Stewart, of Barrie Tanning Co., 
Barrie, Ont., directors. 


RENE SIMARD DOMINIQUE BERTRAND 


At the annual meeting of the Canadian Shoe Retailers 
\ssociation, Rene Simard, Quebec City, was elected presi- 
dent. Among other officers elected were L. H. Wynkie, 
Ottawa, first vice-president; Marc Delorme, Montreal, 
second vice-president; D. F. Campbell, Fredericton, N. B.. 
Harry Young, Toronto, 
Toronto, executive vice-president. 


third vice-president ; Treasurer 


and Fred M. Payne. 
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Everybody's Talking About It! 


led, ween 


SHAIN S 


CYA yittttttitdtdtitte: 


*® NORTHCOOL Two-Tone 
Iridescent Nylon Mesh 


oe 


More than 
a new Mesh! 


) 


It’s an iridescent knitted nylon mesh, with a 5- 
dimensional sheen, with Shain’s permanent finish 
Created to make a shoe look like a million, SHAIN 
NORTHCOOL adds sparkling style and sell ap 
peal! Make your next promotion an extra profit 
winner with SHAIN’S NORTHCOOL, Also avail 


able in solid colors. 


While we are complimented because NORTH 
COOL patterns are being imitated, don’t be misled 
with inferior quality. Ask for SHAIN’'S NORTH 
COOL, the original 2-tone knitted mesh 

. the best, and most economical in the long run! 


Tt me OL ee 
ESTABLISHED 19GO7 


184 Lincoln Street @ Boston, Mass., U.S.A 


nylon 


* Trade Mark Applied For Applied For 
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PEOPLE 


About industry personalities coast to coast 





® Wendy Morris, formerly of 
Eagle-Ottawa Leather Co., Grand 
Haven, Mich., has joined the staff of 
Garden State Tanning Co., Pine 
Grove, Pa., as head tanner. 


®Richard L. Unwin has retired as 
leather finishing consultant of Hickok 
Belt Mfg. Co. in Rochester, N. Y. 
Unwin has been associated with the 
firm since 1926, 


® Hugh Dysart, formerly of Bali 
Footwear, Inc., Lisbon, has been named 
superintendent of Littleton Shoe Co. 
in Littleton, N. H. He succeeds Les- 
ter Ducker. Harold Shooshan is 
superintendent-in-charge of the Little- 
ton plant and Vermont Shoe Co, of 
Lydonville, Vt., according to Ben 


Orlich, owner. 


® Simon Goldstein has been elected 
chairman of the board of Luxor 
Leather Craft Corp., division of U. 5S. 
Luggage & Leather Products Co, in 
New York City. Goldstein is presi- 
dent of the parent firm. 


© G. G. Hoare, managing director 
of Chas, Chase & Son, Ltd., Westbury, 
England, is at present in the U, S. 
visiting his agents and _ studying 
leather and shoe conditions in this 
country. Hoare is making his head- 
quarters with his New England agent, 
S. H. Greenberg Co. of Boston. 


® Erich G. Krannitz of the Maher 
Shoe Store in Toronto was invited to 
the Canadian Shoe and Leather Fair 
by the Footwear Institute of Canada 
in recognition of having written the 
best paper on the Training Course in 
Shoe Salesmanship during the period 
Sept. 1, 1953-Aug. 31, 1954. 


® Leonard Sachs has resigned as 
women’s shoe buyer at Franklin Simon 
& Co., it is reported. 


® George J. Craig has been named 
assistant secretary of Pennsylvania 
Sale Mfg. Co., Philadelphia, Pa. He 
succeeds Eugene J. Harrington, re- 
cently named secretary. 


® John C. Merry, Jr., has taken 
over as superintendent of Hussco Shoe 
Co., Honesdale, Pa. Merry was form- 
erly with Songo Shoe Mfg. Corp. of 
Portland, Me., as purchasing agent. 


® G. Arthur Brown, former as- 
sistant professor of leather and tan- 
ning at the Pratt Institute School of 
Leather and Tanning Technology, has 
joined the staff of the leather en- 
gineering department at Lowell Tech- 
nological Institute. 


® §. M. MacCutcheon, safety direc- 
tor of Dow Chemical Co., Midland, 
Mich., has been elected chairman of 
the General Safety Committee of the 
Manufacturing Chemists’ Association, 
Inc. G. L. Gorbell, safety director 
of Monsanto Chemical Co., St. Louis, 
was elected vice chairman of the com- 
mittee. 


® Major General George Craig 
Stewart has been appointed general 
manager of the National Safety Coun- 
cil, a new post created to broaden top- 
level administration of the nonprofit 
accident prevention organization. He 
takes over his new duties in Nov. 
after his retirement from the Army 
becomes effective Oct. 31. He is 
presently serving as director of the 
Office of Military Assistance in the 
Office of the Secretary of Defense. 





BOSTON SPEEDFLEX CEMENTER 
For Use 


with Latex Cement 


To Cement Doublers, Vamps and 





Quarter Linings 





‘ 
Coie a uniform, light coating. 
mizes stiffness in uppers, usually found 
where other means and methods are used. 
Assures positive adhesion between linings 


and upper stock and eliminates loose pockets, wrinkles and corrugations. 
side of materials is kept clean at all times. 
High production is obtained with as much as 35% gain in latex mileage. 


Mini- 


Top 
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ACHINE WORKS (9) 





Dallas, Texas 
Johnson City, N. Y. 
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Whitman, Mass. 
Cincinnati, Ohio 





BRANCH OFFICES: 


Chicago, Ill. 
Milwaukee, Wis. 


Kitchener, Ont. 
St. Louis, Mo. 


Woodridge, N. J. 
Los Angeles, Cal. 
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News Quicks 


About industry happenings coast to coast 





California 
® National Aniline Division, Al- 
lied Chemical & Dye Corp., has 
opened a branch office in Los Angeles. 
The office, with complete warchouse 
stock, is located in Vernon at 4814 
Loma Vista Ave. 


Ilinois 

® Dow Chemical Co. of Midland 
has opened a Chicago terminal office 
to help distribute its products to the 
six-state marketing area of Minnesota, 
Wisconsin, Iowa, Illinois, Indiana and 
Michigan. The terminal will ship 
liquid chemicals by tank car and 
truck and in drums. 


® Armour & Co., Chicago, has pre- 
sented its board of directors a plan 
calling for exchange of the company’s 
$6 cumulative convertible prior pre- 
ferred stock for other securities. Di- 
vidend arrearages on this stock 
amount to $18 per share. 


Give wings 


to your shoe-stitching operations 


with Silk or Nylon 


CHAMPION Sewing Threads 


by Gudebrod 


Aw, 
oe musTe 
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Indiana 

® The Indiana Shoe Travelers As- 
sociation has scheduled its 34th an 
nual spring shoe show to be held Nov. 
7-9 at the Claypool Hotel in Indian- 
apolis. The regular noon luncheon on 
Monday, Nov. 8, will be replaced by 
a cocktail hour and buffet supper that 
evening. 


Maine 
®@ Fire which broke out recently on 
the fourth floor of Gardiner Shoe 
Co. was quickly brought under con 
trol by local firemen. No damage of 


consequence was reported. 


Marylund 
® O'Neill & Co., Inc., Baltimore de 
partment store, will be closed down 
early in 1955, it is reported. 


Maryland 
@ The Federal Trade Commission has 
approved a stipulation in which Re- 


liable Stores Corp. of Baltimore, op 
crating as The Hub Furniture Co. 
in Washington, D. C., and Arlington, 
Va., agrees to stop using the unqual 
ied term “leather” to deseribe table 
tops made by a process involving us 


of pulverized or ground leather, 


Massachusetts 
@ Jack Doucette Shoes, Inc., is in 
process of organization to manutac 
ture women’s high style, Sbicca shoes 
in Newburyport, according to Jack 
Doucette, principal. The new firm 
will sell to independent retailers and 
department stores. A veteran shoc 
manufacturer, Doucette was formerly 
associated with Caswell-Doucett« 


Shoes, Inc. of Lynn. 


© Lane Bros. Co., Boston  sho« 
wholesaler, reports it expects to be in 
new quarters at 711 Atlantic Ave. by 


Nov. 1. 


tion of the first floor and basement at 


Che firm will occupy a sec 
its new location. Lane is being forced 
to vacate its present quarters at 555 
Atlantic Ave. 
molished to permit construction of the 


which will be de 


new Boston Aerial Highway. 


® Reddish & Settino has been o1 


ganized as shoe materials agents at 181 


You can keep your stitching operations 
moving without costly interruption when you 
use Gudebrod CHAMPION Sewing Threads. 
Sewers like to work with Gudebrod threads 


because they are 


STRONG .. 


- UNIFORM ... FAST... SMOOTH 


... because they can be relied upon for 
uninterrupted production and speed of 
operation . . . because they stand up well 


under the stress and strain of stitching 
processes. For all-around satisfying service, 


for the economy of smooth production, try 


Gudebrod CHAMPION Silk or Nylon Threads 


there’s one to meet your every sewing need. 








Send today for 
TESTING SAMPLES 


in either silk or nylon 
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PHILADELPHIA 7, PA. 
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Lincoln St., Boston, Leo Reddish and 
Ed Settino are principals. The firm 
will act as manufacturers’ agent for 
Vulcan Last Co., Elkskin Products 
and other materials, Both Reddish and 
Settino are well-known throughout 
the New England shoe trade. 


® §. Karelitz Textile Co. has been 
organized as fabrics and cotton con 
verters in Haverhill, Samuel Karelitz 
is principal, 


® Apt Shoe Mfg. Co. of Boston has 
appointed Humphrey, Alley & Rich- 
ards of Boston to handle its advertis- 
ing account in all media, according to 
E. Richard Apt, president. The firm 
manufactures women’s popular priced 
shoes under the brand name of “Apti 


tudes, 


® Paule Chemical Corp, of Charles 
town reports it has developed a new 
line of custom-made renovators and 
cream paste repairers. The company 
claims its new renovator can be com- 
pounded specifically at the factory to 
blend perfectly with all types of 
leather tannages in all colors and 
shades. The cream paste repairers do 
not cake in the jar and retain uniform 
consistency, 


® Novelty Stay Corp. of Haverhill 
has moved its offices from 143 Essex 


St. to 40 Walnut St. 


Missouri 
® Construction of a new factory for 
Cabool Shoe Co. in Cabool has be- 
gun, it is reported. The plant is ex- 
pected to be ready within several 
months. 


New Hampshire 

® A new one-year contract has been 
negotiated for employes of the Beck- 
with Box Toe Mfg. Co. in Dover, 
N. H., by their bargaining agent, 
Local 192, United Shoe Workers of 
America, CIO. The pact provides for 
an additional one-half paid holiday, as 
well as some improvements in insur- 
ance benefits, it was stated. 


® Plans for the sale of vast holdings 
of its Canadian subsidiary, Brown 
Corp., have been announced by the 
Brown Co,, manufacturer of shoe 
innersoles and other products, in Ber- 
lin, N. H. The huge transaction will 
involve beoween $40 million and $45 
million, depending on inventories and 
other adjustments to be made on the 
date of final closing, about Dec. 1, it 
was stated. 


New York 
® Blankette Corp., New York City 
manufacturer of infants’ slippers and 
sleaping robes, has been succeeded by 


68 


Ralph Mohel Slipper Co. Address 
is at 129 West 20th St., New York, 


® Leather & Tanning Co., Inc., 
New York City leather firm, is con- 
tinuing at its same address at 440 
Fourth Ave. Jack M. Lewis is presi- 
dent and Donald Friedland is vice 
president and secretary. Murray Har- 
ris recently withdrew from the firm 
to go into business for himself, 


fe) 
® Sterling Last Corp. of New 
York reports the renewal of its style 
and model service with Mobbs & 
Lewis Last Co. in England. The 


company has made arrangements to 


supply the British company, largest 
last manufacturer in the country, 
with American style and fashion in- 
formation, according to David Serling. 
Sterling Last also has licensees in Can 
ada, Australia and Switzerland. 


® A satisfactory solution to the park- 
ing problem posed for Endicott- 
Johnson Corp. workers in Bingham- 
ton by the proposed Collier Street- 
New Street bridge has been worked 
out, according to Charles F. Johnson, 
jr., president. The plan will permit 
continued operation of the company’s 
Binghamton Work Shoe Factory. 
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With the highway approach to the 
bridge scheduled to take the com- 
pany’s present parking lot and also 60 
feet from the south end of the Work 
Shoe Factory, it had been feared it 
would be necessary to demolish all of 
the factory. 


® G. Levor & Co., Inc., of Glovers- 
ville announces the development of a 
new shoe lining leather which it claims 
is partly glove-tannage and has the 
feel of fine glove stock. The new line 
is called “Powder Puff” and will be 
available in a wide color range as well 
as in black and white. 


® Brevitt Shoe Co. of Britain re- 
ports it is planning to expand its dis- 
tribution set-up in the United States 
during the coming year. J. W. Foley 
Brickley, head of Brevitt’s factory- 
owned sales organization in the U. S., 
is currently touring principal cities 
over the nation, 


®@ Inventory, machinery and equip- 
ment of Triple Novelty Fotwear 
Co., Inc., New York maker of wo- 
men’s California and cement-process 
shoes, was sold at public auction Wed- 
nesday and Thursday, Oct. 13-14 at 
the premises, 52-01 Flushing Ave., 





particularly WHITES 


Long known as the white house of the side 
leather industry, today we offer even better 
whites and better values. .. . Yes, we make 


colors, too, and splits for every purpose. 


KORN LEATHER CO. 


Peabody, Massachusetts 
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Auctioneer was 


Maspeth, Queens. 
Arthur Albert & Co. 


® General Dyestuff Co. of New 
York reports the release of a new cit 
cular on Supranol Brown 3GL- 
CF, a straight acid dyestuff recom 
mended for 


dyeing all types of 


chrome-taaned leather. The new dye 
stuff produces solid medium-brown 
shades especially useful for grain calf 
and side upper leather. Its glazing 
properties make it suitable for glazed 


kid and calf. 


® Selva & Sons, Inc., has leased 
some 20,000 square feet of space at 
19§ Front St., Brooklyn. The firm 
will utilize the space for the manu- 
facture of dancing slippers, shoes and 
metal taps, 


North Carolina 
® Athol Mfg. Co. of North Athol 
has purchased land and building at 
Butner where it will produce vinyl- 
coated fabrics for the shoe industry. 
Cost of the building is reported as 
$15,000, 


Ohio 
® Hiteman Leather Co., Inc., West 
Winfield calf leather tanner, has an- 
nounced appointment of George E. 
Hymrod, Jr., of 337 South High St., 
Columbus, as agent in the Ohio ter- 
ritory. 


® D’Arcy Advertising Co. of 
Cleveland has taken over the advertis 
ing account of The General Tire 
and Rubber Co.’s Bolta plastics di 
vision of Lawrence, Mass., and the 
Textileather division of Toledo, O. 
Bolta makes plastic fabrics and Texti 
leather produces 
fabrics of various types. 


specially-processed 


Pennsylvania 
® Junior Boot Shop, Inc., chil 
dren’s retail footwear chain, is re 
ported opening a branch store at 
Newtown Square, Pa., in the St. Al 


bans Shopping Center on West Chester 
Pike. 


® William Amer Co, of Philadel 
phia reports its new King Kangaroo, 
recently announced as an addition to 
the King Kid line, is now past the 
sampling stage and in production, 
Kangaroo is used for dress, street, 
athletic shoes and cowboy boots. Man 
ufacture of black for street shoes and 
boots and 


cowboy yellowback and 


black throughout for athletic shoes 
will be the principal production for 
the next several months. Swing to 
spring colors will get underway in 


Dec. 





Wisconsin 


@ Mrs. Leona Elliott, wife of th« 
late Don Elliott, prominent Mil 
waukee leather 
drowned in a recent fishing accident, 
has taken over the line of Geilich 
Leather Co., Taunton, Mass., in that 


territory and will continue to service 


agent who was 


her late husband’s former customers. 


® Nunn-Bush Shoe Co., Milwauke: 
men’s shocs manufacturer, has voted 
regular dividend of 20 cents per com 
mon share to stockholders of record 
Oct, 15, Payment will be made Oct. 
29, 


CANADIAN NOTES 





@ Sales of Canadian retail shoe 
stores fell 4.1% in dollar volume dur 
ing the first seven months of 1954 
compared with the same period of 
1953, including lower sales records in 
all provinces, such as 0.1% in Atlan- 
tic Provinces, 2.6% Ontario, 2.7‘ 
Alberta 4% British Columbia, 4.7% 
Manitoba and 7.2% Quebec. 

It is estimated retail shoe sales in 
the first seven months totaled $62,- 
049,000, $4,679,000 in 
Atlantic Provinces, $18,414,000 
Quebec, $26,563,000 Ontario, §$1,- 


including 
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948,0000 Manitoba, $3,045,000 Al- 
berta, and $5,792,000 British Colum- 
bia. In the first seven months of this 
year, retail chains in the shoe field 
dropped sales by 2.4% compared with 
last year but the independent dealers’ 
sales toppled 5.14% in this period. 


® Donnell & Mudge Ltd., New 
Toronto, Ont., reports consolidated 
net loss for the fiscal year ended Nov. 
30, 1953, of $136,713 as compared 
with previous year’s $258,903. 
Inventories have been reduced to a 
low figure, President and General 
Manager R. W. Phelps states, and 
while there was some improvement in 
the tannning industry during 1953 as 
far as heavy leathers were concerned, 
there was little change in the light 
leather industry. Prices for raw stock 
of sheep and goatskins remained fairly 
high and inade it difficult to meet com. 
petition from foreign countries. 


® Red Wing Moccs of Canada 
Limited has been incorporated by 
federal charter issued in Ottawa, with 
the head office of the company to be 
in Quebec, Que. Incorporators are 
Ben Bushenbaum, Ethel Marcovitch 
Bushenbaum, both of Quebec; Henri 
Legare and Charles Boivin, both of 
Loretteville, Que. 


® The Shoe Information Bureau 
of Canada has announced publica- 
tion of a new booklet entitled “Shoe 
Retailing is a Good Business.” The 
booklet offers Canadian shoe retailers 
and those considering a venture into 
the field a quick summary of prin 
ciples and practical methods of suc- 
cessful, profitable shoe store manage- 
ment. 


® Recent surveys show there are a 
total of 187 footwear plants in the 
Province of Quebec and 77 in the city 
of Montreal. The Quebec shoe in- 
dustry employs some 13,700 men and 
women while 7,400 are employed in 
the city of Montreal. Montreal’s pro- 
duction represents approximately 60 
percent of total production of the 
Province of Quebec. 

Approximate dollar value of Can 
adian footwear production for 1953 
was $131 million. Dollar value of 
footwear produced in Quebec for the 
same year was $78 million while in 
Montreal, it was $46,500,000. 


® The Shoe Industry Suppliers As- 
sociation of Canada celebrated its 
first anniversary during the recent 
Canadian Shoe and Leather Fair. John 
L. Braive, president, in his report, said 
the Association has made application 
to join the Shoe and Leather Council 
of Canada. New members are being 


sought. 
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ews X-Ray 


Shoe prices for spring bid fair to hold current levels — not 

















much retailer pressure. . . . Leather union facing troubles from 


within. . . . Argentine hides still threat to U. S. export aims. 


One significant factor brought out force 
fully at Advance Boston Showing last week was relative 
stability of shoe price situation. Although many shoe buy 
ers sought concessions, more particularly on fall fill-ins at 
this time, majority of shoe manufacturers seemed deter- 
mined to hold factory prices close to recent levels 


Unless radical changes beset leather market in 
next few weeks, shoe industry will have little or no lee 
way pricewise. Spring prices, although still in the making, 
will probably show little change. Leather prices have firmed 
recently, thereby depriving shoe buyers of a talking point 
Even if they should decline again, leather costs now influ 
ence final price of a pair of shoes far less than they did 
formerly (see News X-Ray, Sept. 25 issue ) 


From all indications, real buying for spring 1955 will 
begin within next few days, be concentrated between Na 
tional Shoe Fair and Popular Price Shoe Show. Next six 
to seven weeks should see whether buyers at Advance Bos 
ton Showing really meant what they said about preparing 
for a hot spring. 


One word of caution, If volume over next two months 
falls short of expectations, don’t go around predicting 
gloom. Retailers expect to buy plenty but they are deter 
mined above all else to do this buying on a short-term 
basis—more often but in smaller bulk quantities. This will 
put burden of manufacturers who might as well face up 
to fact. When final returns are in, Spring 1955 will com 
pare favorably with the best years 


“3 ‘ fee ? 
Here’s another indication of what's 
happening within ranks of International Fur and 
Leather Workers Union. Eugene W. Driscoll, 30 
year-old leather worker from Peabody suspended by leaders 
of IFLWU Local 21, has petitioned union's executive board 
to reinstate him. Driscoll claims he was suspended uncon 
stitutionally after accusing union officers and delegates of 
betraying the membership by voting aid to ex-president 
Ben Gold. 


At root of many of leather union’s recent troubles 
is fact that worker-members have become restive. As long 
as members were happy, union officials were able to stand 
up under outside pressure. But many members have finally 
turned against union’s Red-tinged leadership, now show 
signs of doing something about it. This was one reason 
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for Gold’s sudden resignation. Union leaders suddenly 
woke up to fact membership might dissolve right under 


them unless they got rid of Gold 


There’s still trouble ahead but union is now forced 
into housecleaning. Early this week, Isadore Pickman, sec 
retary treasurer, told Massachusetts Commission on Com 
munism that George Markham, union's New England edu 
cational director and long regarded as Commie follower 
and Joseph Gruntosky, international organizer, have r 
signed from union. This is also result of internal pressure 
mainly upon Local 21 manager Richard O'Keefe, who has 
“recanted” his former actions in supporting union's Red 
leadership 


Two distinct possibilities now loom, First is thar 
IFLWU may split up into two separate unions leather 
workers and fur workers. Much of unrest comes from 
leather workers who feel that too much of leadership 
comes from fur section where Reds have held sway for 
long time. Another possibility is that of locals, particu 
larly Peabody Local 21, “seceding” from IFLWU, setting 
up own autonomous Operation 


RE 
Argentina’s cattlehide and calfskin ex- 


ports reported 10% down in first half 1954. Tora! 
shows exports of 3,679,508 units this year's first half com 
pared to shipments of 4,064,352 units in 1953 period. And 
again, Netherlands was most active buyer of Argentin 
rawstock. This is somewhat ominous since Netherlands 
cannot use most of the hides it receives, will probably trans 
ship them to Iron Curtain countries 


Argentine hides, despite price, still serve as threat 
to U. S. exports, Price differential not as big as it ap 
pears. First, Argentine hides are preferred on European 
market because of better consistency. Also, yield is ad 
mittedly greater. Thus, European tanners are willing to 
pay a few cents above world market price to Argentine 
hides 


And Argentina’s supplies are not dwindling de- 
spite 1954 export decline. Much of decline has been 
in salted calfskins which show efforts of breeders to increas 
herds by curtailing marketings of young stock. Also, At 
gentine tanners were allocated more salted cattlehides 
Actually, the country’s hide and skin production during 
first half 1954 was 10°% over same period in 1954 when 
8.1 million units were produced 
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PEABODY SPLIT 





Leather Local Break 
Seen At Meeting 


Rumors that Peabody Local 21 of 
International Fur and Leather Work- 
ers Union may break with the Inter- 
national were voiced by observers 
this week after a mass meeting of 
local members and officials. 


During a stormy meeting at which 
two prominent union officers, both 
principal witnesses at current hear- 
ings by the Massachusetts Commis- 
sion on Communism, resigned their 
positions, some members advocated 
a “secession” from the leather union, 
it is understood. 

Tendering their resignation were 
George Markham, New England Edu- 
cational Director for IFLWU, who 
has been accused of Red Jeanings, 
and Joseph Gruntowski, union organ- 
izer. Both invoked the Fifth Amend- 





‘PROPER BACKING... 























is necessary... 


IN THE SHOE BUSINESS TOO! 


Maybe you have some special backing problems 


problems 


involving new styles, new fabrics, special materials or unusual 


weights. You'll be glad to know that these will not be prob- 


lems to Windram, who, for over eighty-five years has spe- 


cialized in combining, elasticizing and backing cloth or 


plastics for the shoe business. Bring your backing problems 


to us and let us do the worrying for you, 


WINDRAM 


COMBINING — ELASTICIZING 


c 


BACKING CLOTH and PLASTICS 


WINDRAM MANUFACTURING COMPANY 
- Established 1867 


3 Dorchester Street 


St. Louis — Advance Sales, Inc. 


So. Boston, Mass. 


Cincinnati — Jerry Burg 
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ment recently when questioned on 
Communist activities by the Massa- 
chusetts Commission. 

Another meeting has been tenta- 
tively scheduled for a mass discus- 
sion of the possibility of breaking 
with IFLWU and setting up the 
Peabody local as an autonomous 
unit. Richard B. O’Keefe, business 
manager of Local 21, testified last 
week before the Commission that he 
would never have voted in favor of 
certain resolutions at IFLWU’s recent 
convention had he known then what 
he knows now about Communist in- 
fluence within the union. 

O’Keefe is reported to be “on the 
spot” with the Peabody membership 
for his support of aid to Ben Gold, 
recently-resigned union president, 
after Gold was sentenced to jail for 
signing false non-Communist —affi- 
davit. 

Local 21 members passed a resolu- 
tion at the meeting calling for a 
district conference with International 
leaders in order to discuss the in- 
fluence of Communism within the 
union. The local now numbers some 
3,500 members in the Peabody-Salem 
area. Another nearby IFLWU local 
at A. C. Lawrence Leather Co. in 
Peabody contains about 1,300 leath- 
er-worker members, Some reports 
have the A. C. Lawrence local also 
on the verge of a split with the Inter- 
national, 


Shoe Fair Specials 

The New England Shoe and 
Leather Association is sponsoring five 
special non-stop flights to and from 
the National Shoe Fair in Chicago 
for its members. 

The Association has also arranged 
with the Boston & Albany R.R. as 
additional accommodation for shoe 
men, an advance section of the New 
England States train leaving South 
Station at 2:30 p.m. on Friday, Oct. 
22. On Saturday, additional cars for 
shoemen will be provided on the New 
England States train leaving South 
Station at 2:45 p.m. 

American Airlines is operating four 
special planes non-stop to Chicago, 
leaving Saturday, Oct. 23 at 10 a.m., 
10.30 a.m. and 12 noon. The Sunday 
special will leave Boston at 11:30 
am. EDT. A special return flight 
exclusively for shoemen will leave 
Chicago on Thursday, Oct. 28, at 
t p.m. CST, and arrive at Boston 
9:20 pm. EDT. 
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Horse Sense For Shoemen 


A new booklet of ideas designed to 
help trade show exhibitors increase 
buyer attendance at the shows has 
been published by the Popular Price 
Shoe Show of America. 


More than twenty promotional 
campaigns are contained in the vol- 
ume captioned “A Book of Horse 
Sense for Manufacturers Who'd Like 
to Use Some.” The 16-page booklet 
is being distributed to more than 600 
PPSSA exhibitors who will show 
their spring and summer footwear 
lines to over 6,000 retailers at Hotels 
New Yorker and McAlpin, Nov. 28- 
Dec. a 


Milton H. Rockmore, head of The 
Rockmore Company, advertising 
agency handling the PPSSA account, 
conceived the idea of publishing the 
hooklet that would provide exhibitors 
with specific campaign inspirations. 
Although the book is crammed with 
solid selling ideas, illustrations and 
descriptions carry a light touch, 


On the cover is a man who appears 
to be looking a gift horse in the 
mouth. The caption says, “If you 
want more sales . . . here’s a gift.” 
The horse then wanders in and out of 
the various pages demonstrating ideas 
that range from “how to be nice to 
the buyer’s wife” to specific mailings 
that pique buyer interest. There’s 
also a schedule of all the special 
PPSSA issues published by the foot- 
wear trade press. 


In the foreword PPSSA suggests 
that exhibitors either use the ideas 
intact and adapt them to their own 
special needs or let them serve as 
thought-starters to inspire new pro- 
motional pre-selling of their products 
for the forthcoming market week. 


Huttlinger For Hidemen 


Joseph Huttlinger, Washington cor- 
respondent of LEATHER AND SHOES 
and a member of the Congressional 
and White House press galleries, will 
be a featured speaker at the Spring 
Meeting of the National Hide Asso- 
ciation to be held June 13, 1955, at 
French Lick, Ind. 


Another speaker at the meeting will 
be Dr. Frank L. DeBeukelaer, in 
charge of hide research at the Amer- 
ican Meat Institute Foundation, 
Merle A. Delph of M. A. Delph Co., 
Indianapolis, Ind., hide firm, is chair- 
man of the meeting. 
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“HAPPY,” THE TOE LASTER SAYS... 


I like a job well done, and the first essential 
good workmanship in toe lasting is a good product 
with which to work. That’s why I prefer to work 


REGANO soft box toes in lined and unlined shoes. 


Their “true to size” cutting, quality skiving, work- 
ability, AND uniformity of quality throughout, 
make possible a free flow of production, AND a 


consequent factory shoe quality improvement. 


SALES AGENTS 
NEW YORK LOS ANGELES 
Lawrence A. Engel and G. J. Barbour 


Harold J. Polshie MONTREAL. CANADA 


ST. LOUIS Frank J. Horsky 
Harroll MeElmurray and MILWAUKEE 
Robert MeKendry A. E. Piekenbrock 
CINCINNATI 
C. J. Barnet, Jr. 


REGANO BOX TOE CO. 


Daniel J. Ryan, Pres. 
Factory: 3 Hale St., Haverhill, Mass. Tel. Haverhill 3-3847 


LEWISTON, ME. 
Eastern Shoe Supply Co. 


Edward Regan, Treas. George Allen, Sales Mar. 





LEATHER and SHOES 








CLOSER COOPERATION 


Foote Offers 17-Point 
Military Shoe Program 


A l7-point program promoting 
better coordination of efforts between 
industry and government officials in 
military procurement was re- 
vealed this week by John kK. F. Foote. 
prominent manufacturer and 
president of the New England Shoe 
and Leather Association. 


shoe 


shoe 


Foote submitted his program while 
addressing the Quartermaster Asso- 
ciation’s Annual Convention held Fri- 
day, Oct. 15, at the Sheraton-Plaza 
Hotel in Boston. 

The program 
Foote and members of the shoe in- 
dustry for consideration by military 
procurement officials. Following are 
excerpts from Foote’s address: 


was prepared by 


1. We recommended that require- 
ments for military footwear should 
be purchased in quarterly increments 
and that annual purchases should be 
distributed as evenly as possible dur- 
ing the year. Within reason, the Navy 





No. 6149! 
Double Fixed 
Roller Buckle 
"0" W’ 


(U, &. PATENT 2160903) 


No. 615914 
Double Roller Buckle 
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No, 70104 
Roller Buckle 
n",”", Wn" 


+++ and you can get 
practically any styles, sizes, 
or finishes you want — 
quickly, easily — when you 
standardize on famous 
Anchor Brand quality 

roller buckles. 


So add the touch that wins 
sales everywhere. Equip your 
women's strap shoes with 
Anchor Brand roller buckles. 
Write for samples today 

from North & Judd, America's 
largest manufacturer of buckles, 
loops, clasps, dees, slides, 

rings, and ornaments. 


NORTH & JUDD 
Manufacturing Company 


New Britain ¢ Connecticut 
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Purchasing Agency has followed this 


program. The other services have 


not. 

2. We recommended that an esti- 
mate of requirements for at least 90 
days beyond the above purchasing 
schedule be made known to the shoe 
industry and nothing has been done. 


3. We repeat our previous 
recommendation that there should be 
a 60 days’ lead time between the plac- 
ing of contracts and the first month 
of delivery. 


1. One 
year ago and approved was a pro- 
posal that only a twenty-day period 
elapse between the issuance of invita- 
tions to the receipt of bids for mili- 
tary footwear. This might be further 
reduced to two weeks. 


recommendation made a 


5. We recommended that the time 
which elapses between the day of bid 
openings and the notice of awards be 
reduced. In some instances this has 
not been done. We believe that the 
maximum period now specified at 60 
days should be reduced to 30 days 
and that the privilege of stating a 
shorter period still remain with the 
bidder. 


6. We recommended that OQMG 
should not change the size tariffs on 
awards from those listed on the in- 
vitations to bid. 

7. We wish to repeat our recom- 
mendation of last year that copies of 
invitations to bid and awards should 
be sent on request to interested groups 
and associations representing impor- 
tant suppliers. No action has yet 
been taken. 

8. It is also our recommendation 
that all procurement of military foot- 
wear call for delivery on an f.o.b. 
manufacturer plant basis. The gov- 
ernment has a favorable differential 
on transportation rates and this will 
be saving taxpayers’ money. 

9. We are pleased to note that 
shoe contractors have maintained 
during the past year their good rec- 
ord for making deliveries of footwear 
on schedule. 

10. There has been some improve- 
ment on our previous recommenda- 
tion that OQMG issue shipping in- 
structions more rapidly, but we are 
hopeful that further improvement 
can be made. 

11. Last year 
you the problem of Inspection of 
Component parts at the Quartermas- 
ter General Laboratory in Philadel- 
phia. We are still of the opinion that 
there is a substantial opportunity to 
save time and money and to improve 
relations between Military and In- 


we discussed with 
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dustry, by making a thorough study 
of Inspection Procedures, with the 
aim of arriving at a simplification of 
today’s inspection procedures, with- 
out any loss of quality in the end 
item. 

On Oct. 4, 1954, a New Inspection 
Testing Procedure, adopted by the 
Army Quartermaster Corps was re- 
leased by General Hollis. We request 
that this new Inspection Testing pre- 
cedure not be applied to footwear 
prior to complete discussion with the 
Leather Footwear Industry Advisory 
Committee. This Committee has pre- 
viously proposed inspection of com- 
ponent parts at the source and ac- 
ceptance at shoe manufacturers’ 
plants based on certificate of com- 
pliance. No proposal had been made 
for testing by prime contractors. 

The large majority of shoe manu- 
facturers and many suppliers of com- 
ponent parts do not have facilities to 
conduct laboratory tests as called for 
in the new procedure. To have these 
components inspected by Commercial 
Laboratories would involve consider- 
able delay and would be very costly. 


12. Last year we recommended 
that a study be made as to the 
amount of paper work and red tape 
now required of producers supplying 
military footwear. We do not believe 
any accomplishment has been made. 
We urge this study be continued, 


13. A year ago we discussed the 
practical and health problems con- 
cerning the treatment of component 
parts of footwear with paranitro- 
phenol. The Committee has officially 
requested a meeting of interested tan- 
ners and representatives of the 
Leather Footwear Industry group 
with OQOMG to discuss this problem. 

14. We would like to comment on 
the new geometric last. In our opin- 
ion, this new last is a most construc- 
tive development and we recognize 
its importance to the future of the 
industry on automatic shoe machin- 
ery. The new specification for mili- 
tary oxfords specifies the new geo- 
metric last. However, actually this 
last does not exist today. 

We believe that the present Army, 
Navy, and Marine government-owned 
oxford lasts should be continued in 
service and that purchase of any 
large volume of geometric — lasts 
should be postponed until the cur- 
rently owned lasts are not longer 
servic eable. 

However, the oxford shoes for the 
various Services are now being pur- 
chased against a newly written spec- 
ification which is based on the geo- 


October 16, 1954 


metric last. The unfortunate result is 
that each invitation to bid includes a 
long list of exceptions which cause 
great confusion to the bidders. It 
would, therefore, seen wise to adopt 
interim specifications for each of the 
oxford types required by the various 
services which would include the im- 
provements made in the coordinated 
specification but which would remove 
the necessity of the many, many ex- 


ceptions now required. 


15. A year ago it was brought 


to your attention that it was advis 


able to acquaint industry with OOMG 
policy on “set-asides” for small busi 
ness concerns. Industry is still in 
terested in obtaining the answers to 


the following: 


A. The policy of the military with 
respect to determining the percentage 
of an order to be set aside for small 


business. 


B. Policy and procedure in regard 
(o negotiation of prices for small 
contracts in 


business comparison 


with prices on formal contracts. 


SEE YOU IN CHICAGO! 
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16. Purchases continue to be made 
by individual branches of the serv- 
ice. We still are of the conviction 


that it is in the best interests of the 


public, government, and military, as 
well as industry, that coordinated 
procurement be developed and 
adopted. 

17. We urge that similar action 
be sponsored by the Quartermaster 
General in obtaining closer coopera- 
tion ‘between the procurement and 
inspection officers and the Industry 
Advisory Committee. 


Tops Again 

International Shoe Co. has once 
again been judged by “Financial 
World” as having the best annual 
report of the Shoe Industry for the 
fourth year. The bronze “Oscar of 
Industry” will be presented to Edgar 
KE. Hand, president of the company, 
at the Annual Awards Banquet in the 
Grand Ballroom of the Hotel Statler, 
New York, on Oct. 25, 1954. 

A total of 5,000 annual reports 
were considered this year in the in- 
ternational competition, the four- 
teenth in the series of surveys. These 


Here's Why: 


Provides a strong wet adhesion 
Also, a medium dry adhesion 


Practically eliminating fall offs 
Easy stripping, therefore no torn grain 
And, washs off readily from plates 


Since the film on the leather 
is so slight (practically invisible) 
it requires a minimum amount 
of washing. DRIPASTE assures 
the desired result...a 


SMOOTH, FLAT GRAIN! 


LEST A SAMPLE + SEE FOR YOURSELF 
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were judged in 100 industrial clas- 
sifications for the Best-of-Industry 
awards. In the Shoe Industry cate- 
gory, General Shoe Corp. was runner- 
up for top honors, while Melville 
Shoe Corp. placed third. 

The screening of the 1,723 annual 
reports during the past summer was 
handled by a committee of twenty 
financial analysts, including eight di- 
vision chairmen. 

Weston Smith, originator and di- 
rector of the annual report surveys, 
will present the “Oscar of Industry” 
trophies at the annual awards ban- 
quet, which will be attended by some 
1,400 business and financial execu- 
tives from all over the United States 
and Canada. 


Rulison Heads Tanners 

Frederick L. Rulison, president of 
F. Rulison & Sons, Inc., Johnstown, 
N. Y., tanner, has been elected presi- 
dent of the Tanners’ Association of 
Fulton County for his fifth consecu- 
tive term. 

Other officers elected include Ken- 
neth Van Deusen, vice president; 
George Sherman, treasurer; and 
Frederick Simek, recording secretary. 
Directors elected for a_ three-year 
term are D. S. Van Santen, Fred 
Rulison and Albert Mahoney. 


M. M. Stollmack Retires 

One of New York’s best-known 
shoe manufacturers and an industry 
leader for many years, M. M. Stoll- 
mack has announced his retirement 
as executive vice president and gen- 
eral manager of I. Miller & Sons, Inc., 
of Long Island City. 

He will be succeeded on Nov. 1 by 
Gaylord Hankins, veteran I. Miller 
sales executive, who has been with 
the firm for the past 20 years. 

Stollmack said he will continue as 
director and in a consulting capacity. 
In addition, Carlisle Shoe Co., hith- 
erto a subsidiary of I. Miller, will be 
under the supervision of General 
Shoe Corp., parent company of Miller. 
Ralph Stollmack, a son of M. M. 
Stollmack, is general manager of 
Carlisle. 

Stollmack first entered the shoe in- 
dustry in 1917 as sales manager of 
Diamond Shoe Corp. in New York. 
He held this position for 14 years 
until 1931 when he joined Miller as 
general manager of Carlisle. In 1950, 
he was named vice president and 
manager of Miller's manufacturing 
units. He has no plans for re-entering 
business, he said, 
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SAMUEL DAVIS, new sales represen- 
tative for the line of patent leathers 
produced by Archie Kaplan Leathers, 
Inc., of Boston. Davis has had a long 
and varied experience in the leather 
and shoe industry. From 1946 to 1954 
he served with Colonial Tanning Co., 
and for the past year was manager of 
the handbag and belt leather division, 
with headquarters in New York. 
Earlier, he had headed that firm's 
split leather division. From 1937 to 
1943 he was with Irving Tanning Co. 
in an inside-plant capacity. From 
1930 to 1937 he was associated with 
N. Brezner & Company. 


THE STORY OUTS 








Soviet. (See L&S. issue of Oct. 9) 

At that, the figures cover only 
three months of this year April, May 
and June, and the full story for the 
year is still being kept secret by 
Secretary Weeks, despite requests 
from the industry. 

As of Sept. 21, however, the total 
of U.S. hides and skins covered by 
export licenses added up only to 
$932,000, so that the third-quarter 
licensing represented the big period 
in issuance of licenses. 

In addition to the hides and skins, 
Secretary Weeks also approved the 
export of $100,000 worth of belting 
leather to the Soviet Union, he dis- 
closed in the report. 


Howes Elects Officers 

John Shanzle was elected president 
of Howes Leather Co., Inc., Boston 
sole leather tanner, at the company’s 
annual meeting of stockholders held 
recently in New York City. 

Other officers include: Leo F. 
Ready, executive vice president; 
Everett W. 


president; John Gerdes, treasurer; 


Pervere, financial vice 


Dudley L. Miller, secretary: and the 
following vice presidents: F. E. Artz, 
J. C. Callahan, J. J. Caulfield, G. A. 
Hegner, H. F. Keating, D. A. Me- 
Kinley and H. M. Whidney. 





What Nooker Sodium Sulthvdrate 


does for the Leather you make... 


SOLE LEATHER 


With Hooker Sodium Sulfhydrate, 


you can increase sulfide strength of the unhairing solution 
just as desired, and still keep alkalinity low. This means 
easy unhairing in limited time. Hides are ready when 


desired——without loss of hide substance from long im- 


mersion. Results: a minimum of swelling 
of tight, solid, smooth-grained leather 


greater yield 
a significant 


saving of time and extra operations in the beam-house 


CALFSKINS AND HORSEHIDES © [he tender grain 


of these skins is protected by Hooker Sodium Sulfhydrate 
from excessive swelling and plumping caused by high 
alkalinity. With Sodium Sulfhydrate, a minimum of 
swelling takes place, resulting in a better yield of fine, 


Weeks Admits Hides 


Licensed For Russia 


The growing controversy over how 
many U. S. hides and skins have 
been shipped this year to countries 
behind the Iron Curtain till now 
a matter of sheer guessing, has 
slipped from the realm of shadow to 
substance, 

This week Secretary of Commerce 
Sinclair F. Weeks finally admitted he 
has issued licenses for the export of 
$447,900 worth of U. S. cattlehides 
and calfskins to Soviet Russia alone. 

The Secretary listed the licenses in 
two listings, one covering $260,000 
worth of hides and skins and the 
other covering $187,900 worth. 


smooth leather. 


GOATSKINS — Destructive bacterial action is held to 


a minimum, because Hooker Sodium Sulfhydrate in- 
creases the solubility of the lime and permits more con- 
stant pH value than with Sodium Sulfide. Sulfide content 
can be built up, with low alkalinity. Alkalinity can be in- 
creased or held as desired, without affecting sulfidity 
Result: Greatly simplified control of quality, even with 


skins that vary widely in sensitivity 


When dissolved in lime, Hooker Sodium Sulfhydrate 


forms only half as much caustic soda as the same quantity 
of Sodium Sulfide forms. This gives you precision control 
of unhairing solutions—-and many other advantages 
Write today for a copy of Hooker Bulletin 500, “Sodium 
Sulfhydrate for the Leather Industry,”’ which suggests 
unhairing procedures for various leathers 


HOOKER 


ELECTROCHEMICAL 


COMPANY 
JNION ST., NIAGARA FALLS, N. Y 
NEW YORK, N. Y. © LOS ANGELES, CA 


CHICAGO, ILL. @© TACOMA, WASH ~ooKER 


CHEMICALS 
® 


10.1396 


The Secretary said in his quarterly 
report on export control, that he has 
given licenses for the export of 
another $272,080 worth of hides and 
skins to Hungary, and another 
$105,450 to Poland. 

All in all, this adds up to a total 
of $825.432 worth of hides and skins 
licensed for export to all Tron Cur- 
tain countries under the government's 
new policy of easing trade with the 
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NO MORE WAIT? 





Schnitzer Reports Shoe 
Orders ‘On The Rise” 


Shoe business is on the Rise! 

That's the word today of Julius G. 
Schnitzer, director of the leather. 
shoes and allied products division of 
the Business and Defense Services 
Administration of the Department of 
Commerce. 

A 15 percent rise in new business 
at shoe factories in orders from 
retailers—took place during the three 


month period ending Oct. 1, accord- 
ing to Schnitzer. 

The rise is noticeable particularly 
because it follows a nine-month 
period when retailers dragged their 
feet in placing new orders. 

“Chances are good that this higher 
level of orders will continue for the 
rest of the year,” Schnitzer says. 

“If so, shoe production this year 
will exceed 500 million pairs for 
1954, and inventories in the hands 
of retailers will be no greater at the 
end of this year than at the start.” 

Schnitzer says the average shoe 
turned out today represents more for 
the money than in a long time. 
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“The price for most types of leather 
is 10 percent below a year ago,” he 
said. “But volume sales of leather to 
shoe manufacturers and others is 
picking up; all of it very helpful to 
ianners, 

Leather prices now prevailing are 
enabling shoe manufacturers to up- 
grade the leather, to buy better types, 
and to pay no more for the better 
leather. This adds up to more, to a 
better product, for the same cost.” 

The wait, wait, wait in placing of 
orders may be over, said Schnitzer 
at his office. He looked back over the 
past few months. 

“All during the first nine months 
of this year, retail shoe sales have 
been ahead of production. This could 
only mean that inventories have been 
dwindling. Despite this, retailers 
were reluctant to place new business 
and held up orders as long as con- 
ditions would permit. Stocks have 
been permitted to get below levels 
dictated by sound business judgment. 
So, orders finally had to be placed.” 


Shoe Executives Insurance 

The Shoe Executives Consolidated 
Trust Fund, a group life insurance 
plan for executives of member com- 
panies of five trade associations, has 
completed its first year’s operations 
successfully and earned a dividend of 
about 12%, despite a high rate of 
claims, according to Benjamin Selig- 
man, of Seligman & Seligman, admin- 
istrators of the program. 

More than 500 executives of com- 
panies belonging to shoe industry 
trade associations are enrolled in the 
program which offers $10,000 of low 
cost life insurance without medical 
examination. 

Associations in the program in- 
clude: the National Association of 
Playshoe and Slipper Manufacturers, 
the National Association of Shoe 
Chain Stores, The Shoe Manufactur- 
ers Board of Trade, the Southern 
California Shoe Manufacturers Asso- 
ciation and The Stitchdown Shoe 
Manufacturers Association. Home 
Life Insurance Company of New 
York is the underwriter. 

Dividend checks are being mailed 
to participating companies with a 
dividend calculated on the ratio of 
each company’s premium to the total 
premium paid. 

Mr. Seligman also disclosed the ex- 
tension of the program to offer $5,000 
of life insurance to “sub-executives” 
of member companies in the five as- 
sociations. The new program is 
scheduled to go into effect on Novem- 
ber 15th. 
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*““See-Thru’’ Cabinets 


General Industrial Co. of Chicago 
is now producing a complete line of 
plastic drawer cabinets which pro- 
vide the answer to almost any prob- 
lem of small parts storage. 


The new cabinets, offered under 
the name “See-Thru,” permit imme- 
diate visible identification of parts 
stored in crystal-clear plastic spill- 
proof drawers. They are especially 
adaptable to the filing and storage 
of shoe supplies such as nails, tacks, 
shanks, eyelets, grommets and a wide 
variety of other parts. 

Cabinets are modelled to stand on 
any level surface or hang on the wall. 
Adjustable drawer dividers and iden- 
tification labels are included in all 
models ranging from eight to 28 
drawers, including portable models 
with carrying handles. More than 
750 combinations are available. 


NEW PARTNERSHIP 





Dempsey And Noone 
Buy Givren Shoe 


E. J. Givren Shoe Co., Rockland 
men’s shoe firm, has been purchased 
by a partnership of two prominent 
New England shoemen, George A. 
Dempsey and T. Francis Noone. 


The Rockland firm, one of the 
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oldest in the area, was sold by Mrs. 
Mildred Givren, widow of James C. 
Givren, former owner who died re- 
cently at the age of 50. Purchase 
price was not disclosed. 

Noone was associated for 20 years 
with J. F. Corcoran Shoe Co. in 
Stoughton, Mass., first as vice presi- 
dent and later as executive vice presi- 
dent. He was in charge of sales, 
styling and costs before resigning 
several months ago. 

Dempsey, prominent in New Eng- 
land shoe activities for many years, 
was an executive with Crossett Shoe 


Co. of North Abington, Mass., for 
the past seven years. He also headed 
Farmington Shoe Co. in Dover, N. H., 
for many years. He is a past presi- 
dent of the New England Shoe and 
Leather Association and the Boston 
Boot and Shoe Club. 

Noone said that production at the 
factory will be increased from its 
current pace of 1,200 pairs per day to 
full capacity of 1,800 pairs daily. No 
changes are contemplated in execu- 
tive personnel although additional 
production workers will be hired. 
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Manufacturers Hit 
Wholesale Price Index 


Not long ago, the Commerce De- 
partment’s Bureau of the Census. 
with industry advice, 
methods of tabulating shoe produc- 
tion. Playing a prominent role in 
the revision were officials of the Na- 
tional Shoe Manufacturers Associa- 
tion. Today, the Association is seek- 


revised its 


ing to have still another Govern- 
the whole- 


ment tabulation revised 
sale price index. 

Compiled and issued by the Bureau 
of Labor Statistics, the wholesale 
price index purports to show shoe 
price trends at the wholesale level. 
It is often used as a price trend in- 
dicator. 

Shoe Association officials claim it 
is no longer an accurate price index, 
that it does not show the true cost 
of shoes as does the average factory 
value listing. For example, the whole- 
sale index in 1953 shows an increase 
of 11 percent from the 1947-1949 
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average of 100. Yet the average 
factory value in 1953 was $3.67 per 
pair as compared with average value 
of $3.75 in 1947-1948. 


As the Association sees it, The 
Bureau fails to allow for seasonal 
shoe prices, for sales, for the coming 
of new styles and constructions. “In 
any valuation of what shoes cost the 
American consuming public, the aver- 
age factory value must be used to 
assess the total cost. It is the true 
index of the general price level of 
the shoe industry. It reflects not only 
changes in price of basic shoes but 
also new and different types of foot- 
wear.” 

The Association also points out 
that the wholesale price index is 
based upon price increases of a few 
selected shoes—usually basics—-over 
a period of years. 

William Sheskey, NSMA_ econo- 
mist, has been down to BLS in Wash- 
ington about it; this week he had 
BLS officials in New York talking 
it over. 

As usual, the BLS reports on prices 
of infants’ shoes is a matter of conten- 
tion. NSMA says the BLS reports 
them higher than they are. Anyway 
it’s a friendly discussion, with more 
than a slight chance of some revisions 
coming out of it. 


e 
Abe Lincoln's 
Foot Doctor 


Abe Lincoln established a_prece- 
dent that was never repeated. He was 
the first and only U. S. President 
who had his own “official” chiropo- 
dist. In fact, he thought so much of 
this man, Dr. Isachar Zacharie, that 
he (1) gave him free access to come 
and go at the White House during 
the Civil War; (2) gave him the title 
of Chiropodist-General of the U. S. 
Army; (3) appointed him to a posi- 
tion of sort of diplomat and military 
liaison official without portfolio. 

Abe Lincoln suffered much with his 
feet (he wore a size 14B shoe), and 
was given frequent foot treatment by 
Zacharie. The chiropodist’s remark- 
able knowledge about a wide variety 
of subjects so impressed Lincoln that 
the President had the man serving in 
many high-level government capaci- 
ties. 

Government and military officials 
objected to this personal assignment 
of a man without their consent, and 
they resisted Zacharie in their con- 
tacts. When, at the end of the Civil 
War, Zacharie put in a bill for foot- 
rendered to Union 


care services 
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troops, Congress rejected it on the 
claim that he had done little or no 
work in this respect, and what he 
did was without military approval. 

Zacharie tried to establish a Chi- 
ropody Corps in the Army but to no 
avail (even today the Army does not 
give commissions to chiropodists, 
though the Navy does). 

Zacharie, after the war, set up 
private practice in New York, and 
was quite successful. In 1874 he re- 
turned to his homeland, England, set 
up practice there, and died in 1897. 


Spring-O-Lator Patented 
Spring-O-Lator Patent No. 2.691.- 
227 has been issued by the U. 5. 
Patent Office on Oct. 12 to Maxwell 
Sachs, president of Spring-O-Lator 
Mfg. Co., West Roxbury, Mass. The 
patent protects the basic principle of 
Spring-O-Lators regardless of con- 
struction or method of attachment. 


@ 
KICK-OFF MEETING 





Brown Launches Sales 


Program For Spring 


Salesmen of Brown Shoe Co.’s nine 
branded sales divisions as well as 
fieldmen of the Brown Franchise 
Stores Division will assemble in St. 
Louis on Monday morning, Oct. 18, 
for a kickoff meeting on the Starlight 
Roof of the Chase Hotel to attend 
the 1955 Brown Shoe Salesmanship 
Clinic. 

The three hour Salesmanship Clinic 
will feature outstanding nationally 
known sales experts. A general 
luncheon will follow. 

Individual sales divisional meet- 
ings will start early in the afternoon 
and continue through Wednesday 
evening. 

A new report in Brown’s continu- 
ing study of profitability of men’s, 
women’s, and children’s shoe depart- 
ments will be presented at the Air 
Step Division sales meeting by Jerry 
Entis of the Russell W. Allen Co. He 
will introduce a preview of the find- 
ings on women’s shoe department 
merchandising operations in a group 
of Air Step accounts. 

Another guest speaker at the meet- 
ings will be Miss Charline Osgood, 
executive director of the Kid Leathe: 
Guild. Miss Osgood will make a pre- 
sentation to the five Brown Shoe 
Company women’s divisions, Air 
Step, Life Stride, Naturalizer, Risque, 
and Westport. 
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Miss Kay Hayes, shoe editor of 
Vogue Magazine, will appear on the 
program before a number of the 
women’s divisions giving her view- 
point on women’s shoe trends for the 
spring 1955 season. 


For the first time all Brown Shoe 
Co. brands have scheduled presenta- 
tions of a complete sales, merchan- 
dising, and promotion program to a 
large group of retailers. Thousands 
of invitations have been sent to all 
Brown Shoe Company retailers, as 
well as prospects, extending a per- 
sonal invitation to attend the many 
Brown presentation showings at the 
Chicago Shoe Fair. 


New Vinyl Coating 

A new non-toxic vinyl coating, 
claimed to improve the resistance of 
materials to abrasion, chemicals, 
water and moisture, is now being 
applied by Rogers Corp., of Rogers, 
Conn., to its Kwinaflex stitechdown 
insole materials, 

The company reports the coating 
also increases the material's ability 
to withstand flexing. 

Kwinaflex is available in 57-inch 
sheets in all irons and in kid or skiver 


grain in simulated leather colors. 
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KNOW YOUR MARKET 





Marketing Expert Cites 
Manufacturer Failings 


Know your market, train your 
salesmen, help your retailers. These 
are the three most important factors 
in operating a successful business to- 
day, according to Dr. Ross M. Trump, 
dean of the School of Business and 
Public Administration at Washing- 
ton University, St. Louis. 

Dr. Trump, consultant on manage- 
ment and marketing, addressed a 
luncheon meeting of the St. Louis 
Shoe Manufacturers Association. 
September 29, in the Crystal Room of 
Hotel Jefferson. The marketing ex- 
pert has been identified particular! 
with helping manufacturers improve 
their marketing efficiency to produce 
more sales at lower costs. 

Prior to his address, Miss Evelyne 
Farber, midwest editor of SHor- 
scope and chairman of the Shoe 
Fashion Board of St. Louis, pre- 
sented a brief resumé of the board’s 
progress to date and an outline of 
future plans. 

Recalling recent headlines report- 
ing shoe firm bankruptcies, Dr. 
Trump observed that business fail- 
ures seldom were caused by inability 
to make shoes, but rather by in- 
ability to sell the products. 


Market changes occur slowly. 
often unnoticeably, yet represent an 
important phase demanding a manu- 
facturer’s attention, he said. Super- 
markets, television, and_ self-service 
were examples listed. 

Dr. Trump cited the paradox of 
the small rural market of 20 years 
ago as “dried up and dead,” yet the 
small town suburban community 
growing rapidly because of popula- 
tion shifts, is requiring a different 
type of merchandising and opera- 
tional techniques. Salesmen’s routes. 
therefore, should be carefully checked 
periodically to eliminate routes that 
have become obsolete with the chang. 
ing population shifts and markets. 

Answering in advance the argu- 
ment that to know markets is to en- 
gage in market research, a practice 
too expensive for small companies. 
Dr. Trump countered that market 
research was employed each time a 
marketing decision was made, and 
that complete facts of population 
shifts and income information is ob- 
tainable from the Department of 
Commerce office and various publi- 
cations, plus individual firm records. 
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Peters Promotes Three 

Peters Division of International 
Shoe Co. has announced appointment 
of three new sales managers. All will 
make their headquarters at the com- 
pany’s home offices in St. Louis. 

Henry Kuxhausen, former Peters 
representative in Wyoming and the 
San Francisco Bay area, has been 
appointed sales manager for men’s 
and boys’ shoes in the South-East 
Division. He succeeds the late Alfred 
C. Drochelman. 

Halden G. Parrish becomes sales 
manager of the North-West Division 
for men’s and boys’ shoes. He 
succeeds D. H. Smith, named to the 
new position of house sales manager. 

Richard L. Schulz has been ap- 
pointed sales manager of women’s, 
growing girls’ and children’s shoes 
for the South-East Division. He 
succeeds J. W. Conner who will 
supervise all sales in the Peters Divi- 


sion, 


Named Sales Head 

James Davidson has been appointed 
sales manager of the Shoe Products 
Division of Bonded Fibers, Ine.. 
Buena Vista, Va., manufacturer of 
simulated leathers for the shoe, 
leather goods and luggage industries. 
Davidson was formerly associated 
with Mead Board Sales Co. of Cin- 
cinnati. 


Deaths 


James J. Larkin . . . 89, leather 
executive, died recently in Boston, 
Mass. after a long illness. A veteran 
of tlie trade, Larkin retired from Sur- 
pass Leather Co. of Boston in 1932 
after 39 years with the firm. He was 
in charge of the stock and shipping 





departments for many years. Well- 
known throughout the industry, he 
leaves his son, Leo, now with Surpass 
in Boston, and a son, William, who 
was associated with Burk Bros. for 
many years. 


Paul S. Holson ... 81, shoe mer- 
chant, died recently in Arlington, 
Mass., where he made his home. He 
owned and operated Holson Shoe Co. 
in Boston for over 60 years before 
retiring three years ago. A native of 
Poland, he came to the U. S. at an 
early age and has lived in Arlington 
for the past 30 years. He leaves his 
wife, Louise L.; a son, Alfred H.; and 
two granddaughters. 


(Other Deaths on Page 94) 
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SAMPLE MATCHER 





Device Measures Color 


Of Upholstery Leathers 


A new color-measuring device 
which make it possible to match ac- 
curately samples of upholstery leather 
to duplicates submitted by automo- 
bile or furniture manufacturers is 
now being used by Ashtabula Hide 
and Leather Co. of Ashtabula, O. 

The instrument, known as the 
Hunter Color and Color-Difference 
Meter, is designed for rapid and pre- 
cise measurement of color and small 
color differences. Expressed tech- 
nically the instrument is a tristimulus 
colorimeter, measuring color on three 
scales which give uniform measures 
of the visul perceptibility of differ- 
ences between colors. 

The new apparatus is divided into 
two parts. The upper part is the ex- 
posure unit containing a light source 
and the means for viewing specimens 
with different photocells. The lower 
part is a measuring unit containing 
necessary electronic instruments and 
other components for recording the 
values of the photocell current based 
on scales proportional to color. 

When Ashtabula Hide and Leather 
receives a sample from the manufac- 
turer it is immediately inspected by 
means of the Hunter Meter to obtain 
the color values of the sample. The 
company then proceeds to check sam- 
ples with the various pigment com- 
binations until they have arrived at 
a reading which matches the sub- 
mitted sample within established tol- 
erance limits, 

The matching sample is then sub- 
mitted to the customer and if ap- 
proved, retained pieces are cut up 


and established as masters which pro- 
duction and inspection personnel use 
as a standard. 

After manufacture has started each 
production lot is again measured for 
color and luster on the Hunter Color- 
Difference Meter and these measure- 
ments are charted against those of 
the master sample. Tolerance limits 


be 


must be observed and when exceeded 
the lots are rejected and corrected, 

The instrument gives three num- 
bers for each color measured. On 
the right hand dial a reading is given 
on luminous reflectance known tech- 
nically as Rd. or “L” visual lightness, 
depending on the type of measuring 
circuits selected by the user. 


HUNTER COLOR and Color-Difference Meter. as used by the Ashtabula 

Hide and Leather Company for maintaining accuracy in upholstery leather 

colors. The instrument electronically detects minute deviations in color and 
gloss permitting accurate matching of samples. 
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RELAXING DOES IT 





Canadian Shoe Stylists 
Stress “Easy Look” 


It’s not only the silhouette that has 
gone easy and relaxed, but shoes also, 
it was revealed at the Canadian Shoe 
and Leather Fair being held at the 
Mount Royal Hotel. 

The easy look in shoes is seen 
mostly in the prevalence of the mid- 
height heel, which is so styled as io 
be very high fashion indeed. Helen 
M. Lawson, fashion co-ordinator for 
Davis Leather Company, Newmarket, 
Ontario, says that all shoes shown in 
the Paris collections this fall were, 
with only one or two exceptions, in 
the mid-height heel range. “This 
trend didn’t start in Paris, but over 
on this side of the Atlantic,’ Miss 
Lawson noted. “It evolved out of the 
way women are living . . . the new 
suburbia and more day-time activities 
demanding greater need for easy free- 
dom of footwork.” 

The not-so-high heel permits the 
easier stance and graceful movement 
needed for the new relaxed, svelt sil- 
houette, Miss Lawson continued. 

Pegi Butler, who is a shoe stylist 
with the Brown Shoe Company of St. 
Louis, Missouri, agreed that this will 
be “the most exciting shoe season 
within memory.” 
are younger, 
younger looking, 


Spring shoe styles 
she said. “These 


younger feeling 


styles will be of lighter construction, 
with hugging elacticized bands and 
gently snug heel straps. There'll be 
more open shoes, with emphasis on 
good heel fit and room to wiggle the 
toes. 


Miss Lawson had a few words to 


sav about specie styling points 
Shoes, she said, are taking on a lean 
uncluttered look to go along with the 
new silhouette. In tune with this is 
the return of the buckle as ornamen 
tation, which is in itself precise and 


neat. 





REPORT OF TREASURER 


B. Bayes 


ADJOURNMENT 


of the Organizing Meeting. ) 





INDEPENDENT SHOEMEN 
AGENDA FOR ORGANIZING MEETING 
October 24, Sheraton Hotel, Chicago 


PROGRAM 


CALL TO ORDER: Sam Sullivan, Chairman 
CHAIRMAN’S REPORT: Summary of activities of Interim Committee 
REPORT ON ADVERTISING CAMPAIGN: Ralph Carson 
REPORT ON FUND SOLICITATION: John T. Hart 

AND PUBLICITY CHAIRMAN 


REPORT OF MERCHANDISING COMMITTEE: 
REPORT OF RULES AND BY-LAWS COMMITTEE: 


(Combined with Ways and Means Committee) 
REPORT OF NOMINATING COMMITTEE: 
ELECTION OF BOARD OF DIRECTORS 
INTRODUCTION OF SPEAKER: 
ADDRESS: “Your Magic Formula,” Frank Birch 


. D. Hafemeister 


(NOTE: The Board of Directors will meet immediately after adjournment 


Arrangements Committee for Organizing Meeting 
L. J. Geuder 


Dan Steele 


Philip 


Arthur B. Rise 


R. S. Shannon 


( lyde Gerber KK h 


John i. Hart 
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Color will be extremely important, 
particularly with the rising emphasis 
of tone on tone ensembles, Miss Law- 
son continued, which means varying 
tones of a color worn together. Bril- 
liant blues, for instance, are com- 
bined with pale and soft blues; beiges 
with beiges and greys with greys. 

Miss Lawson admitted that tone on 
tone ensembles are “perhaps an ex- 
pensive way to dress, but when fash- 
ions says it must he, customers’ 
pocketbooks will find a way .. . it 
is that elegant look of the studied 
and planned wardrobe.” 


Goetz Now Consultant 


Arthur W. Goetz, former director 
of the Pratt Institute Leather School. 
now discontinued, reports he is avail- 
able for consulting service within the 
tanning industry. 

Physical assets of Pratt’s Leather 
School were completely dismantled 
following graduation of the last class 
of eight men on Aug. 11. Much of 
the equipment was sold to several 
tanners. 


MILITARY BUYING 





Russet Service Shoes. I[nterna- 
tional Shoe Co. of St. Louis has been 
awarded contract by the Philadel- 
phia Quartermaster Depot on Invi- 
tation QM-36-030-55-147 covering 
men’s service shoes, high, russet 
leather, rubber sole and heel. Con- 
tract covers 217,140 pairs at $4.72- 
$4.87 per pair, total dollar value of 
$1,042,471.80. Procurement is for 
the Army. 


Black Service Shoes, Sportwelt 
Shoe Co., Inc. of North Easton, Mass.. 
has been awarded contract by the 
Philadelphia Quartermaster Depot on 
Invitation QM-36-030-55-L06 cover- 
ing men’s service shoes, high, black 
leather. Contract calls for 26,140 
pairs at $5.24 per pair, total dollar 
value of $136,973.60. Procurement 
is for the Air Force. 


Helmet Liners. The Chicago 
(Quartermaster Depot has announced 
awards on helmet liner bands, M-1, 
to two firms. Steinberg Bros. of New 
York City received contract to make 
176,400 bands valued at $40,659.84. 
Invitation No. was 55-2. Common- 
wealth Mfg. Co., Inc., of Brooklyn, 
N. Y., was awarded contract for 175.- 
680 bands valued at $41,803.06. Bid 
No. was 55-14B. 
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LEATHER MARKET REPORT 





Leather Prices Firm 


As Hides Wobble 


Calf And Side Leathers Sold Fairly Well Ahead 
Many New Small Orders Add Up To Substantial Footage 


In New York volume of trading 
still not as broad as tanners expected. 
Most tanners are in well sold up 
positions and have plenty of leather 
to deliver but it is new business that 
is slow in coming in. Prices un- 
changed and large spread elk of the 
1-414 ounce weight is mostly held 
36c and down. 

Women’s weight calf moving along 
steadily but volume still small. Big- 
gest sellers are specialty items. High 
grade shoe factories are buying needs 
but volume moved is not spectacular. 
Price ranges on women’s weight 
suede are from $1.05 and down with 
volume business about 85c and down. 
On grains it is $1.00 and down with 
volume trading 75c and down. 


Not much volume reported in sole 
leathers. On tannery run bends, a 
lot has been heard at 44-45c for 10 
iron and up but still some tanners 
have sold fair quantities at 46-47c. 
The same is true with 9/10 iron 
bends, mostly quoted at 46-48c, 8-9 
irons 52-54e, and real lights 60/62c, 
while others have made sales at 2¢ 
higher all around. 

On bellies prices most often heard 
are 25c for cows and 26c for steers. 
Some claim they are getting 26« 
for cows and 27-28c for steers while 


others sell cows at 24-25c with steers 
at 26c. Medium double rough 
shoulders fall within 42-44 though 
some say 40-42c and others 44-48c, 
A full range of prices as to weight 
on double rough shoulders would 
range 36c to 48c. 

Sole Leather sales moderate. 
Prices hold firm. Little interest in 
large lots but small orders fairly 
plentiful. 

Up to 63c asked for light bends. 
Best 8-9 iron bends bring 55ce and 
down. About 50c and down asked 
and obtained for good 9-10 iron 
leather. 10 iron and up bends bring 
a firm 48c and down. 


Sole Leather Offal unchanged. 
Nothing big doing but steady flow of 
small orders takes care of produc 
tion. Tanners continue optimisti¢ 

Best steer bellies wanted at 26 
and down with most moving at about 
25c. Cows usually bring 25c¢ with 
some going at 24c. Very carefully 
selected bellies sometimes demand 
as high as 27c. More activity in 
single shoulders. Up to 36-37¢ asked 
for heads-on shoulders. About 40c 
and down asked for heads-off. 

Best TR double rough shoulders 
bring up to about 44c with plenty 





Prices and Trends of Leather 


KIND OF LEATHER THIS 
WEEK 


58-99 58-59 


CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE 

KID (Black Glazed) 
KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) 
EXTREMES (Combination) 
WORK ELK (Corrected) 
SOLE (Light Bends) 
BELLIES 

SHOULDERS (Dbl. Rgh.) 


MONTH YEAR 1953 
AGO AGO HIGH 


73-1,06 95-1,.20 
53-93 60-1,00 80-1,.03 
70-1,.00 75-1.15 85-1.10 
55-90 55-90 75-90 
45-95 48-91 80-96 
48-58 55-60 60-64 
15-23 17-28 18-32 
45-50 50-54 64-68 
43-48 46-50 56-59 
31-35 37-41 38-45 
62-66 63-66 68-72 
25-26 26-28 26-28 
42-46 51-53 51-56 


Only leather 
from the 
finest hides 
will bear the 


lOGA OAK 


trademark 


BENDS 
SHOULDER S 
BELLIES 


CUT StocK 
Also 
Specials y 
Leath inte 
Sor Belting, 
Textiles, 
H ydray lies, 


Packj 
ching and 


Strap Leathers 


The Tioga Oak trademark 
is your assurance of extra 
quality leathers - - 

long tanned to 

fill your most 

exacting 


needs. 


SPLITS (Lt. Suede) 32-38 32-38 33-37 35-39 
SPLITS (Finished Linings) 17-22 17-22 18-23 24-26 
WELTING (4% x %) 6% 6%- 7 7" 8 
LIGHT NATIVE COWS 12% 13 154 20%, 

All prices quoted are the range on best selection of standard tannages using quality 
rawstock, 


TANNING CO. 


ee ee a a PENNA 





October 16, 1954 LEATHER and SHOES 





‘Armour's 
QUALITY 
Leathers 


+ 
.. ++ Choice, full 
grain, aniline 
combination 
tanned kips 


Amour leatter O 


CHICAGO BOSTON - NEW YORK 


Since IB8E 


Spe cialty Leathe 
Side 


Well known Tanna 


KLENZETTE 
ANILETTE 
ROSS-ETTE 


and the popult 


available at 42c and down. Lights, 
when carefully selected, command up 
to 46c for specialty uses. 


Calf in good demand, Women’s 
weights widely wanted and sold well 
ahead with most tanners. Men’s 
weights still need business but sales 
better in medium and lower grades 
than for several months. Top grades 
continue to move easily. 

Men’s top selections bring about 
99° and down in best tannages. 
About 85c and down asked for vol- 
ume tannages where raw material 
used is the deciding factor. 

Up to about 92c asked for women’s 
weights in small skins. About 87c 
and down asked for regular sized 
skins. Volume tannages quote about 
80c and down, Stronger call for 
leather in vicinity of 50c. 


Sheep unchanged. Fairly steady 
moderate call for shoe sheep. Lin- 
ings the big item with garment 
rather slow. 

Best boot lining russets quoted at 
about 25c and down. Most trading 
done in grades priced at about 22- 
23c and down. Up to 23c asked for 
shoe lining russets but bulk of busi- 
ness bringing 15-20c. Colored veg- 
etable linings ask 27c¢ for very best, 
25c and down for most. Chrome lin- 
ings get fair call at 28c and down 
here, 30c and down there. 


Side Leather shows vigor. 
Steady flow of small orders produce 
large totals and tanners keep happy. 
(Quality tannages get best call but so- 
called volume tannages not neglected. 
Backlogs not large but continuous 
flow of new orders tholds up well. 
Softening hide market having little 
effect upon price structure as we go 
lo press. 

Best combination tanned _ kips 
quoted at about 50c and down. Other 
tanners ask slightly less. Good heavy 
extremes command 48c and down 
for best, about 45c and down for 
what is still regarded as good leather. 
Large heavy leather brings a top of 
about 38 with medium and light 
bringing a few cents less. 

Chrome tanned kips get about 48c 
and down for best heavy leather. 
Heavy extremes quoted at about 42c 
and down as a rule but more asked 
for some tannages. About 38c and 
down asked for very good heavy 
large leather while 34c and down 
more often heard. 


Split sales good. Demand holds 


up well, especially for linings. Highly 
competitive condition continues and 


LEATHER and SHOES 


prices not always pleasing to tan- 
ners. 

Finished linings do big business at 
15-19c, less at 16-20c, and a mode- 
rate amount at 18-22c accounting for 
the volume. Non slips bring a vari- 
ety of prices according to tannage, 
raw material, etc. Between 16-23c 
accounts for most trading. 


Suedes quiet. Up to about 40c 
asked for best heavies, up to about 
28c for best lights. Sole splits move 
along steadily at unchanged prices. 


Work glove holds even. Tan- 
ners of top finished work glove splits 
report the situation remains about 
the same as in the past few weeks. 
They are holding lists prices and are 
booking some business right along 
from regular customers at these 
levels. 

Work glove splits of LM weight 
ranged 13-14c, No. 2 grade at 12-13c 
and No. 3 grade at 11-12c. M weight 
quoted at 14-l5c for No. 1 grade, 
13-l14c for No. 2 grade and 12-13c 
for No. 3 grade. 


Garment seeks sale. Sheep 
varieties have moved occasionally but 
demand is spotty. A little interest 
here and there but usually for small 
quantities with quick delivery speci- 
fied on most orders being placed. 

Suede has been bought at slightly 
lower prices ranging 30c and down. 
Some grain finish leather moved at 
26-28c and down for pretty good 
tannages. Meanwhile, very little ac- 
tivity in horsehide garment leather 
and market quoted more or less nom- 
inal around 34¢ and down. 

Cowhide garment leather held 
32-34c for some good tannages but 
here, too, buyers not overly eager 
to buy any large quantities. 


Bag, case and strap disap- 
points. Orders booked are mostly 
for small quantities needed for fill-in 
purposes. 

Volume of business being done is 
not very large but seems sufficient to 
maintain tannery operations on about 
a steady basis. Prices generally un- 
changed. 

Case leather holds around 42-43c 
for 2-2% ounce, 43-44c for 3-314 
ounce, Russet strap leather moves 
spasmodically, Grade A of 4/5 ounce 
holding around 50c, 5/6 ounce at 
52c, 6/7 ounce at 54c, 7/8 ounce at 

8/9 ounce at 58c, 9/10 ounce 
at 6le and 10/11 ounce at 64c. 

Grade B remains around 2-3c less 
and Grade C about 5-6c less. Colors 
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bring 3c more and glazed finish 2c 
above prices quoted for russet. 


Kid Leather wanting. Some 
talk about colored glazed but most 
local tanners do not find too much 
business developing in it. They do 
some blue and red, but very little in 
the less stable shades. There is a 
definite feeling that white suede is on 
the way to being a good thing since 
interest has increased this past week. 

Very little in crushed, but it is not 
There is 
still enough demand to make it worth 
while for several tanners. Slipper 
extremely slow, with a few reporting 
sales in black and very little business 
Linings are still moving 


considered a dead _ issue. 


in colors. 
along fairly well. 


Average Kid Leather Prices 
Suede 32c-90c 

Glazed 25c-$1.00 

Crushed 35e-75e 

Linings 25¢-55e 

Slipper 25c-60¢ 

Satin Mats 69c¢-98¢ 


AVERAGE CURRIED LEATHER PRICES 
Curried Belting Jest Selec 
Butt Bends 25 3: 23-1.: 31.27 
Centers 12” oe 5 d 5! 5 
Centers 24”-2s8 
Centers 30° 
Wide Sides 
Narrow Sides 

Premiums to be added: Ex Light 
Light plus Te Heavy minus 
Heavy, minus 5« 


Tanning Materials 
Raw Tanning Materials 

Divi Divi Col, 42% 
Wattle Bark, ton 


$65.00 

“Fair average” $93.00 
“Merchantable” $94.00 
Myrobalans, J. 1’s Bontbay $42.00 
Sorted $47.50 
Genuines $50.00 
Crushed 42-44% $62.50 
Valonia Cups, 30-32% guaranteed $47.00 
Valonia Beards, 40-42% guaranteed $63.00 
$55.00 
Mangrove Bark, Colombian $58.00 
Mangrove Bark, 38% E. African $68.50 
Divi Divi, Dom. 48% basis shp’t, bag $72.00 
Sumac, 28% leaf $123.00 
Ground $118.00 


Mangrove Bark, Ecuadorian 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
Tank cars 
Barrels, c.l. 
Barrels, |.c.1. 
Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 
Bags, c.l. 10.32 
Bags, Lc.l. 11.02 
Cutch, solid Borneo, 55% tannin 08'2 
Hemlock Extract, 25% tannin, tk. cars 
f.o.b. works 06% 
bbls. c.l. 06% 
Oak bark extract, 25% tannin, lb 
bbls. 64%2-6%, tks. 0614 
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Quebracho Extract: 
Solid ord., guaranteed 63% tannin, 
ll 21/32 
Solid, Clar., guaranteed 64% tannin, 
el. 12 23/64 
Wattle extract, solid, c.l., East 

African 60% tannin 09% 
Wattle extract, solid, c.l., South 

African 60% tannin 10 
Powdered super spruce, bags, c.1 

05%; Le. 05% 
Spruce extract, tks., f.o.b. wks Ol% 
Myrobalan extract, solid, 55% tannin .07% 
Myrobalan extract, powdered, 60% 

tannin Q9 
Valonia extract, powdered, 63% 

tannin 08'4 
(Juebracho extract, powdered, Swedish 

spray dried, 76-78% tannin 16s 
Wattle extract, powdered, Swedish, 

73% tannin 15% 
Powdered Spruce, spray dried, 

Swedish 04 
Myrobalan, Swedish, powdered 

68-70% ALY 
Oakwood, Swedish, solid, 60-62% 11% 
Oakwood, Swedish, powdered, 

04-00% 114 
Larchbark, Swedish, solid, 54-56% 11% 
Larchbark, powdered, Swedish 

spray-dried, 58-60% 12° 


Tanners’ Oils 
Cod Oil, Nfld., loose basis, gal 


- 


Cod, sulphonated, pure 25 
moisture 

Cod, sulphonated, 25% added 
mineral 

Cod, sulphonated, 50% added 
mineral 

Castor oil, No 1 ¢ P drs. Le.l 

Sulphonated castor oil, 75% 

Linseed oil, tks., f.o.b. Minn 
drums, c.l 

Neatsfoot, 20° C.1 

Neatsfoot, 30° C.T 

Neatsfoot, prime drums, c.l., 
f.o.b. Chicago 
Le.l, f.o.b. Chicago 

Neatsfoot, sulphonate 1, 

Olive, denatured, drs 

Waterless Moellon 

Artificial Moellon, 25% moisture 

Chamois Moellon, 25% moisture 

Common degras 

Neutral degras 

Sulphonated Tallow, 75% 

Sulphonated Tallow, 50% 

Sponging compound 

Split Oil 

Sulphonated sperm, 25% 
moisture 

Petroleum Oils, 200 seconds vis 
tks f.o.b., gal 

Petroleum Oils, 150 seconds vis¢ 
tks., f.o.b., gal 

Petroleum Oils, 100 seconds vise 
tks., f.o.b., gal 


*Imported Extracts are plus duty 





From California Comes — 


GLOVE TANNAGE SIDES 
CHROME SPLITS FINISHED FOR UPPERS 


LOS ANGELES TANNING CO. 


4101 Whiteside St. 


Los Angeles 63, Calif. 
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GENERAL OFFICES 
500 Fifth Avenue 
New York 36, N. Y. 
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5-GALLON 
SQUARE CAN 


DRUM.-TYPE CAN 


STERN CAN COMPANY, INC. 
71 LOCUST STREET, BOSTON 25, MASS. 





cessful press 

that prepares 

Sole Leather 

for drum Sole 

Leather ten- 

ning, extract- 

WRINGER ing and oiling. 

Also prepares both bark and chrome 

tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 


Olean, New York 
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HIDE AND SKIN MARKET REPORT 








Growing Supplies, Resale Trading 
Force Hide Prices Down Again 


Early Seasonal Decline In Quality Also 
A Contributing Factor In Weakness 


Big packer hides weaken. Big 
four killers accepted lower prices 
ranging Yoc to le, Easiness in hide 
futures at the beginning of the week 
tended to undermine the spot market 
as resale offerings from exchange 
operators appeared on the market 
once more with asking prices usually 
at or slightly under prevailing big 
packer prices, 

Some tanners reported resale of- 
ferings rather attractive as they in- 
volved best quality summer hides 
bought some time ago by exchange 
traders who had hedged them on the 
futures market at comparatively 
higher prices. These traders were 
now covering their short positions 
on the exchange at a profit on the 
declining futures market and were 
able to offer spot hides for resale at 
or below previous prices. As a re- 
sult, some tanners were able to cover 
their requirements to better advan- 
tage by purchasing resale hides. 

Meanwhile, further hedge selling 
on the exchange by dealers and 


traders was encouraged by prospects 
for a continued heavy production of 
domestic hides which is larger than 
demand from foreign and domestic 
outlets can A good _per- 
centage of the hides sold on the ex- 
change is being delivered to exchange 
warehouses which now hold over 700 
units either certificated or pending 
certification. 

Faced with competition from re- 
sale hides, packers find they are 
somewhat at a disadvantage as their 
hides are starting to show slightly 
longer hair and a few more grubs at 
a number of points, reflecting the 


absorb. 


gradual seasonal decline in quality 
which continues through the winter 
months. To overcome this disadvan- 
lage, they accepted lower bid prices 
whenever it was possible for them to 
move appreciable quantities. 

Light native cows declined sharply. 
Whereas this selection sold early a 
week ago at 13%,c, sales were sub- 
sequently made at 13%c, then at 13c 
and later at 12'%4c. Reports at mid- 





HIDE FUTURES 


Close 
Oct. 14 
11.10B 
11.65B 
12.30T 
12.80B 
13,.30B 
13.75B 


October 
January 
April 
July 
October 
January 


Total Sales: 


Net 
Change 
—70 


Close 
Oct, 7 
11.80B 
13.25T 
12,90B 
13.56B 
14.01B 
14.40B 


410 Lots 


High Low 
for Week for Week 
11.80 32,228 
12.35 
12.89 
13.60 
14.00 
14.11 





HIDE AND SKIN QUOTATIONS 


Present 


Heavy native steers 12 -124% 
Light native steers 13 
Ex. light native steers 19 
Heavy native cows 11 -11% 
Light native cows 12, 
Heavy Texas steers 9 - 9% 
Butt branded steers 9 -9y% 
Light Texas steers 10'“4N 
Ex. light Texas steers 14N 
Colorado steers 8'4- 9 
Branded cows 91,-10 
Native bulls 81, 
Branded bulls 7, 
Packer calfskins 274-374 
Packer kipskins 21 -25 


NOTE: Price ceilings have now been 


remaining goods and services have been removed from price controls. 


Week Ago Month Ago 
13 12 “12% 144-15 
134-14 13 151-16 
19 18 -18'%% 18 

12 -12% 12 14 -14'%4 
1314-13% 13 151-16 
10 9), 12 
10 9, 12 
11% 11 13 
15 13 15 
91, 9 11 
10'4-11 -11 13 

8', - 8, 10 -10%% 

7V, ~ 7% Ss ey 


Year Ago 


2714-37), Se 40 -50 
Zi «85 -24 a7 


-28') 


completely ended by the government. All 
All regulations 


winding up controls require that applicable records be held until April 30, 1955. 
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week that some resale light cows ob- 
tainable as low as 12c. 

Initial trading in branded cows, 
three big packers selling about 14.- 
000 at 9!oc for northern and rivet 
points, 10c for light average south- 
westerns such as Oklahoma City and 
Wichita 


Denver. 


productions, and 9c for 
These prices were a_ half 
cent under previous trading and a 
full cent below those prevailing early 
last week, 

Heavy native cows also declined, 
one big packer selling 5,400 at 11 
for riven and lll, stat hicago-Mil- 
waukee Reine er Same_ packer 
also sold 2,000 light native steers 10 
down at 13c. 
also sold lower. 


Other steer selections 


Independents drag. Although 
big four killers were active, 
mostly cow selections early in the 


selling 


week, trading with large midwestern 
independent packers rather slow to 
get under way. Of course, most of 
the outside killers had sold qu‘te 
freely during the past couple of 
weeks and did not seem to be in any 
hurry to offer out their hides. 

Large eastern packer confirmed 
selling 7,500 southeastern light hides 
at 13%%c for natives and 11°%4c for 
brands, these prices Yoc down. New 
York packers moved some branded 
steers at Ye decline or 10c for butts 
and 94sec for Colorados. 


Dry sheepskins sag. Local sell- 
ing quarters state that following 
recent flurry in foreign shearlings 
market has again quicted down as 
domestic tanners find our domestic 
skins cheaper by comparison to the 
foreign skins. Europe still the prin- 
cipal buyer in the Argentine. 

Wool sheepskins firm at origin. 
At the Australian auctions, Mel- 
bourne reported the market as 
irregular without much change and 
Sydney, 39,000 skins offered. Sheep. 
56s and up one to two pence lower. 
bare to one inch, one to three pence 
lower; lambs, par to one penny lower 
and all others were firm. No late 
advices from South America as 
Europe has been the principal buyer 
of Argentine, Montevideo and Chile 
skins. 

No change in hair sheep. Occa- 
sional sales of Brazil regular cabret- 
tas. Last confirmed sales at $13.50, 
basis manufacturers. 
and nominal awaiting sales. 

No late offerings of Capes, Mochas, 
Addis-abbabas and Mombasas. Ship- 
pers advise their agents they are able 
to obtain much higher prices in 


Specials slow 


Europe and elsewhere. 
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Pickled skins perk up. Trading 
in spot lots of New Zealand lambs 
has broadened and substantial quan- 
tities moved here as well as abroad 
with good sized lots re-shipped along 
with direct sales from origin. Late 
sales ranged from $6.00-8.00 per 
dozen, depending upon brands. 

Very little change in Tranian 
pickled sheepskin market with only 
odd lots moving. Domestic market 
weak and latest reports have sales 


down to $7.50 per dozen. 


Reptiles hit snag. Selling quar- 
ters state that the bulk if not all 
licenses have been granted for Argen- 
tine back cut lizards as based on the 
quota alloted. Some arrivals noted 
and others afloat. However, it is 
doubted if new licenses will be forth- 
coming as local industry trying to 
withhold further shipments as_ the 
new season will get under way. 

Some sellers are asking $1.20 for 
25 centimeters and up and 85e for 
20/24 centimeters. Although some 
quarters intimate ideas of $1.10 and 
§2-83c, respectively, others 
market nearer $1.00 and 70c. 

Brazil back cut tejus available on 
spot at 76c for 20/60/20 assortment 
and for shipment at 74-75e f.o.b. as 
against buyers ideas top at 72¢ fob. 


claim 


India market is firmer as due to 
Calcutta 
iferings have been very light. Whil 
1 sale of 5,000 wet salted Agra back 


cut lizards, 9 inches up, 


the holidays and floods in 


averaging 
10 inches, 80/20 selection, reported 
at 26c, 


are not over 24-25¢ and for the 


most buyers claim their ideas 
10 inches up, averaging IL inches, 
30-3 1e. 

Madras bark 


inches up, averaging 4°, 


tanned whips, | 
inches 
70/30 selection, continue to sell at 
36c but the 


move. Other varieties continue slow 


smaller sizes slow to 


and nominal 


Offerings of 


Deerskins lack zip. 
Brazil “jacks” 
most northern skins are being shipped 


continue 


south. Occasionally, a small lot will 
move with last confirmed sale of 
Manaos at 7le, basis manufacturers 
Not much change in the New 
Zealand market. Most buyers are 
showing very little interest as they 
are waiting for the domestic season 
lo open up. 
Central 
high for buyers here. Last confirmed 
sales Honduras at 4c c&f., but 
Europe paying better prices, Costa 
Rieans held at 45c¢ c&{ 


American varieties too 


and higher 
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PANCREATIC BATES * FILLERS 
SOLE LEATHER FINISHES 


TANNER'S SUGAR e« 
CHEMICALS 


TANNER’S LIME 


Vv 


We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 


L.H. LINCOLN & SON, INC. 
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Pigskins uninspiring. Some in- 
terest in spot lots of grey peccaries. 
Most buyers in Fulton County un- 
willing to trade for shipment as skins 
will arrive too late for this season. 

Para grey peccaries available at 
$1.50 fob. and blacks at 90c¢ fob.. 

Most buyers’ ideas 
Some shippers have 


basis importers, 
a nickel less, 
higher ideas on the greys, talking 
up to $1.60 fob. 

Chaco dry carpinchos have had 
good sale of late with spot lots sold 
at $2.25-2.30, manufacturers. 
However, not much call for shipment 
and market considered nominal 
around $2.00 fob., basis importers. 


basis 


Small packers wary. Following 
sales of a few scattered cars of small 
packer hides at 12c¢ flat for 45 bb. 
avg., Lle flat for 50-52 bb. avg., and 
10'oc selected for 
50 |b. avg. productions, fob, mid- 
western shipping points. 

Small packer bulls showed an eas 
ing tendency with trading reported 
in the range of 6'4-7e selected fob. 


some maximum 


shipping points. 


Country hides drifted lower in 
late dealings with last confirmed 
business ranging from 8c 
to Be flat tr’d. fob. shipping points 
for mixed lots averaging around 50 
lbs. While last trading in locker 
butcher hides of similar average 
weight was in the range of 8'%-% 


down 


fob., buyers inclined to revise their 
ideas lower, 
A little 
ported this week for some good coun- 
try hides but buyers’ ideas around 
9c delivered New York which would 
figure back to about 7'c fob. some 


export inquiry was re- 


midwest points. Glue hides in car- 
lots ranged 6'%-7c and country bulls 
held around 5c, last paid fob. ship- 


ping points. 


Calf holds steady. Based upon 
lately confirmed sales, northern all- 
weights quoted 32'-37Ye, St. Louis 
heavy at 27'c, and River points at 
27'4-30c¢ for heavies and lights. Big 
four killers seem to be fairly well 
sold up al these prices and unable to 
offer much for the time being. 

One big packer sold 1,600 Kansas 
City kip at 22c—'sc under previous 
trading. Last week, 4,500 river kip 
sold at 22'c 
22c. 


including some over- 
weights at Southwestern kip 
and overweights last sold at 22c and 
2k respectively, 

Market for big packer regular 
slunks unchanged at last trading 
basis of $1.50. Large hairless nomi- 
nal at 85c. Trading in small packer 
and country skins at a standstill. 

Very little activity in small packer 
calf quoted nominal at 20-22c while 
small packer kip remained at 14- 
skins in carlots un- 
reported trading 


l5e. Country 
changed at last 











“LIGNOSOL” TSD 
AMMONIUM BASE—LIGNIN TANNING EXTRACT 


Retan of Chrome Upper, Suede Splits, Sheepskin Garment and 
Suede. In vegetable Blends for Sole, Bag, Case and Strap, Flexible 
Splits, Sheepskin Linings, Pretan of vegetable Leathers. Mordant. 


Manufactured by 


Lignosol Chemicals Limited, Quebec, Canada 


Represented in U.S.A. by 


UNITED FINISH COMPANY, Peabody, Mass. 


Special Representative C. Warner Davis 








Tanolin 


Best Known Most Used 
One-Bath Chrome Tan 


DIAMOND ALKALI 


DIAMOND 


(ie 


CHEMICALS 


co. 


CLEVELAND 14, OHIO 
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levels of 1544-16c for allweight calf 


and 10%-Lle for kip. 


Horse hides slow moving. Of- 
ferings of domestic northern slaugh- 
terer whole hides during the past 
week or 10 days have failed to attract 
tanners as well as dealers who per- 
form cutting operations. 

The latter report that cut stock is 
also slow. As a result, untrimmed 
horse hides are more or less nominal 
at $7.50-8.00 and trimmed lots at 
$6.50-7.00 fob. shipping points 
awaiting new business to establish 
accurate trading values. Northern 
fronts were lower at $4.00-4.25 while 
22” and up butts held about un- 
changed at $3.50-3.75. 


Sheep pelts steady. Big packers 
report a few additional sales at $2.75 
for No. ls, $1.35 for No. 2s and 75c 
for No. 3s. Some clips sold 25c 
lower at $3.25. 

Lamb pelts more or less nominal 
with considerable uncertainty over 
prices due to outside packers not 
confirming prices realized on sales 
of Oct. productions last week. Pull- 
ers’ ideas on lamb pelts around $2.75 
for westerns and at $2.50 or less for 
natives, per cwt. basis. 

Full wool dry pelts nominal at 28c, 
last reported paid. Although pickled 
skins last confirmed sold at $8.00- 
8.25 per dozen for sheep and lambs, 


liveweight 


reports some sold as low as $7.50. 


I > 
New Men’s Program 

New suggestions for 
men’s awareness of lightweight shoes 
to tie-in with the new types of men’s 
lightweight summer clothing featured 
a meeting of top advertising agencies, 
leading men’s shoe manufacturers and 
retailers sponsored by the National 
Shoe Institute in New York City: 
1. Establish definite dates to “change 

over” from winterweight shoes to 
from 


increasing 


summerweight shoes and 
summerweight shoes to fall and 
winterweight shoes. Spring “change 
over” date to be May 15: fall 
“change over” date September 15. 

Develop new shoe patterns and 
shoe types such as the men’s low 
cut shoe for each season. 

As a preliminary approach, pub- 
licity and consumer education are 
favored over industry-wide adver- 
tising to influence men in their 
seasonal shoe buying habits. 
Organize a task force of adver- 
tising representatives as 
consultants on an industry pro- 
gram and advisors to the Men’s 
Planning Committee of the Na- 
tional Shoe Institute. 


agency 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





Hides and Skins 


Active established independent BOSTON 
HIDE AND SKIN BROKER has opening for 
agencies for domestic Hides and Calfskins for 
New England territory and Export 

Apply Box X-1 
LEATHER & SHOES 
10 High 8t., 
Boston 10, Mass 


Contract Finishing Wanted 


FOR tear-offs and small splits. Equipped with 
spraying equipment. Contact: 


P. L. SULLIVAN LEATHER CoO., 


Donald Street, 
Manchester, N. H 





> 
Bargains 
leather Remnants, and plenty of it. 
Sorted to specifications. Textiles of 
all kinds in full piece, remnants and 
block cuts. Bargains. Only Bargains. 
7 Floors of ‘ains. 
CENTRAL MERCANTILE CO., 
742 W. Taylor St., 
Chicago 7, Mil. 











Tng. Mchy. for Sale 


TANNING MACHINERY FOR SALE for quick 
action Sacrificing approximately $40,000 
worth of tanning machinery, slightly used, for 
$12,000. Write to Saab Produce, 305 N. Clark 
Road, El Paso, Tex 

Do not write if not really interested 


American Tanneries! 


WELL KNOWN 
wants to represent in Sweden one or two of 
Address L-11, 

Adams §&8t., 


Swedish leather importer 


the best American tanneries 


c/o Leather and Shoes, 300 W 
Chicago 6, Ill. 


For Sale 
72” Side Turner Fleshing Machine, Woburn 
Whitening Machine; also spare parts. 2 Leidgen 
Side Unhairing Machines, Used Cypress Drums 
The C. Findeiss Sons Co 
Zanesville, Ohio 


Blue Splits 


SHAVED AND LEVELED to your specifica 
tions Any weight and quality to your re 
quirements 
Address L-2 
c/o Leather and Shoes, 
00 


3 W. Adams 8t., 
Chicago 6, Ill 


Blue and Pickled 
Splits for Sale 


TRIMMED AND SORTED for weight and 
grade Large quantities. Steady supply Tell 
us whtat you are making and we will furnish 
a Suitable selection. Address L-1, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, Ii! 


Undisplayed advertisements 
inch for each 

Wanted” and ‘Special 

per inch for each 

tions Wanted.”’ 

Minimum space 

must be in our 

Monday morn 

issue of the f ° 
Advertisements with bex sumbers 
strictly confidential and ne infermation 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicage 6 


i fh 











Measuring Machine Wanted 


WANTED: Turner Korrect measuring machine 
Midwest area 
Address L-12 
c/o Leather and Shoes 
300 W. Adams 8t 
Chicago 6, Il 





TANNERY 


For Sale or Lease 


MEDIUM SIZED TANNERY in Mid 
west for or lease. Presently equipped 
for vegetable tanning, but could easily 
be converted to chrome, Keason for 
selling .to settle estate. Only inter- 
ested parties need answer. 


Address 1-13, 
c/o LEATHER and SHOES, 
300 W. Adams St., 
Chicago 6, Til. 

















Help Wanted 





Salesman 


WELL ESTABLISHED manufacturer in the 
East is interested in securing the services of 
a representative in the Middle West familiar 
with pigment and top finishes, resins, binders 
lacquers and other specialties for the tanner's 
use Write in detail concerning age, experi 
ence and compensation desired. All replies will 
be held in strict confidence Address L-3 
c/o Leather and Shoes, 300 W. Adams St 
Chicago 6, Ill 


Representative Wanted 


LARGE WELL KNOWN Shoe Buckle Manu 
facturer desires representative in Tennersee 
area Person associated with Shoe Industry 
preferred. Address Box W-8, c/o Leather and 
Shoes, 10 High St Boston 10, Mass 


THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 


PROMPT SERVICE ON 
TEL. WO-2-0330 


October 16, 1954 


MACHINERY REPAIRS 


201 MAIN ST.. WOBURN, MASS 


LEATHER and SHOES 


Quimby’s great book 
for every shoe man 
who wants to know- 


... the relation of shoes to 
wearing apparel 
style fundamentals in shoe- 
making 
basic shoe designs 
development of modern 
shoe pore 
modern shoemaking proc- 
esses 
all about lasts 
facts about foot structure 
. how to fit shoes 
. how to flatter the foot 


AND who wants to know 
the history of the shoe 
industry, its industrial 
stages in America and a 
quick reference to shoe 
terms and data. 
Harold R. Quimby, a lifelong stu- 
dent of the shoe industry and one 
of its outstanding figures, has written 
the romance of the shoe industry 
in “Pacemakers of Progress.” It’s 
a book you ought to have now. Order 
it today. 


$ 6-00 PER COPY 


Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Ilinols 
Enclosed is $ 

me .... coples of “Pacemakers 
of Progress,” by Harold R. Quimby. 
Neme 

Address: 


Please send 


.Zone.. State 





Index to Advertisers 


Deaths 





A 


Acme Backing Corp. 

Amalgamated Leather Co's., Inc. 

Amdur Lea. Co., Inc. 

American Cyanamid Co., 
Dyestuff Dept. 

American Extract Co 

Armour Leather Co. 

Armstrong Cork Co 

Auburn Rubber Co., Inc 


Barbour Welting Co 

Bata Engineering, Div. of Bata Shoe 
Co, of Canada Ltd. 444 

Beckwith Mfg. Co Poste Vs 

Blackhawk Tanners 

Boston Machine Works Co 

Brown Co. 


c 


Campello Shank Co 

Carr Leather Co o% 
Clayman, Philip, & Sons, Inc 
Compo Shoe Mchy. Corp 


Diamond Alkali Co 
Dreher Leather Mfg. Co 


E 
Eberle Tanning Co 


G 
Gaywood Mfg. Co 


Gordon-Gruenstein, Inc 

Greiner Co., William 
Griess-Pfleger Tanning Co., The 
Gudebrod Bros, Silk Co., Inc, 


H 


Hadley Bros.-Uhl Co 

Hebb Leather Co., Inc 

Heminway & Bartlett Mfg. Co., The 
Hooker Electrochemical Co 
Horween Leather Co 

Howes Leather Co., Inc 


Independent Die & Supply Co. 
International Ticket Co 


K 
Korn Leather Co. 


L 


Lawrence, A. C., Leather Co 
Leader Heel Co. 





Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 
Sao Paulo, Brazil 














Leas & McVitty, Inc. 
Lichtman, J., & Sons 
Lignosol Chems. Ltd. 
Lincoln, L. H., & Son, Inc. 
Linen Thread Co., Inc., The 
Loewengart & Co. 

Los Angeles Tanning Co. 
Lynn Innersole Co. 


Markem Machine Co. 
Mearl Corp., The 


National Aniline Div., Allied Chem. 
and Dye Corp. Insert facing Page 


26 
North & Judd Mfg. Co. 74 


1°) 
O'Keefe, Thomas A., Leather Co. 


Plever Backing Corp. 
Puritan Mfg. Co. 


7 


Quinn, K. J., & Co., Inc. 
Quirin Lea. Press Co. 


Randall Co., The, Leather Working 
Mchy. Div. 

Regano Box Toe Co. 

Respro Inc. 

Robeson Process Co. 

Ross, A. H., & Sons Co. 

Rueping, Fred, Lea. Co. 


Salem Oil & Grease Co. 
Schiff, Lawrence, Silk Mills 
Schlossinger & Cia, Ltda. 
Seal Tanning Sales Corp. 
Shain & Co., Inc. 

Singer Sewing Machine Co. 
Slattery Bros. Tan. Co. 
Snyder Buckram Co. 
Stedfast Rubber Co., Inc. 
Stern Can Co., Inc. 


T 


Tannade Co., The 


Taylor & Sons, Inc., Thomas Back Cover 


U 
United Shoe Mchy. Corp. 19, 20 & 41 


v 


Verza Tanning Co. 
Vulcan Corp. 


Ww 


Western Supplies Co. 
Wilner Wood Products Co. 
Windram Mfg. Co. 
Wisconsin Leather Co. 
Woburn Machine Co., The 
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Lee H. Lincoln . . . 71, tanning ma- 
terials manufacturer, died Sunday eve- 
ning, Oct. 10, in Coudersport, Pa., 
after a short illness. Prominent in the 
tanning field for many years and one 
of the pioneers of the tanning mate- 
rials industry, Lincoln was founder 
and president of L. H. Lincoln & Son, 
Inc., of Coudersport. Born on a farm 
in Susquehanna County, Pa., Lincoln 
entered the tanning industry at an 
early age, joining the Leicester Mfg. 
Co, in New York. In 1908, he was 
placed in charge of constructing a 
tannery in Philadelphia and directed 
its operations until 1912 when he op- 
erated another tannery in Canada. 

After several other ventures in the 
tanning field, he came back to the 
U. S. in 1924 and after 10 years in 
the tanning materials field, launched 
his own firm at Coudersport. The 
“Linco” line soon became among the 
best-known in the field. Lincoln was 
an associate member of the American 
Leather Chemists Association since 
1926 and has been active in industry 
and community affairs, His son, How- 
ard, has been associated with the firm 
as vice president and secretary. Other 
survivors include his wife; a daughter, 
Mrs. Alene Chew, his mother, two 
grandchildren and one great-grand- 
child. 


Worthington S. Bassett . . . 59, 
shoe machinery manufacturer and 
dealer, died recently in Utica, N. Y., 
while on a business trip. He was 
owner and operator of W. S. Bassett 
Co. in Lynn, where he had lived for 
the past 35 years. Bassett was a vet- 
eran of World War I and a member 
of several Masonic groups. He leaves 
his wife, Dorothy; a daughter, Miss 
Bonnie Ann; and a brother, William. 


Jere A. Sullivan .. . leather execu- 
tive, died Oct. 3 at St. Joseph’s Hos- 
pital, London, Ontario, Canada, after 
an illness of two months. He was 
secretary-treasurer of C. S. Hyman 
Leathers of London, a division of John 
A. Lang & Sons, Ltd., Canadian tan- 
ner. A native of North Brookfield, 
Mass., he lived in Rockland for many 
years and later moved to Canada where 
he resided for the past 40 years. He 
was formerly associated with The Tal 
bot Shoe Co., Ltd., of St. Thomas, 
Ontario. Surviving are his wife, Irene 
M., and a sister, The Rev. Sister Mary 
James of the Convent of Mercy, Al- 
bany, N. Y. 


(Other Deaths on Page 83) 
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FSTA 


the original unwoven, non-fraying 
cotton base reinforcing material 


For 33 vears. Tursta has been the standard 
of quality in the shoe field. Tursra, often 
imitated, still is unexcelled as the best 
reinforcing material your money can buy. 
Far superior to paper imitations, Tursta 
supplies extra strength where a pattern 

is weak such as narrow straps. 
perforations, and multiple cut-outs. Helps 
prevent stretching and breaking when 
‘pulling over’ and in other operations 


where strain occurs. 


If you are not now using Turstras, try it 
see for vourself why TUrsts is recognized 
in the shoe trade as the best reinforcing 


material ever made. 


and for Added Weight and Appearance 
in Lighter Leathers . . . 


Tuersrs is made in three weights 


with plain, gum and hot iron finishes. 


TUFSTER DOUBLER Send for free samples today 


— the ideal plumper and quarter back 


material for top quality appearance of 

best grade shoes. Molds to any shape. 

Won't shrink or wrinkle when lasts are 

pulled. Stitches countersink perfectly. 

Send for free samples today and compare. INC 


530 Wellington Ave, Cranston 10, R. I. 


MAKERS OF COMPLETE LINE F VAM JUARTER AN cK 





The vamp and quarter of this 2A 


men’s slip-on are of non-elastic 
straw. The perfectly matched 
band across the instep is elasti- 
cized for “‘easy-on-and-off.”’ 


THESE COOL, COMFORTABLE 
NOVELTY NUMBERS WIN THE 


STRAW VOTE 


OF POPULARITY 
Thomas Taylor & Sons have added 


a new knitting division, where 
novel knitted materials with tex- 
tured surfaces are produced for the 
shoe trade. Outstanding among 
these new developments is knitted 
Swiss straw, in perfectly matched 
elastic and nonvelastic forms, that 
make it a highly adaptable ma- 
terial. All the comfort, style, and 
fit that SHUGOR has contributed 
to fine shoemaking, are incorpo 
rated in this up-to-the-minute new 
straw fabric 


COPR. 1954 THOMAS TAYLOR & SONS 


NON-ELASTIC 


Elasticized straw is used over 
the instep and as a back strap 
in this smart sandal for men 


1864 1954 


non Qaayloe SONS 
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SPECIALISTS SINCE 1864 IN THE ART OF WEAVING HIGH-GRADE ELASTIC SHOE GORING EXCLUSIVELY 





